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Virtual  Newsreem 


FIRST  PRIZE. 
ENTERPRISE. 


THE  SAN  ANTONIO  EXPRESS-NEWS  IS 
HONORED  BY  HEARST  NEWSPAPERS  FOR 
BEST  ENTERPRISE  REPORTING  IN  1996. 
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Enterprise  stories  are  almost  always  controversial,  and  never  easy 
to  get.  That’s  why,  at  Hearst  Newspapers,  we  give  a  special  award 
in  this  category  to  honor  excellence  over  the  course  of  a  year. 

For  1996,  the  San  Antonio  Express-News  has  earned  the 
“William  Randolph  Hearst,  Jr.  Prize.”  The  winning  entries 
ranged  from  digging  into  the  San  Antonio  water  crisis  to  uncov¬ 
ering  the  scandal  Fort  Sam  Houston  wanted  to  camouflage. 

Congratulations  to  all  the  members  on  the 
San  Antonio  Express-News  team  for  making 
“Journalism  of  Distinction”  an  everyday  story, 
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The  best 
^the 
best  for 
1996. 


I  lirou^hoiu  till' ) car,  wc  s|>oiisor  contests  to  rcc- 
oj^nizc  the  very  In  st  stories  anil  photoj»raplis  in  the 
metropolitan  anil  community  I  learst  Newspa|X'rs. 
Here  are  the  I'-HX-)  winning;  entries  seleelcil  for 
e\i'ellenee  hy'onr  panels  ol  ilislinf^iiisheil  juilges. 

I  his  year,  Metro  juilges  were;  Jill  Lawrence, 
national  eorres|)onilent  for  1>SA  foi/ny;  .Frank 
(jnine.  Vice  Fresiilent  ol  /  In  American  foia^uilism 
Rexiew  anil  Director  ol  Development,  Coljegc  of 
Journalism,  iiniversity  ol  Maryland;  and  James 
\yillse,  Fditor,  Newark  Slar-Led^er.  | 
Community  judges  were:  Nathan  Glasser, 
former  editorial  page  Fditor  of  the  N.V.  World- 
Jaiirnal-  Frihuhe;  Valerie  Greco,  free-lance  fea¬ 
ture  writer;  Christopher  Callahan,  Associate 
Prolcssor  at  the  University  of  Maryland;  Max 
MeC.rohon,  lormcr  L.A.  Herald-Examiner 
Lditor;  and  C.  Franklin  Morse,  former  editor¬ 
ial  cartoon  artist  for  Hearst  Newspapers. 

This  years  w  inners  are  to  be  congratulated 
lor  their  contribution  to  Hearst  Newspapers’ 
"^^Journalism  ol  Distinction.”  By  giving  their 
best,  we  continue  to  bring  readers  our  best. 


Hearst  Newspapers 


1996  TROPHY  WINNERS 


"The  Chief  Plaque"  For  Overall  Writing  Excellence 
Metro  -  Houaton  Chronicle 
Communitv  -  Midland  Raportei^Telagram 


"The  William  Randolph  Hearst,  Jr.,  Prize"  For  Enterprise  Excellence 

San  Antonio  Expraaa-Nawa 


SPORTS 

Staff,  Beaumont  Enterprise  -  "Lamar  Football" 


PHOTOGRAPHY 

Ricardo  Santos,  Laredo  Morning  Times  -  "100  Dash" 


1996  COMMUNITY  SERVICE  AWARDS 


METRO  GROUP: 

Houston  Chronicle 
Albany  Times  Union 
San  Antonio  Express-News 


COMMUNITY  GROUP: 

Beaumont  Enterprise  (Texas) 
Edwardsville  Intelligencer  (Illinois) 
North  Central  Sun  (Texas) 
Northwest  Sun  (Texas) 
Huron  Daily  Tribune  (Michigan) 
Midland  Daily  News  (Michigan) 


FEATURES 

Evan  Moore,  Houston  Chronicle  -  "The  Secrets  of  Billie  Sol" 

ENTERPRISE 

Jim  Morris/Kevin  Moran,  Houston  Chronicle 
^  "Lost  at  Sea" 


SPORTS 

Staff,  Seattle  Post-Intelligencer 
"NBA  Finals  -  Sonics" 

BUSINESS/FINANCE 

Edward  Iwata 
San  Francisco  Examiner 
"Moment  of  Truth" 

ART/GRAPHICS 

Staff,  Houston  Chronicle 
"1996  Olympics" 
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HEADS/CAPTIONS 

Lynn  Ludlow,  San  Francisco  Examiner 
"Torpedo  the  Dam" 

PHOTOGRAPHY/NEWS 

Steve  Ueckert,  Houston  Chronicle 
"Moon  Found  Not  Guilty" 

PHOTOGRAPHY/FEATURE 

Paul  Chinn,  San  Francisco  Examiner 
"Reflections  in  a  Golden  Eye" 


PHOTOGRAPHY/SPORTS 

James  Goolsby,  Albany  Times  Union  -  "My  Ball" 

1996  COMMUNITY  GROUP 
PRIZE  WINNERS 


"The  John  Randolph  Hearat  Memorial  Trophy"  For  Overall  Photo  Excallence 

Metro  -  Houston  Chronicia 
Communitv  -  Larado  Morning  Timas 


1996  METRO  GROUP  PRIZE  WINNERS 


SPOT  NEWS 

Staff,  Beaumont  Enterprise  -  "Flood  Stalls  SE  Texas" 


FEATURES 

Staff,  Beaumont  Enterprise  -  "Domestic  Violence" 


HEADS/CAPTIONS 

Doug  McDonough,  Plainview  Daily  Herald 
"Theft  is  Bad  Habit  for  Counterfeit  Nun" 


SPOT  NEWS 

"The  Yosemite  Rockslide" 


Staff,  Beaumont  Enterprise  - 


ENTERPRISE 

"Ritalin:  Does  the  Prescription  Fit?" 


Staff,  San  Francisco  Examiner  - 


JOURNAUSM 
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DISTINCTION 


C/o  tell  the  story  no  one  else 

dares  to  tell.  To  capture  the 

photo  that  speaks  1001  words. 

To^^^gjMl^ntlessly  for  the  one 

bfct  that  makes  all  the  others 
r  > 

fall  into  place.  This  is  what  it  / 

means  to  create  ‘^ournalismyf^ ^ 

Distinction.”  Apd  it’s  wha^S^e 

do  year  after  year  at  Hea^st 

7 

Newspifpers.ticross  the^ation. 

On  the  following  page$,  you’ll 
find  soipt  of  the  finest  examples 
of  produced  by  our  metro 
ap<f  community  newSnaner«>  iB<^ 
^1996.  Hearst  Newspapers  proud¬ 
ly  salutes  the  individuals  and 
teams  that  make  “Jounialism  of 
Distinction”  an  everyday  story. 
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ANNUAL 


Amy  Writing  Awards 

An  invitation  for  writers 
to  communicate 
biblical  truth  to  a  secular  audience 


The  Amy  Foundation  Writins  Awards  prosram  is 
designed  to  recognize  creative,  skillful  writing  that 
presents  in  a  sensitive,  thought-provoking  manner  the 
biblical  position  on  issues  affecting  the  world  today. 

To  be  eligible,  submitted  articles  must  be  pub¬ 
lished  in  a  secular,  non-religious  publication. 

The  opportunity  is  yours  to  present  biblical 
truth  as  quoted  from  an  accepted 
and  popular  edition  of  the  Bible 
such  as  the  New  International 
Version,The  Living  Bible, 
the  King  James,  or  the 


Revised  Standard  Version. 

In  addition  to  the  $10,000  first  prize,  there  are  four¬ 
teen  major  cash  awards.  They  include  a  $5,000  2nd 
prize,  a  $4,000  3rd  prize,  a  $3,000  4th  prize,  a  $2,000 
5th  prize  and  10  prizes  of  $1,000  each  —  a  total  of 
$34,000  in  Writing  Awards. 

Articles  and/or  inquiries  may  be  submitted  to: 

The  Amy  Foundation 
Writing  Awards 
RO.  Box  16091 
Lansing,  Ml  48901 
(517) 323-6233 


$10,000 
First  Prize 


2nd  Prize,  $5,000 


3rd  Prize,  $4,000  4th  Prize,  $3,000  5th  Prize,  $2,000  plus  ten  prizes  of  $1,000  each. 


RULES 


ELIGIBIUTY 

1 .  To  be  elisible,  the  article  must  have  been  published  in  a  secular, 
non-relisious  publication,  as  determined  by  the  Awards  Panel. 

2.  The  article  must  have  been  published  between  January  1  and 
December  31, 1997. 

CONTENT 

1 .  God’s  word  must  be  quoted  directly  from  the  Bible. 

2.  Such  quotations  must  be  acknowledged  as  coming  from  the  Bible. 

3.  Biblical  quotations  must  be  taken  from  an  accepted  and  popular 
edition  of  the  Bible,  such  as  the  New  International  Version,  The 
Living  Bible,  the  King  James,  or  the  Revised  Standard/Version. 

4.  The  article  must  present  the  biblical  position  on  an  issije  as  relevant, 
timely  and  deserving  of  thoughtful  consideration. 

5.  Examples  of  issues  for  consideration,  but  not  limited  to  these,  are 
family  life,  divorce,  value  trends,  media  and  entertairvnent  character, 
pornography,  political  morality,  U.S.  National  Interests,  abortion, 
religion  and  addiction  to  drugs  and  alcohol.  The  biblical  impact  on 


individual  character  and  outlook  are  also  appropriate  issues. 

6.  The  need  for  obedience  through  biblical  truth  should  be  evident. 

JUDGING 

1 .  In  addition  to  content,  qualified  articles  will  be  judged  on  the 
following  primary  considerations: 

(1)  Persuasive  power  of  the  article. 

(2)  Author’s  skill  in  relating  God’s  word  to  current  interest  issues. 

(3)  Author’s  sensitivity  in  presenting  a  biblical  response  to  the  In¬ 
tensified  search  for  meaning  in  life. 

2.  Decisions  by  the  Judges  and  Awards  Panel  will  be  final. 

SUBMISSION 

1 .  The  entry  must  be  in  the  form  of  the  actual  full  page(s)  or  tear 
sheet(s)  containing  the  publication  name  and  date. 

2.  The  number  of  qualified  entries  that  may  be  submitted  by  a  single 
author  is  limited  to  ten.  There  is  no  entry  form  provided  or  required. 

3.  All  entries  must  be  postmarked  on  or  before  January  31, 1998. 
Winning  articles  will  be  annourKed  on  May  1, 1998. 


THE  AMY  FOUNDATION,  A  NON-PROFIT  CORPORATION  PROMOTING  BIBLE  EDUCATION 
‘H  You  Continue  In  Aty  Word...You  Will  Know  The  Truth  And  The  Truth  Will  Make  You  Free”  mw  •isi.n 


Current  St.  Petersburg  Times  Scholars  (left  to  right);  Micheline 
Mendelsohn,  Tyrese  Howard,  Angela  Brammer,  Sarah  Roberts, 
Carl  Willis  Jr.,  and  Robyn  Disney 


We  invest 
in  dreams 

Since  1956,  the  St.  Petersburg  Times  Scholarship 
Fund  has  awarded  almost  $2-million  to  more  than 
600  young  people  who  dreamed  of  pursuing  careers 
in  journalism. 

Our  investment  has  been  a  wise  one.  Many  of  these 
scholars  have  gone  on  to  work  in  our  newsroom 
and  newsrooms  across  the  country. 

Times  Executive  Editor  and  Deputy  Chairman 
Paul  Tash  was  a  1975  scholarship  recipient  from 
Indiana  University.  Washington  Post  Nairobi  Bureau 
Chief  Stephen  Buckley  received  a  scholarship  to 
attend  Duke  University.  New  York  Times  Pulitzer 
Prize  winning  journalist  Isabel  Wilkerson  took  the 
early  steps  in  her  career  through  our  intern  and 
scholarship  program. 

We  don't  know  what  the  future  holds  for  this  year’s 
group  of  Times  scholars.  We  do  know  their  dream 
of  making  a  difference  in  this  world  through  the 
written  word  is  just  as  relevant,  just  as  important  as 
those  who  came  before  them. 

As  they  begin  their  careers,  we  will  guide  them, 
support  them  and  do  our  best  to  develop  their 
potential.  We  also  will  regularly  remind  them:  The 
best  part  of  dreaming  is  making  the  dream 
come  true. 

^.Petersburg  ®imes 

Florida’s  Best  Newspaper 

http://www.sptimes.com 


1  CALENDAR  ' 

APRIL 

8- 11  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott,  Washington,  D.C. 

11- 13  1997  Northwest  Printing  Production  Conference,  St. 

Paul,  Minn. 

18  New  Jersey  Press  Association  Spring  Conference, 

Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 
22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Mempliis,Tenn. 

24-25  Associated  Press  Board  Meeting,  Chicago 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 
28  Associated  Press  Annual  Meeting  and  Luncheon, 
Chicago  Hilton  and  Towers,  Chicago 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Mariceting  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
7-9  New  England  Newspapers  Association,  Doubletree 
Guest  Suites  Hotel,  Waltham,  Mass. 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Paric  Inn  Resort, Asheville,  N.C. 

30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
HiU,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

4-6  Small  Newspaper  Conference,  Indianapolis,  Ind. 

4-7  National  Association  of  Hispanic  Journalists 

Convention, Westin  Hotel,  Seattle, Wash. 

6-7  Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

12- 15  Investigative  Reporters  and  Editors  National 

Conference, Arizona  Biltmore,  Phoenix,Ariz. 

17-20  American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 

17- 20  Newspaper  Association  of  America  Newspaper  in 

Education  Conference,  Buena  Vista  Palace, 

Orlando,  Fla. 

18- 22  Native  American  Journalists  Association  Conference, 

Regal  Hotels  International,  Minneapolis,  Minn. 

21- 24  Newspaper  Association  of  America  Nexpo  ’97,  Ernest 

N.  Morial  Convention  Center,  New  Orleans,  La. 

22- 25  Newspaper  Association  of  America  Classified 

Conference,  New  Orleans  Marriott,  New  Orieans,  La. 
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Headstrong  in  their 
opinions.  Passionate 
about  their  convictions. 
Jackie  Mitchard  and  Kathleen 
Parker  don't  pull  punches  when 
it  comes  to  their  columns. 

Which  is  why  readers  look 
forward  to  hearing  from  these 
veteran  writers.  Whether  they 
agree  or  disagree,  people  count 
on  Mitchard  and  Parker  for 
honest,  thought  provoking 
commentary  on  political,  social 
and  family  issues.  Even  if  it 
starts  a  good  fight. 


with  your  readers 


Readers  connect  with  Jackie  Mitchard's 
weekly  column.  About  children.  Family. 

I  Adoption.  Work.  Ethics.  Mitchard's  column 
has  been  a  hit  in  Milwaukee  for  a  decade. 
After  selling  a  million-copy  first  novel, 
she's  collecting  her  best  newspaper 
columns  for  the  next  big  book.  Put  a  best 
seller  in  your  paper. 


Mitchard  on  smoking: 

"You  know  what  I  miss?  Smoking.  It's 
something  tike  burning  leaves  or  like  mosquito 
spray... a  call  to  the  grave.  But  nothing  ebe  with 
the  same  persuasive  charm  replaced  it. " 


Call  TMS  for  more 
information  about 
the  columns  of 
Jackie  Mitchard  and 
Kathleen  Parker. 
1-800-245-6536. 


Tribune  Mecfe  Services  ■ 

I  A  I  H  LI''  ll  N  1  I'  1)  Ml  1  S  M  I  N  Ll  L  O  M.|'  ANY 


Kathleen  Parker  provokes  readers.  They'll  write. 

They'll  call.  They'll  talk  about  her  column  and 
your  newspaper.  Opinions  on  parental  rights. 

Women  in  the  military.  Children  and  violence. 

Parker  brings  the  "opinion"  back  to  your 
pages.  Now  twice  weekly. 

Parker  on  the  military: 

"Separating  men  and  women 
during  basic  training  would  be  a 
return  to  sanity.. .those  who  insist  we  change  the 
masculine  culture  of  the  military  to  reach  true 
gender  parity  are  dooming  us  to  failure. " 


i  I  in  s  '<»'  I  t  I  i)  nno.com  r 

■  ll  t  t  |)  ;  /  /  w  w  w  .  I  m  s  .  I  I  I  I)  ll  n  0  .  c  0  111 
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I  3  b  N  M  I  c  ll  i  ,i|  ;i  ll  A  V  0  ll  u  e  •  S  ii  i  t  o  I  5  0  0  •  Chicago,  I  L  606 


800-245-6536 
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NEWS 

9 

Questions  Linger  In  Town/Gown  War 

Iowa  Daily  Tribune’s  Pol  court  win  against 
campus  paper  could  start  a  rash  of  similar 
actions  around  the  country 


12 

Lawyer  Abandons  Newspaper 

ACLU  attorney,  citing  violations  of  lawyer<lient privilege, 
is  permitted  by  judge  to  withdraw  from  court  case 


13 


Newspaper  Rack  War 

San  Francisco  supervisors  order  test  of  new  kind  of  multiple 
rack;  news  execs  feel  it  would  hurt  individual  identity 


14 


Act,  Don’t  Contemplate 

That’s  the  philosophy  of  Oregonian  editor  and 
incoming  ASNE  President  Sandra  Mims  Rou>e 


l6 

A  Slap  At  Alternatives? 

Two  reporters  claim  they  were  voted  out  of  an  Ohio  press 
group  because  they  work  for  nonmainstream  papers 


20 

Photographer  Beaten 

He  survived  dangerous  assignments  in  war-tom 
countries  but  is  attacked  in  local  Calif  neighborhood 

22 

Chicago  Tribune  Names  Publisher 

Current  publisher  Jack  Fuller  promoted; 

Scott  Smith  takes  the  helm  at  flagship  Tribune  Co.  paper 
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24 
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30 
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38 
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Success  comes  from  hard  work, 
sat  customer  relations  and  knowing 
how  to  decorate  your  bill. 


’  'In  today’s  world,  success  isn’t  something  service  interruptions.  But  the  biggest  advantage 
•yiit’s,  guaranteed.  That’s  why  businesses  are  to  biller  merchants  is  that  it  strengthens  customer 
starting  to  accept  and  promote  the  ^  relations  by  providing  exactly  what 

Visa*  card  for  payment  of  recurring  they  want— a  fast,  flexible  and  worry- 

bills.  Because  by  doing  this,  they  free  way  to  pay.  So  call  1-800-847-2577 

reduce  late  payments  and  bounced  ext.  13  for  more  information  on  how 

checks.  Plus,  they  can  avoid  costly  Visa  can  help  your  business. 


It’s  Everywhere  You  Want  To  Be.® 


e  Visa  USA.  Inc.  1996 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  iWeu'spaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29,  \90\  -,  Adfertlsing,  June  22, 1925. 
James  Wright  Brown,  Chairman  of  the  Board.  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  loa  i  isi 
Publisher, 

Advertising/Research  D.  Colin  Phillips  inn  1 17| 
Publisher, 

Circulation/Production  Christopher  Phillips  ion  1 16| 


,*THE  FOURTH  ESTATE 


Executive  Editor  John  P.  Consoli  |c«  22S| 
Senior  Editor  George  Gameau  icn  22.t| 
Associate  Editors  David  Astor  inn  2261 
Stacy  Jones  Icm  228I 
Laura  Reina  ion  2221 
Jim  Rosenberg  im  2241 
Midwest  Editor  Mark  Fitzgerald 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  icxi  2.401 


The  debate  over  the  value  of  news  councils  as  media 
watchdogs  surfaced  again  recently  when  Society  of 
Professional  Journalists’  President  Steve  Geimann  said  reviv¬ 
ing  the  National  News  Council,  defunct  for  the  past  14  years,  is 
something  that  should  be  considered  iE&P,  March  29). 

Geimann  also  said  that  SPJ  should  play  a  role  in  such  a  news 
council  start-up  or  that  SPJ  might  “have  to  start  it  ourselves." 

Geimann  rea.soned  that  offering  people  covered  by  the  media  a 
place  to  go  when  they  feel  they  have  been  wronged  in  coverage 
could  prevent  legal  action  against  the  media  and  blunt  criticism. 
The  argument  is  not  new.  In  fact,  it’s  been  debated  since  the 
National  News  Council  was  founded  in  1973.  It  folded  10  years 
later,  largely  because  of  lack  of  support  from  the  major  news  oi^a- 
nizations.And  there  is  a  very  good  reason  why  these  news  organi¬ 
zations  refused  to  support  it. 

While  Geimarm’s  argument  on  its  face  seems  reasonable,  it 
could,  down  the  road,  open  the  door  to  some  tyjies  of  regulations 
on  the  press  by  lawmakers,  many  of  whom  would  jump  at  the 
chance  to  muzzle  the  press  in  the  guise  of  doing  right  by  respond¬ 
ing  to  their  constituents’  complaints. 

In  a  recent  Columbia  Journalism  Review  article.  New  York 
Times  executive  editor  Joseph  Lelyv'eld  reaffirmed  his  newspaper’s 
longtime  opposition  to  a  national  news  council  concept. 

Lelyveld  said  his  newspaper  has  a  “deep  concern  that  voluntary 
regulation  can  lead,  bit  by  bit,  to  more  serious  kinds  of  regulation.” 

And  regulation,  of  any  type,  is  contradictory  to  the  First 
Amendment,  which  reads:  “Congress  shall  make  NO  law  abridging 
the  freedom  of  speech  or  of  the  press.  ...”  — J.C, 
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LETTERS  TO  THE  EDITOR 


Disagrees 
with  editorial 

Your  editorial, “A  chilling 

Situation,”  on  the  Food  Lion  case  is 
so  far  off  base  one  hardly  knows  where 
to  begin  to  set  it  straight.  Let’s  just  hit  a 
couple  of  highlights. 

You  imply,  as  much  of  the  media 
have,  that  Food  Lion  attorneys  used  a 
unique  legal  maneuver  to  go  after  ABC, 
and  you  wrap  yourself,  as  always,  in  the 
First  Amendment. 

First,  if  you  would  study  more  than 
200  years  of  media  law,  you  will  find 

Newspaperdom* 

50  YEARS  AGO _ Canadian 

newsprint  manufacturers  announced 
a  $6  per  ton  increase  for  April  9,  say¬ 
ing  it  would  not  cover  their  increase 
in  costs  but  that  the  base  price  of  $91 
per  ton  would  remain  firm  until  the 
end  of  the  year. 

A  Royal  Commission  of  Inquiry  into 
the  Press  was  created  by  Parliament  in 
London.The  17  members  are  repre¬ 
sentative  of  academic,  legal,  political 
and  trade  union  interests.  Prime 
Minister  Clement  Adee  said  it  would 
inquire  into  the  control,  management 
and  ownership  of  the  newspaper  and 
periodical  press  and  news  agencies, 
including  financial  structures  and 
monopolistic  tendencies. 

The  Radoning  Committee  of  the 
Newsprint  Supply  Co.  in  London 
anounced  a  new  size  schedule  for  all 
newspapers  restricting  the  number  of 
pages  per  issue  to  5  or  6  for  those 
selling  at  one  or  one  and  a  half  pence. 
Some  newspapers  refuse  to  comply. 
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that  the  attorneys  used  a  trusted  and 
constitutionally  accepted  legal  princi¬ 
ple:  Charging  the  media  (in  this  case 
ABC)  with  violations  of  the  law.  Case 
law  is  replete  with  examples  that 
when  the  media  violate  the  law,  they 
are  generally  held  accountable  in  court 
and  rightly  so.  Nothing  novel  about  it 
at  all. 

Which  brings  us  to  the  second 
major  point,  the  First  Amendment. 

Now,  all  together,  once  and  for  all,  the 
First  Amendment  does  not  give  the 
media  any  right  to  violate  civil  liberties 
or  any  laws. 

They  cannot  break  into  people’s 
homes,  wiretap,  use  hidden  cameras, 
trespass,  to  develop  stories.  Like  every¬ 
one  else  in  our  society,  the  media  must 
obey  the  law.  Not  that  this  concept  is 
obeyed;  but  you  can’t  complain  when 
the  media  are  punished  for  such 
offenses. 

Yes,  the  FBI  can  use  wiretaps  (you 
find  that  ironic,  but  it  isn’t),  however,  it 
must  get  appropriate  approvals  and,  if 
it  violates  civil  liberties,  it  is  held 
accountable  and  we  free  the  most  dan¬ 
gerous  murderers,  rapists,  embezzlers,  if 
their  rights  were  violated. 

Finally,  you  indicate  the  story  was 
not  libelous  and  that  Food  Lion  did  not 
argue  the  story’s  accuracy.  Indeed,  it 
did  and  the  outtakes  of  the  story,  show¬ 
ing  gross  distortion,  probably  played  a 
part  in  the  jury’s  decision. 

More  important,  libel  has  nothing  to 
do  with  accuracy;  it  involves  the  consti¬ 
tutional  doctrine  “malice”  which  goes 
to  motivation.A  story  can  be  totally 
false  but  the  plaintiffs  may  not  be  able 
to  prove  that  the  media  institution 
involved  published  the  story  with  reck¬ 
less  disregard  for  the  truth  or  knowing 
the  story  was  false. 

In  the  Ariel  Sharon  case  (Jime  maga¬ 
zine  said  he  had  a  part  in  the  massacre 
of  Palestinian  refugees),  the  jury  found 
the  story  was  wrong  and  even  more 
important  that  it  defamed  Sharon,  but 
they  did  not  find  malice.  Hardly  any¬ 
thing  for  the  media  to  crow  about. 
Giving  the  outtakes  in  the  Food  Lion 
case,  the  jury  may  very  well  have 
reached  a  similar  decision. 

You  write  that  “it’s  not  hard  these 
days  to  seat  a  jury  that  dislikes  the 
media.”  It  has  nothing  to  do  with  “dis¬ 
like.”  Juries  are  holding  the  media 
accountable  to  the  same  standards  the 


media  hold  everyone  else  accountable. 

When  the  media  understand  that  and 
commit  themselves  to  principles  of  fair¬ 
ness,  responsibility,  accuracy  (in  the 
total  context  of  the  word),  and  lawful 
investigative  procedures,  they  will 
engender  the  public  respect  they  so 
desperately  seek. 

But  given  what  is  going  on  in  the 
field  of  journalism  —  or  what  passes 
itself  off  as  journalism  —  one  can’t  be 
too  hopeful  about  re-establishing  some 
semblance  of  responsibility  and 
respectability  in  the  media. 

Berl  Falbaum 

West  Bloomfield,  Mich. 

Falbaum  is  a  former  political 
reporter  for  the  Detroit  News  and 
has  been  teaching  journalism, 
including  constitutional  law 
and  ethics,  part-time  at  Wayne 
State  Uniifersity  and  Oakland 
University  for  30  years 
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The  Northwest’s  Best  Newspaper 


HOWTO 


1996  Seattle  Times  Publisher's  Circle  Award  Winners 

Each  year,  Seattle  Times  Publisher  and  Chief  Executive 
Officer  Frank  A.  Blethen  selects  the  winners  of  the 
Publisher's  Circle  Awards  to  recognize  those  employees 
who  have  earned  the  respect  of  their  fellow  workers. 

These  employees  were  nominated  by  their  colleagues  as 
outstanding  professionals  who  consistently  exemplify  the 
values  and  standards  of  The  Seattle  Times. 

The  Times  corporate  values  are: 

•  Remain  family-owned,  private,  and  independent; 

•  Serve  the  community  through  quality  journalism; 

•  Maximize  the  workplace  satisfaction  of  all  Seattle 
Times  employees; 

•  Be  the  country's  best  regional  newspaper. 

The  winners  in  the  key  manager,  supervisor  and 
line/professional  categories  each  receive  a  $5,000  cash 
award,  trophy,  personal  and  office  plaques  and  recognition 
lunch.  Our  executives  of  the  year  receive  trophies,  personal 
and  office  plaques,  and  $10,000  donated  to  a  college  of 
their  individual  choice. 

Each  is  very  deserving  of  company-wide  gratitude,  esteem 
and  recognition.  If  you  recognize  any  of  these  people, 
you're  recognizing  excellence. 


Co-Executive  of  the  Year 

William  K.  Blethan 

Treasurer 


Co-Executive  of  the  Year 

Robert  C.  Blethen 

Corporate  Marketing  Director 


Key  Manager 
Cynthia  Nash 

Associate  Managing  Editor 
News 


Supervisor 
Dana  Reed 

Electrical  Systems  Manager 
North  Creek  Plant 


Line/Professional 
Joni  Baker 

Lead  Advertising  Artist 
Creative  Services 
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Questions  Linger 
In  Town/Gown  War 


JUST  AS  pouncs  makes 
odd  bedfellows,  so 
newspaper  competi¬ 
tion  can  make  some 
odd  adversaries. 

Consider  the  case  of 
the  Daily  Tribune  in 
Ames,  Iowa,  which  on  March 
21  won  a  sweeping  victory  in 
its  open  records  lawsuit 
against  Iowa  State  University’s 
Daily  Publications  Board. 

Iowa  District  Court  Judge 
Kurt  L.  Wilke  ruled  that  the  board,  which  publishes 
the  Iowa  State  Daily,  was  a  government  body 
whose  records  must  be  made  public. 

PUBLIC'S  RIGHT  TO  KNOW 
OR  PREOATORY  ACTION? 

Rather  than  cheering  this  Freedom  of  Informa¬ 
tion  victory,  however,  the  head  of  the  Student  Press 
Law  Center  in  Washington,  D.C.,  described  it  as  “a 
very  troubling  situation.” 

And  the  chairman  of  the  ISU  Publications  Board 
portrayed  it  as  a  “predatory”  action  intended  to 
drive  the  campus  paper  out  of  business. 

“It’s  not  about  the  public’s  right  to  know  —  it’s 
about  trying  to  alleviate  [sic]  the  [Iowa  State]  Daily 
from  the  picture,”  the  chairman,  John  Hobson,  said 
in  a  telephone  interview. 

The  comments  reflect  the  extent  to  which 
bucolic  Ames,  Iowa,  has  become  a  key  battleground 
in  the  growing  tension  nationally  between  commu¬ 
nity  newspapers  and  increasingly  sophisticated  and 
selfconfident  college  newspapers. 

In  Ames,  the  town/gown  newspaper  war  pits  the 
9,20Ocirculation  evening  Daily  Tribune  against  the 
five-day-a-week  morning  Iowa  State  Daily,  whose 
15,000<opy  distribution  is  largely  paid  for  by  a  sub¬ 
scription  program 
with  the  university’s 
student  government. 

For  its  part,  the 
Daily  Tribune  says  it 
is  the  campus  pap)er 
that  is  the  predator 
here:Taking  advantage 
of  myriad  taxpayer- 
provided  subsidies 
while  nonstudent  pro¬ 
fessional  managers 
played  hardball  by  set¬ 


ting  below-cost  ad  rates,  raid¬ 
ing  the  Daily  Tribune  for  sales 
and  office  staff,  launching  subsi¬ 
dized  niche  publications  and 
dispan^ing  the  local  paper. 

COMMERCIAL 
COMPETITOR? 

“We  think  the  Iowa  State 
Daily  is  not  a  student  newspa¬ 
per  anymore,”  said  Gary  G.  Ger- 
lach,  publisher  of  the  Daily  Tri¬ 
bune  and  owner  along  with 
editor  Michael  Gartner  and  a  Des  Moines  attorney  of 
the  paper’s  corporate  parent.  Partnership  Press. 

“The  core  issue  in  our  dispute,”  Gerlach  said,  “is 
whether  it  is  proper  for  Iowa  State  University  to  be 
competing  with  private  enterprise,  since  Iowa  is 
supposed  to  have  a  law  that  protects  tax-paying 
business  from  predatory  competitive  activity  by 
state  government.” 

Gerlach  also  said  the  Daily  Tribune's  victory  was 
a  victory  for  student  journalism. 

“As  a  former  student  editor.  I’m  outraged  at  the 
takeover  of  the  student  press  —  at  Iowa  State  and 
elsewhere  —  by  cadres  of  commercial,  nonstudent 
managers  who  feather  their  own  nest  at  the 
expense  of  journalism  students,”  Gerlach  said. 

“These  nonstudent,  commercial  managers  are 
crowding  out  student  leadership  and  student  p>artic- 
ipation,”  he  continued. 

“It’s  an  unfortunate  trend  for  our  industry 
because  it’s  driving  some  of  the  best  students  out  of 
journalism  and  out  of  newspapers.” 

START  OF  A  TRENO? 

However,  the  executive  director  of  the  Student 
Press  Law  Center,  Mark  Goodman,  says  it  is  the  Daily 
Tribune’s  use  of  Sunshine  laws  against  a  campus 
paper  which  could 
start  an  unfortunate 
trend  in  the  industry. 

“There  are  hun¬ 
dreds,  if  not  thou¬ 
sands,  of  papers  who, 
if  they  chose  to,  could 
make  the  same  claim 
against  the  student 
papers  in  their  towns,” 
Goodman  said.  “To 
suggest  that  the  loua 
State  Daily  is  some- 


Iowa  Daily  Tribune's  Fol 
court  win  against 
campus  paper  could  start 
a  rash  of  similar  actions 
around  the  country 

BY  MARK  FITZGERALD 


“As  a  former  student  editor,  I’m 
outraged  at  the  takeover  of  the 
student  press  —  at  Iowa  State  and 
elsewhere  —  by  cadres  of  commercial, 
nonstudent  managers  who  feather 
their  own  nest  at  the  expense  of 
journalism  students” 

—  Gary  G.  Gerlach,  publisher,  Ames,  Iowa,  Daily  Tribune 
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simpiy  wrong.”  professiorud  in  your  reporting  and  tive-style  paper  aimed  at 

But  that’s  precisely  the  content  But  When  it  comes  to  students.The  Iowa  State 

problem,  Gerlach  says.  ,  Daily  can  be  distributed 

“These  papers  can’t  marketing,  We  Want  yOU  to  be  at  six  times  as  many 

have  it  both  ways:  Keep-  extremely  backward  and  not  do  campus  locations  as  the 
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subsidies,  and  then  —  Mark  Goodman,  executive  director,  And  in  early  Febru- 


being  professional  out  Student  Press 

in  the  community.  If 

they  want  to  compete  —  let  them  compete  on  an 
even  playing  field,”  Gerlach  said. 

The  Student  Press  Law  Center  is  not  completely 
critical  of  the  Daily  Tribune,  however. 

“Our  position  is  that,  as  a  matter  of  law,  the  court 
issued  the  correct  ruling,  that  is,  that  the  Publica¬ 
tions  Board  is  subject  to  the  open  records  law.  And 
that  will  be  to  the  benefit  of  all  citizens  of  Iowa,” 
Goodman  said. 

“At  the  same  time,”  he  added,  “I  think  it  is  a  very 
troubling  situation  that  the  Daily  Tribune  brought 
this  case  for  reasons  solely  related  to  gaining  a  com¬ 
petitive  advantage  over  the  Iowa  State  Daily? 

Publications  Board  chairman  Hobson,  an  ISU 
junior  majoring  in  marketing,  said  the  Daily  Tribune 
has  repeatedly  demanded  what  he  said  is  confiden¬ 
tial  business  information. 

“They  want  to  know,  what  advertisers  do  we 
have?  WTiat  are  our  advertisers  paying?  Our  business 
plan,  our  marketing  strategy,  our  rate  cards  —  these 
are  the  items  they  really  want,  and  keep  coming 
back  to,”  Hobson  said. 

But  the  Daily  has  been  concealing  information 
much  more  basic  than  that.  Daily  Tribune  publisher 
Gerlach  says. 

“They  won’t  say  how  many  full-time  people  they 
have.  How  many  are  paid  and  how  many  are  stu¬ 
dents.  They  have  been  very  secretive  about  what 
they  are  doing,”  Gerlach  said. 

WHAT  THEY’LL  TURN  OVER 

Just  what  the  Iowa  State  Daily  will  be  forced  to 
turn  over  will  not  be  clear  until  another  hearing 
before  Judge  Wilke,  which  will  come  sometime  in 
the  next  month  or  so. 

However,  Iowa  law  appears  to  be  on  the  side  of 
the  Daily  Tribune  —  as  a  comment  in  Wilke’s  ruling 
seemed  to  indicate. 

“The  Publication  Board,”  he  wrote,“is  reminded  of 
the  Iowa  Supreme  Court’s  recent  ruling  . . .  which 
provides  that  the  legislature  intended  for  the  disclo¬ 
sure  requirement  to  be  interpreted  broadly  and  for 
the  confidentiality  to  be  interpreted  narrowly.” 

Under  Iowa  law,  the  campus  paper  will  also  have 
to  pick  up  the  Daily  Tribune'^  legal  fees  in  the  case, 
which  Gerlach  says  amount  to  more  than  $100,000. 

The  Daily  Tribune  is  also  taking  legal  action 
against  the  Iowa  State  Daily  in  two  other  forums. 

THE  BACKGROUND 

Last  September,  the  community  paper  filed  suit 
in  federal  court  in  Des  Moines  over  restrictions  on 
where  on  campus  it  can  distribute  University 
Times,  a  weekly  niche  publication  aimed  at  ISU  fac- 


Law  Center  ary.  Partnership  Press 

made  a  formal  com¬ 
plaint  to  the  university’s  chief  business  officer  accus¬ 
ing  the  school  and  the  campus  paper  of  violating 
Iowa  law  forbidding  government  bodies  from  com¬ 
peting  with  private  enterprise. 

The  complaint  accuses  the  paper  of  straying  far 
from  its  tax-exempt  mission  of  “publishing  campus 
news  and  serving  as  a  laboratory  for  journalism  stu¬ 
dents.” 

“The  [Iowa  State]  Daily  continues  to  avail  itself 
of  this  tax-free  status  but  recently  has  changed  sub¬ 
stantially  the  character  of  its  organization,  its  pur¬ 
poses  and  methods  of  operation.  Among  the  many 
changes  made  by  the  Daily  are  expanded  marketing 
and  advertising  efforts  designed  to  move  the  Daily 
to  a  commercial,  revenue-maximizing  organization 
rather  than  ‘a  campus  news  source  for  the  student 
body’  and  a  ‘laboratory  for  journalism  students,’  ”  the 
complaint  states. 

Included  in  a  long  list  of  alleged  misdeeds,  the 
Daily  Tribune  accuses  the  campus  paper  of  using 
student  fees,  rent-free  facilities  on  campus  and  uni¬ 
versity  sales  tax  breaks  on  supplies  to  charge  ad 
rates  below  their  true  cost,  “thus  creating  predatory 
business  practices  that  undermine  established  pri¬ 
vate  enterprise.” 

The  Iowa  State  Daily  has  moved  aggressively  into 
the  community  at  large,  the  Daily  Tribune  com¬ 
plains,  despite  a  July  1996  agreement  that  the  two 
papers  would  restrict  distribution  in  each  other’s 
core  markets. 

In  place  of  the  allegedly  commercially  driven 
Daily,  the  Daily  Tribune  is  demanding  that  the  uni¬ 
versity  cut  back  its  professional  staff,  limit  distribu¬ 
tion  to  actual  campus  grounds,  stop  soliciting  ads 
beyond  the  immediate  off-campus  area  and  limit 
promotion  and  advertising. 

The  proposals  are  ludicrous.  Publications  Board 
chairman  Hobson  says. 

“It’s  almost  comical.  I  would  relate  what  they 
want  us  to  be  to  a  high  school  paper,”  Hobson  said. 

Hobson  added  that  the  professional  staff  struc¬ 
ture  at  the  Daily  is  the  same  as  it  has  been  since 
long  before  the  Daily  Tribune  started  complaining. 

“It’s  just  different  people,  who  arc  actuaUy  teach¬ 
ing  now,”  he  said.  “They  arc  not  figurehead  people 
who  are  not  doing  anything.  They  arc  teaching  us 
and  we  arc  taking  it  out  on  the  street.  That’s  what 
concerns  them.” 

Student  Press  Law  Center  executive  director 
Goodman  also  defended  the  Daily's  marketing.  The 
paper  simply  cannot  reach  its  primary  audience  — 
many  of  them  living  off-campus  —  by  marketing 
only  on-campus,  he  said. 

“The  Tribune  is  saying,  yes,  be  a  professional  in 
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Getting  Creative 


Assigned  to  a  local  feature  on  the  revitalization  of  downtown 
St  Paul,  Minneapolis  Star  Tribune  photographer  Stornii 
Greener  wanted  an  'old-world  ambience,  gentleness  and 
soft-edged  quality'  she  couldn't  get  with  35-fflillimeter  news 
photography.  So  she  took  a  notion  to  get  creative  and 
grabbed  a  Polaroid  instant  camera. 

The  result  above,  was  achieved  by  first  exposing  the  film, 
then,  as  the  image  developed,  smudging  the  soft  chemical 
emulsion  with  a  paper  clip  or  plastic  fork  to  create  tiny 
blurred  swirls  all  around.  Her  next  job,  to  convince  newspa¬ 
per  editors  to  print  the  manipulated  pictures,  was  'a  hard 
sell,'  Greener  said. 

She  made  8-by-8-inch  color  laser  copies  and  distributed 
them  to  editors  until  finally  getting  a  green  light.  Thirteen  of 
the  images,  labeled  as  photo  illustrations,  appeared  last  year 
with  a  feature  story  by  the  architecture  writer  that  started  on 
Page  1  and  filled  two  inside  pages. 

The  city  of  St  Paul  was  so  impressed  that  it  bought  a 
bunch  of  the  images  for  a  brochure  on  the  downtown  revival. 

'It's  nice  to  be  able  to  do  something  different  after  22 
years,'  Greener  said,  adding  that  the  technique  won't  work 
on  just  any  story. 


your  reporting  and  content.  But  when  it  comes  to 
marketing,  we  want  you  to  be  extremely  backward 
and  not  do  what  we’re  teaching  you  to  do,”  Good¬ 
man  said. 

However,  the  Daily  Tribune's  complaint  argues 
that  the  Daily's  aggressive  marketing  —  and  its  cre¬ 
ation  of  new  products,  such  as  a  Welcome  to  Ames 
guide  and  World  Wide  Web  sites  —  are  not  part  of 
any  journalism  course  and  are  not  controlled  by  the 
journalism  faculty  or  the  university.  TXiming  the 
Daily  into  a  commercial  paper  is  simply  not  part  of 
the  university’s  mission,  the  Daily  Tribune  argues. 

Student  Press  Law  Center’s  Goodman  says  the 
Daily  Tribune  should  concentrate  on  its  own  paper 
rather  than  pursue  the  Iowa  State  Daily  in  court. 

“Fundamentally,  one  has  to  ask  if,  given  a  choice 
between  the  Daily  Tribune  and  the  Iowa  State 
Daily,  the  public  is  choosing  a  college  paper  over 
the  Daily  Tribune  —  then  I  think  the  Tribune  has 
problems  much  greater  than  this  dispute  with  the 
Iowa  State  Daily ^  Goodman  said. 

“I  wonder,”  he  added,“if  the  Tribune  will  be  going 
after  high  school  papers  next.” 

Comments  like  that  are  not  unexpected,  Gerlach 
says.  They  show  that  the  Daily  Tribune's  fight 
against  professionalizing  campas  papers  have  struck 
a  nerve  on  both  sides  of  the  issue,  he  says. 

“If  they  want  to  compete,  let  them  compete  on 
an  even  playing  field  —  and  we’ll  see  which  paper 
wins,”  Gerlach  said. 

“These  professional  journalism  advisers . . .  make 
it  look  like  we  are  trying  to  smash  the  student  paper. 
We  have  no  complaint  with  the  university,  really. 

“We  have  no  problem  with  the  students.  Our 
problem  is  with  this  cadre  of  commercial  nonstu¬ 
dent  managers,”  Gerlach  said. 

“We  know  that  on  the  surface  this  will  make  us 
look  bad,”  he  added,  “but  we  think  our  case  is  on 
solid  footing.” 

Forbes  Articles 
Reprinted  By 
Mexican  Papers 

Articles  from  FORBES  magazine  are  now 
being  reprinted  in  two  Mexican  newspapers 
thanks  to  a  joint-publishing  agreement. 

Under  the  agreement,  stories  from  Forbes  are 
translated  into  Spanish  and  featured  in  the  newspa¬ 
pers  Reforma  and  El  Norte  every  other  'Thursday 
during  the  week  that  they  first  appear  in  the  bi¬ 
weekly  magazine.  The  translated  articles  are  carried 
on  a  full  page  in  the  main  section  of  both  newspa- 
jjers  under  the  heading  “Lo  Mejor  de  Forbes”  (“The 
Best  of  Forbes”). 

“Like  Forbes,  both  El  Norte  and  Reforma  have  a 
reputation  for  hard-hitting  journalism,”  said  'Timothy 
C.  Forbes,  COO  of  Forbes  Inc.  “'They  could  not  be 
more  appropriate  editorial  environments  for  us.” 

'The  Monterrey  daily  El  Norte  has  a  circulation  of 
145,000  and  the  Mexico  City  daily  Reforma  has 
1 10,000  readers.  Both  papers  are  published  by  Edi- 
tora  El  Sol  s.a. 


NNN  Targets 
Computer  Ads 

Newspaper  national  network  has  added 

the  the  computer  category  to  its  list  of  target 
accounts. 

Jack  Grandcolas,  NNN  sales  director,  said  the  mark¬ 
ers  of  small  computers,  software  and  peripherals 
spent  $1.2  billion  of  advertising  last  year  and  “of  those 
dollars,  only  $40  million  went  to  newspapers,  $5(X) 
million  to  broadcast  and  $7(X)  million  to  nu^azines." 

'The  newspaper  industry,  he  said,“clearly  has  its 
work  cut  out  for  it  if  we  are  to  capture  our  fair  share 
of  this  business.” 
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BY  STACY  JONES 


Lawyer  Abandons 
Newspaper 


FIRST  Amend¬ 
ment  lawsuit 
filed  by  the 
American  Civil 
Liberties 
Union  of  New 
Jersey  against  the  mayor  of 
Elizabeth  on  behalf  of  a 
local  newspaper  has  been 
disrupted  due  to  the  with¬ 
drawal  of  the  ACLU  attor¬ 
ney. 

William  J.  Volonte,  a  lawyer  with  the  Newark  law 
firm  Reitman  Parsonnet  and  an  ACLU  lawyer,  filed  a 
notice  of  cross  motion  in  U.S.  District  Court  to  be 
removed  as  counsel  for  the  plaintiffs,  the  weekly 
Elizabeth  Reporter.  A  judge  approved  Volonte’s 
request  on  March  24. 

Volonte’s  reasons  for  leaving  the  case  include  the 
Reporter's  publishing  of  pretrial  settlement  negotia¬ 
tions  and  attomey<lient  communications. 

The  lawsuit  originated  in  1995  when  the 
Reporter  accused  Mayor  J.  Christian  Bollwage  of  vio¬ 
lating  its  First  Amendment  rights  by  organizing  and 
participating  in  efforts  to  seize  and  destroy  copies  of 
the  Reporter  (E&P,  Oct.  28, 1995). 

Since  the  Reporter  began  publication  in  1993, 
Bollwage  has  labeled  the  paper  a  political  sheet. 

According  to  the  suit,  Bollwage,  or  people  under 
his  directive,  took  bundles  of  the  newspaper  on  at 
least  five  occasions 
—  a  fact  the  mayor 
didn’t  deny. 

“The  paper  is 
free.  You  see  the 
signs  that  say  take 
one,’”  said  Boll¬ 
wage,  as  quoted  in 
the  Philadelphia 
Inquirer.  “.  .  .  no 
one  says  you  can 
take  only  one.  You 
can  take  as  many 
as  you  like.” 

Bollwage  subse¬ 
quently  filed  a 
countersuit  for 
defamation  and 
libel. 

In  addition  to 
Volonte’s  with¬ 
drawal,  a  recent 
court  decision 


awarded  Bollwage  $350  in 
legal  fees,  the  cost  of  filing 
his  countersuit.  The 
Reporter  never  responded 
to  the  counterclaim,  hence 
the  judgment  against  the 
paper. 

“Mr.  Volonte  failed  to 
represent  us”  in  the  coun¬ 
tersuit,  said  Robert  Jaspan, 
Reporter  spokesperson 
and  a  volunteer  at  the  paper. 

All  of  the  p>ositions  at  the  Reporter  are  on  a  vol¬ 
untary  basis,  explained  Jaspan,  who  sets  up  ads  and 
pastes  up  articles. 

According  to  Jaspan,  a  city  councilman  who  ran 
an  unsuccessful  campaign  against  Bollwage, Volonte 
did  not  give  the  presiding  judge  the  Reporter's 
response  to  BoUwage’s  countersuit. 

Repeated  calls  to  Volonte  were  not  returned. 

The  turn  of  events  has  Bollwage  feeling  vindi¬ 
cated.  “This  was  a  political  filing,”  he  said.  “This  had 
nothing  to  do  with  First  Amendment  rights.” 

Still,  the  Reporter  is  not  giving  up,  saying  the  case 
still  has  merit.  It  plans  to  petition  the  court  to  have 
the  ACLU  provide  another  attorney  to  try  the  origi¬ 
nal  suit,  explained  Jaspan. 

In  response  to  Volonte’s  charges  against  the 
Reporter,}3spm.  said  they  were  valid. 

The  publication  of  settlement  negotiations 
occurred  after  Boll¬ 
wage  issued  a 
counterproposal 
to  a  previous  set¬ 
tlement  offer  by 
the  Reporter. 
Because  Volonte 
had  informed  the 
Reporter  that  Boll- 
wage’s  offer  was 
unacceptable,  edi¬ 
tors  at  the  paper 
chose  to  turn  it 
into  a  story. 

Volonte  “en¬ 
couraged  us  to 
publish  stories  on 
what’s  going  on 
with  the  [suit],” 
said  Jaspan.  “If 
we  thought  in  any 
(See  Lawyer  on 
page  51) 


ACLU  attorney,  citing 
violations  of  lawyer-client 
privilege,  is  permitted 
by  judge  to  withdraw 
from  court  case 


The  weekly  Elizabeth  (N.J.)  Reporter,  which  is  suing  the  city's 
mayor  for  allegedly  seizing  and  destroying  copies  of  the  free 
paper,  lost  its  ACLU  attorney,  who  withdrew  from  the  case. 
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Newspaper 
Rack  War 


San  Francisco 
supen^isors 
order  test  of 
new  kind  of 
multiple  rack: 
news  execs  feel 
it  wotdd  hart 
'individual 
identity 


SAN  FRANCISCO  MAYOR  Willie  Brown 
unloaded  a  loud  complaint  about  messy 
news  racks  and  the  Board  of  Supervisors 
listened  carefully. 

The  board  voted  a  six-month  test  of  a 
new  kind  of  multiple  racks  that  will  contain  up  to 
a  dozen  different  publications. 

Eighteen  weekly  and  neighborhood  newspapers, 
shoppers  and  an  independent  distribution  agent 
Car  outside  dailies  also  got  Brown’s  message  and 
sent  him  one  in  retum:They  don’t  like  the  plan. 
Since  taking  office  a  few  months  ago,  Brown  has 
railed  against  rusted, 
unkempt  racks,  particularly 
those  that  obstruct  pedestri¬ 
ans  and  block  wheelchair 
ramps  and  bus  stops. 

During  his  recent  trip  to 
Paris,  the  mayor  reportedly 
became  enamored  of  a  proto¬ 
type  machine  designed  by 
the  JCDecaux  Co.,  which 
already  has  placed  street  toi¬ 
lets  and  newspaper  kiosks  in 
San  Franccisco. 

Brown’s  press  secretary, 
Kandace  Bender,  who  accom¬ 
panied  him  to  France,  said  the  model  displayed  for 
him  held  12  newspapers,  which  could  removed 
only  one  at  a  time. 

“This  means  that  someone  could  no  longer  put  a 
quarter  in  a  box  and  grab  20  papers,”  she  added. 

However,  the  supervisors’  action  opens  the  com¬ 
petition  for  the  rack  to  several  manufecturers. 

Models  by  various  companies  will  be  displayed 
for  six  months  at  up  to  10  high-traffic  locations. 

This  sounds  all  right  to  Steven  Falk,  president 
and  CEO  of  the  San  Francisco  Newspaper  Agency, 
the  business  arm  of  the  San  Francisco  Chronicle 
and  Examiner. 

“1  agree  news  racks  have  to  be  cleaned  up  and 
we  are  working  with  the  city  on  such  matters  as 
location,  position  and  design,”  he  told  £<SfP.“We 
want  to  make  sure,  however,  that  people  will  have 
access  to  newspapers  under  their  First  Amendment 
protection.” 

But  a  coalition  of  community  newspapers  led  by 
San  Francisco  Bay  Guardian  publisher  Bruce  B. 
Brugmann  has  sent  a  letter  to  the  BOS  asking  it  to 
put  aside  the  rack  pilot  project  and  instead  enforce 
the  news  rack  ordinance  enacted  in  1985,  which 
called  for  periodic  inspection  of  the  machines  and 


monthly  meetings  of  repre¬ 
sentatives  of  publications 
with  street  boxes. 

In  fact,  the  letter  contin¬ 
ued,  the  ordinance  can  be 
stiffened  even  more  by 
requiring  a  time  frame  by 
which  the  city  would  remove 
any  rack  not  in  compliance 
with  the  law. 

The  signers  asked  for  a  60- 
day  delay  of  the  multiple  rack 
test  while  other  means  are 
tried  to  resolve  the  problem. 

The  group  conceded  that 
the  city’s  concern  over  ugly 
and  badly  placed  racks  is,  “for 
the  most  part,  extremely 
valid”  but  asked  for  the 
opportunity  to  “resolve  the 
situation  without  the  long, 
expensive  process  of  creating 
a  new  ordinance  and  turning 
over  responsibility  for  the 
news  racks  to  an  out-of-town 
company.” 

Among  the  signers  was  the 
Dana  Olson  Co.,  which  han¬ 
dles  local  distribution  of  the 
Los  Angeles  Times,  Oakland  Tribune,  Financial 
Times,  Contra  Costa  Times  and  the  San  Francisco 
Business  Times. 

Brugmann  and  Guardian  circulation  manager 
Susan  Unzicker  mailed  a  separate  letter  to  Mayor 
Brown,  seeking  delay  of  the  pilot  program  to  “give 
us  the  opportunity  to  take  responsibility  for  the  sit¬ 
uation  ourselves.  It  is  demeaning  to  our  publica¬ 
tions  and  our  industry  to  have  an  outside  company 
come  in  and  take  charge  of  what  is  clearl>'  our 
responsibility.” 

In  an  interview,  Brugmann  charged  that  Brown 
“wants  to  put  up  a  great  wall  of  Decaux  without 
competitive  bidding  and  without  considering  alter¬ 
native  solutions.  This  idea  has  been  greased  by  the 
mayor  on  down.” 

Bender  denied  there  would  be  no  competitive 
bidding. 

Brugmann  argued  that  the  single-paper  racks 
should  be  preserved  as  a  means  of  giving  local 
newspapers  an  identity  they  would  not  have  in  a 
multiple  unit. 

(See  Racks  on  page  51) 


A  coalition  of  community 
newspapers  led  by  San 
Francisco  Bay  Guardian 
publisher  Bruce  B.  Brugmann 
(above)  has  asked  that  the 
rack  pilot  project  be  put  aside 
and  instead  that  the  news  rack 
ordinance  enacted  in  1985, 
which  called  for  periodic 
inspection  of  the  machines  and 
monthly  meetings  of 
representatives  of  publications 
with  street  boxes,  be  enforced. 


April  5, 1997  ■  Editor  &  PireusHER  13 


BY  MARK  FITZGERALD 


Act,  Don’t 
Contemplate 


O  LEAD  THE  American  Society  of 
Newspaper  Editors  is  to  be  caught  up 
in  the  biggest  —  and  most  vexing  — 
issues  of  the  newspaper  industry. 

Even  a  short  list  is  daunting:  minority 
employment  in  the  newsroom,  press 
credibility,  Freedom  of  Information,  media  ethics, 
journalism  education. 

ASNE’s  incoming  president,  however,  says  the 
many  problems  arising  from  these  issues  spur  her  to 
action  rather  than  contemplation. 

“I  tend  to  be  an  action-oriented  person,”  said  San¬ 
dra  Mims  Rowe,  editor  of 
the  Oregonian  in  Portland. 
“I  see  a  lot  of  these  things 
that  seem  to  be  intractable 
problems  and  I  tend  to 
want  to  say, ‘Well,  what  can 
we  do  now?’  Even  if  it  is  a 
small  step  —  whether 
we’re  talking  about  minor¬ 
ity  representation  [in 
newsrooms] ,  or  the  schism 
between  the  top  leader¬ 
ship  and  line  editors  and 
reporters,  or  the  credibility 
of  newspapers  —  1  want 
to  stop  the  navel-gazing 
and  get  up  and  do  some¬ 
thing,”  Rowe  said. 

“The  time  has  come,” 
she  said,  “for  us  to  do  what 
we  can  do.” 

One  issue  Rowe 
believes  ASNE  can  do 
something  about  is  the 
public’s  growing  distrust 
of  the  news  media. 

“Obviously,  there’s  no 
shortage  of  issues  facing 
us,  in  which  ASNE  has  a 
role  to  play,”  Rowe  said. 
“But  right  now,  the  issue 
most  on  my  mind  is  the 
sliding  credibility  of  the 
press.” 

Rowe  suggested  ASNE  is 
in  a  position  to  break  the 
cycle  of  “hand-wringing  or 
. . .  ineffective”  actions  that 
so  far  has  characterized 
the  industry’s  scatter-shot 
approach  to  the  mounting 


number  of  opinion  surveys  that  document  disen¬ 
chantment  with  the  media. 

“What  I  would  like  to  do  is  have  ASNE  take  a  lead¬ 
ership  role  with  all  the  journalism  organizations  to 
understand  the  [survey)  numbers,  to  define  what 
we  want  to  occur,  to  separate  newspapers  from 
these  other  media  —  and  to  decide  to  stop  wring¬ 
ing  our  hands  and  concentrate  on  stopping  the  slide 
or  diminution  of  our  credibility,”  Rowe  said. 

ASNE’s  board  is  expected  to  consider  the  issue  at 
its  meeting  during  the  1997  convention  April  8-1 1  at 
the  J.W  Marriott  Hotel  in  Washington,  D.C. 

For  the  fact  is,  newspapers  can  turn  around  per¬ 
ception  of  credibility,  Rowe  argues. 

For  one  thing,  Rowe  rejects  the  idea  that  the 
decline  in  media  credibility  is  linked  to  a  growing 
disinterest  in  news  events  themselves. 

“The  appetite  for  news  is  there,”  she  said.  “The 
question  is,  where  do  we  put  the  balance  in  cover¬ 
age  between  foreign,  national  and  local  news,  not 
forgetting,  too,  features  and  entertainment.” 

What  these  surveys  suggest,  Rowe  says,  is  that 
part  of  the  public  disenchantment  comes  from  the 
cacophony  of  media  —  especially  on  television. 

“If  that  is  the  cause,  it  is  just  another  reasons  why 
daily  newspapers  should  not  aspire  to  be  better  TV 
programs,”  Rowe  said.  “That’s  where  dailies  get  in 
trouble.  Newspapers  need  to  differentiate  themselves 
not  only  from  the  Hard  Copy-style  pseudo-news 
shows,  but  from  local  TV  news,  as  well,  she  said. 

This  growing  media  “noise”  —  especially’  with  the 
explosion  of  undifferentiated  Internet  information 
—  underscores  the  importance  of  ASNE,  Rowe  says. 

“I  don’t  think  there’s  been  a  time  when  talented 
newspaper  editors  have  been  more  important  than 
they  have  today,”  she  said. 

ASNE  has  already  been  paying  more  attention  to 
content.  Current  President  Robert  H.  Giles,  editor 
and  publisher  of  the  Detroit  News,  created  the 
Newspaf>er  Content  committee.  Since  last  April,  the 
committee  has  been  monitoring  news  coverage  of 
major  stories  by  the  wire  and  specialty  news  ser¬ 
vices. 

In  the  effort  to  enhance  credibility,  Rowe  said 
newspapers  should  be  cultivating  more  expertise  in 
reporting. 

“When  I  started  in  this  business  25, 27  years  ago, 
most  of  us  reporters  were  generalists,”  said  Rowe, 
whose  career  started  in  1971  as  a  reporter  for  the 
Virginian-Pilot  and  Ledger-Star  in  Norfolk,  Va. 

“Now  while  I  don’t  believe  that  the  business  has 
changed  so  much  that  generalists  don’t  have  value, 
I  do  think  we  need  people  who  have  mastered  their 


That's  the  philosophy 
of  Oregonian  editor 
and  incoming  ASNE 
President  Sandra 
Mims  Howe 


"Even  if  it  is  a  small  step  — 
whether  we're  talking  about 
minority  representation  [in  news¬ 
rooms],  or  the  schism  between  the 
top  leadership  and  line  editors  and 
reporters,  or  the  credibility  of 
newspapers  —  I  want  to  stop  the 
navel-gazing  and  get  up  and  do 
something.” 

—  Sandra  Mims  Rowe, 
incoming  ASNE  president 
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Minority  Population  Growth 
Outpaces  Newsroom  Representation 


Demographics  have  doomed 

the  American  Society  of  Newspa¬ 
per  Editor’s  decade-old  goal  of  achiev¬ 
ing  racial  and  ethnic  parity  in  the 
newsroom  by  the  turn  of  the  century, 
the  American  Society  of  Newspaper 
Editors  incoming  president  says. 

Despite  industry  efforts  that 
increased  minority  newsroom  repre¬ 
sentation  “dramatically  and  signifi¬ 
cantly, ”  the  faster  growth  of  America’s 
minority  population  has  put  the  goal 
effectively  out  of  reach,  said  Sandra 
Mims  Rowe,  editor  of  the  Oregonian 
in  Portland. 

"We  know  already  the  industry  will 


not  achieve  the  goal  by  the  year 
2000,”  Rowe  said. 

“I’m  saddened  that  we  can’t 
achieve  the  goal,”  said  Rowe,  who 
takes  over  as  ASNE  president  at  the 
convention  in  Washington,  D.C.,  April 
8-11. 

“No  one  believes  ASNE  has  done  all 
it  can  do  or  that  the  industry  has 
done  all  that  it  can  do,”  she  added. 

Nevertheless,  Rowe  said,  more 
newspapers  are  taking  seriously  the 
goal  of  staffing  newsrooms  that  have 
the  same  percentage  of  racial  and  eth¬ 
nic  minorities  as  in  the  general  popu¬ 
lation. 


Since  1988,  minorities  have  grown 
from  7.02%  of  newsroom  staffs  to 
1 1 .03%,  according  to  ASNE. 

As  important  as  newsroom  parity, 
Rowe  said,  is  ensuring  that  minori¬ 
ties  get  on  career  paths  to  top  leader¬ 
ship. 

“I’m  concerned,”  Rowe  said, ‘about 
the  number  of  minorities  —  and  I’ve 
seen  it  in  [the  Oregonian’s]  news¬ 
room  —  who  choose  to  leave  the 
craft  at  a  certain  point,  or  who  choose 
not  to  be  in  management.” 

“That  seems  to  me  to  reflect  a 
problem  more  in  the  industry  than 
the  individuals.”  —  Mark  Fits^erald 


subjects,  whether  it  is  business  news  or  computers 
or  entertainment  or  local  news,”  Rowe  said. 

The  reason  is  that  readers  have  become  more 
sophisticated,  she  said. 

“Some  in  the  public  are  very,  very  knowledgeable 
in  particular  areas  and  . . .  immediately  recognize 
the  lack  of  authority  and  mastery  in  that  area,”  she 
said. 

At  the  Oregonian,  Rowe  reorganized  reporting 
and  line  editing  into  teams  centered  around  areas  of 
expertise. 

“It  seems  to  me  when  a  reader  is  interested  in 
health,  say,  she  will  read  the  article  where\"er  it  is, 
whether  the  front  page  or  the  health  section.  I  just 
thought  that  to  arbitrarily  break  up  reporters  by  sec¬ 
tion  just  didn’t  make  sense,”  Rowe  said. 

Another  important  task  for  ASNE,  Rowe  said,  is 
helping  to  close  what  she  calls  the  “schism” 
between  top  new'sroom  leadership  and  reporters 
and  line  editors. 

Rowe  herself  has  been  the  top  editor  at  the  Ore¬ 
gonian  since  1993,  when  she  joined  the  Newhouse 
newspaper  after  22  years  at  the  Virginian-Pilot  and 
Ledger-Star. 

Beginning  as  a  reporter,  Rowe  was  promoted  to 
assistant  city  editor,  features  editor  and  managing 
editor  before  becoming  executive  editor  in  1984. 
The  following  year,  the  paper  won  the  Pulitzer  Prize 
for  general  reporting. 

Rowe  since  1994  has  been  helping  to  pick 
Pulitzer  winners  as  a  member  of  the  Pulitzer  Prize 
Board. 

In  addition  to  ASNE,  Rowe  sits  as  a  member  of  the 
advisory  boards  of  the  Poynter  Institute,  the  Free¬ 
dom  Forum  Pacific  Coast  Center  in  San  Francisco, 
and  the  Knight  Center  for  Specialized  Journalism  at 
the  University  of  Maryland. 

A  1971  graduate  of  East  Carolina  University  in 
Greenville,  N.C.,  Rowe  also  completed  the  advanced 
management  program  at  the  Graduate  School  of 
Business  of  Harvard  University  in  1990. 

Rowe  is  married  to  attorney  Gerard  P  Rowe  and 
is  the  mother  of  two  daughters,  Mims  and  Sarah. 


Journalists  Poorly 
Prepared  To 
Cover  Government 

JOURNALISTS  ARE  POORLY  prepared  to  cover  the 
changing  role  of  government,  according  to  a 
national  study  of  the  American  press  to  be  presented 
at  next  week’s  American  Society  of  Newspaper  Edi¬ 
tors  annual  convention  in  Washington. 

The  study  is  sponsored  by  Hearst  Newspapers, 
American  Opinion  Research  and  the  Foundation  for 
American  Communications. 

A  total  of  780  newspaper  executives,  including 
editors  from  all  50  states,  responded  to  the  survey. 

Editors  and  publishers  gave  their  reporters  a 
“mediocre”  rating  in  their  preparedness  to  cover 
issues  such  as  education,  welfare  reform,  law 
enforcement,  finance  and  homelessness,  the  survey 
showed. 

Most  newspaper  executives  said  their  newspaper, 
in  general,  is  doing  a  good  job  covering  the  transfer 
of  responsibilities  from  federal  to  state  and  local  gov¬ 
ernments.  But  the  rating  dropped  when  survey  par¬ 
ticipants  were  asked  to  rate  their  own  paper’s  cov¬ 
erage  of  particular  subjects. 

“On  most  of  the  specific  issues,  the  average  rating 
given  was  about  6.5  out  of  a  possible  10,”  said  Tony 
Casale,  AOR  president.  “We  condua  many  similar 
ratings  for  other  industries  and  they  would  consider 
these  averages  very  mediocre.” 

Only  10%  of  the  survey  participants  believe 
reporters  are  “very  well  prepared”  to  cover  changes 
in  aid  to  families  with  dependent  children.  The 
newspaper  executives  rated  journalists’  similar  pre¬ 
paredness  to  cover  other  issues  as  the  following; 
county/municipal  budgets,  42%;  education  reform, 
22%;  financing  community  colleges,  17%;  homeless¬ 
ness,  14%;  and  law  enforcement,  13%. 

“Newspapers  clearly  must  take  steps  to  improve 
(See  Study  on  page  51) 
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BY  M.L.  STEIN 


A  Slap  At 
Alternatives? 


wo  REPORTERS 
say  they  were 
booted  out  of 
the  Ohio  Legisla¬ 
tive  Correspon¬ 
dents  Association 
because  they  write  for  alter¬ 
native  newspapers. 

Backing  them  up  was  Terry 
Smith,  editor  of  the  alternative 
Athens  (Ohio)  News,  who 
called  the  action  a  “deliberate 
slap  at  the  alternative  press.” 

But  Alan  Johnson,  president  of  OLCA  and  a  politi¬ 
cal  reporter  for  the  Columbus  (Ohio)  Dispatch, 
denied  the  ouster  was  based  on  the  correspon¬ 
dents’  alternative  connections. 

Irv  Oslin  and  Michael  Weber,  former  associate 
members  of  OLCA,  were  voted  out  of  the  organi¬ 
zation  earlier  this  year  in  what  Oslin  described  to 
E&P  as  a  “concerted  effort  to  get  rid  of  us.” 

Oslin  freelanced  political  commentary  from  the 
Ohio  Statehouse  in  Columbus  for  the  Athens  News, 
Cleveland  Free  Times,  Cincinnati  CityBeat,  Ohio 
Observer,  Dayton  Voice  and  the  now-defunct 
Columbus  Guardian. 

Weber,  a  former  staff  member  of  the  Newsday 
investigative  reporting  team,  who  woriced  for  the 
Guardian,  said  his  removal  from  OLCA  was  “clearly 
an  attempt  to  purify  the  ranks  of  correspondents. 
They  wanted  to  make  sure  there  would  be  no  place 
for  the  alternatives” 

Oslin  said  a  regular  member  of  OLCA  later 
“tipped  me  that  what  happened  was  that  the  old 
guard  was  upset  with  the  younger  members  for  hav¬ 
ing  allowed  alternative 
newspapers  into  the 
club.” 

Both  writers  claimed 
their  lack  of  OLCA  mem¬ 
bership  restricts  their 
coverage  of  the  State- 
house. 

Weber  said  that  besides 
himself  and  Oslin,  two 
reporters  for  nondaily 
business  publications 
came  up  for  a  review  of 
their  membership  by  the 
OLCA  board. 

“When  the  vote  came 
down,  the  business  peo¬ 
ple  stayed  in  and  Irv  and  1 


were  out,”  Weber  recalled. 
“They  were  saying,  there  is  no 
place  for  alternatives  in 
OLCA.” 

Johnson  confirmed  the 
vote  but  gave  a  different  ratio¬ 
nale  for  the  its  results. 

“Basically,”  he  said  in  an 
interview,  “the  vote  came 
after  several  months  of  dis¬ 
cussion  of  how  we  had  let  the 
membership  get  beyond  its 
original  intent,  which  was  to  limit  it  to  correspon¬ 
dents  from  daily  newspapers,  radio  and  television, 
who  cover  the  Statehouse  on  a  regular  basis. 

“This  was  not  a  vote  against  alternatives  but  an 
effort  to  adhere  to  rules  that  had  been  in  place  for 
years.” 

The  OLCA  president  said  the  decision  to  con¬ 
tinue  the  membership  of  the  business  journalists 
was  over  his  objection. 

“I  wanted  all  four  in  or  all  four  out,  but  I  was  out¬ 
voted,”  he  explained. 

Johnson  disagreed  that  lack  of  OLCA  member¬ 
ship  will  hamper  Oslin ’s  and  Weber’s  ability  to  cover 
the  legislature  and  state  administrative  offices. 

“There  is  absolutely  nothing  they  cannot  do  here 
because  they  don’t  have  membership,”  he  asserted. 

Not  true,  Oslin  retorted. 

“I  am  allowed  into  the  pressroom  but  I  no  longer 
have  a  box  or  credentials  and  I’m  having  difficulty 
getting  state  files,”  he  said.  “I’m  relegated  to  second- 
class  citizenship  in  the  eyes  of  the  people  I  cover.  ” 

Weber,  who  is  currently  freelancing,  said  his  loss 
of  credentials  was  brought  home  to  him  recently 
when  a  state  highway 
patrolman  prevented  him 
fixjm  covering  an  Aryan 
Nations  rally  on  the  steps 
of  the  Capitol  building 
because  he  lacked  OLCA 
credentials. 

The  OLCA  board  noti¬ 
fied  Oslin  by  letter  that 
he  would  still  be  entitled 
to  all  press  releases,  mail¬ 
ings,  announcements  and 
other  items  flowing  into 
the  pressroom.  Also, 
according  to  the  letter,  he 
would  be  given  tempo¬ 
rary  floor  passes  for  the 
House  and  Senate  and 


Two  reporters  claim  they 
were  voted  out  of  an 
Ohio  press  group 
because  they  work  for 
nonmainstream  papers 


“The  vote  came  after 
several  months  of  discussion 
of  how  we  had  let  the 
membership  get  beyond  its 
original  intent, 
which  was  to  limit  it  to 
correspondents  from  daily 
newspapers,  radio  and 
television,  who  cover  the 
Statehouse  on  a  regular  basis” 

—  Alan  Johnson,  president  of  OLCA  and  a  political 
reporter  for  the  Columbus  (Ohio)  Dispatch 
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NwRepublic 


United  Feature  Syndicate 
Welcomes  Michael  Kelly, 
Editor  of  The  New  Republic 


Kelly  on  the  Clinton  Administration: 

“Here  we  arrive  at  what  really  went  wrong  with  the 
ethos  of  the  Clinton  White  House.  It  is  not  about  the 
technical  violations  of  this  or  that  law.  It  is  about  the 
assumption  that  one  must  do  whatever  one  must  do  to 
stay  in  power,  because  it  is  a  moral  imperative  and  a 
national  interest  that  one  stay  in  power.  This  is  wrong 
not  merely  in  the  particular,  but  always,  everywhere. 

It  is  wrong  as  a  type  of  explanation.  All  presidents, 
and  all  people  who  work  for  presidents,  believe  that 
it  is  better  for  America  that  they  beat  the  opposition. 

Nixon  believed  this,  and  so  did  Haldeman.  And  they  did  what  they  had 
to  do  to  keep  the  ‘country  moving  in  the  right  direction.’  And  they  were 
proud  of  what  they  did.” 

—  Michael  Kelly's  TRB  column  from 
The  New  Republic,  March  24,  1997 

The  New  Republic  is  a  voice  of  searching,  scorching  honesty.  It  is  known  for  its  commitment 
to  reality  over  ideology,  for  the  application  of  a  literary  standard  to  journalistic  endeavors  and 
for  its  cheerful  willingness  to  do  battle  with  anyone,  including  itself.  Michael  Kelly,  editor  of 
The  New  Republic  and  TRB  columnist,  continues  that  proud  tradition.  Both  The  New  Republic 
Service,  a  selection  of  three  stories  from  the  magazine  each  week,  and  the  weekly  TRB  column  are 
available  to  newspapers  worldwide  through  United  Feature  Syndicate. 


For  rates  and  availability,  please  call  Lisa  Klem  Wilson  at  800-221-4816  or  212-293-8500. 

United  Media 
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United  Feature  Syndicate 
Newspaper  Enterprise  Association 


A  Scripts  Howard  Compa 


that  his  name  would  be  placed  on  media  lists  made 
available  to  public  agencies  and  departments  “upon 
your  request.” 

Athens  News  editor  Smith,  who  has  worked  for 
mainstream  dailies,  wrote  to  the  OLCA  board, 
expressing  “extreme  alarm”  at  the  vote  to  take  away 
Oslin’s  membership. 

“Tlie  reason  for  this  unanimous  vote  appears  to 
be  the  fact  that  Irv  does  not  represent  a  daily  news¬ 
paper  . . .  who  regularly  covers  the  General  Assem¬ 
bly  and/or  state  government,”  he  added.  “Yet,  there 
doesn’t  seem  to  be  any  parallel  hair-splitting  for  indi¬ 
viduals  representing  different  types  of  radio, TV  and 
news  service  outlets.” 

Smith  contended  that  any  OLCA  rule  requiring 
employment  on  a  daily  newspaper  “smacks  of  cen¬ 
sorship  and  competitive  defensiveness  on  your 
parts  and  you  ought  to  be  ashamed  of  yourselves  . 

. . .  You  have  inexplicably  singled  out  one  State- 
house  reporter  from  admission  to  an  association  of 
Statehouse  journalists,  and  consequently  barred 
him  from  the  important  advantages  that  go  along 
with  membership.  In  so  doing,  you  have  also  hand¬ 
icapped  the  many  thousands  of  readers  of  our 
newspaper  and  others  who  depend  on  Irv’s  report¬ 
ing.” 

In  the  interview.  Smith  did  not  accept  Johnson’s 
denial  of  a  bias  against  the  alternative  Press.  He 
pointed  to  a  statement  by  OLCA  past  President 
Sandy  Theis,  Columbus  bureau  chief  for  the  Cincin¬ 
nati  Enquirer,  to  support  his  belief 

Theis  was  quoted  as  follows  in  the  newsletter  of 
the  Association  of  Alternative  Newspapers  about  her 
vote  to  drop  Oslin:  “I  think  what  Irv  wants  is  to  use 
OLCA  membership  as  a  badge  of  legitimacy  for 
what  he  does  and  what  his  publication  does.  I’m 
sorry,  but  I’m  not  going  to  legitimize  that.” 

She  reportedly  called  Oslin’s  coverage  “really 
irreverent  and  very  incomplete.  I  would  even  quib¬ 
ble  with  the  word  ‘cover.’  ” 

Commented  Smith:“I  didn’t  think  it  was  an  OLCA 
function  to  look  at  how  people  cover  things  and 
then  establish  whether  or  not  they  deserve  to  be 
members.” 

Dayton  Voice  editor  and  co-publisher  Marrianne 
McMuUen  also  wrote  to  OLCA  on  behalf  of  Oslin, 
claiming  that  his  “Statehouse  Wrapup”  column  is  a 
popular  feature  of  her  readers  “and  frequently  their 
only  source  of  news  about  the  Statehouse.  More 
than  one-third  of  our  readers  never  read  a  daily 
newspaper . . . .  ” 

How,  McMullen  asked,  “does  it  benefit  the  OLCA, 
or  daily  newspaper  reporters  in  general,  to  hamper 
our  coverage  of  the  Ohio  Statehouse?” 


Press  Council 
Upholds  F-Word 
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which  a  vulgar  expression  is  justified,”  the  council 
said  in  a  March  19  decision  dismissing  the  com¬ 
plaint. 

At  issue  was  an  Oct.  6, 1996  article  about  a  claim 
by  a  former  police  constable  that  she  was  harassed 
on  the  job  by  a  sergeant  in  1991. 

According  to  the  story,  the  sergeant  told  the 
woman:  “The  only  fucking  reason  you’re  here  (in 
Crime  Prevention]  is  because  you’re  a  fucking 
female.” 

In  addition,  the  story  quoted  the  constable  as  say¬ 
ing  the  sergeant  often  said,  after  finishing  telephone 
conversations  with  women,  “Should  never  have 
given  them  the  fucking  vote.” 

Those  quotes  were  out  of  line  for  a  femily  paper, 
Sudbury  resident  Sherri-Lynn  Gregory  complained 
to  the  Press  Council. 

“There  is  enough  obscenity  in  our  lives  today 
without  it  showing  up  in  the  newspaper.  The  use  of 
this  word  reduces  your  paper  in  stature  to  some¬ 
thing  less  than  the  National  Enquirer.  ...  If  this  is 
allowed  to  go  unchecked,  who  knows  how  much 
smut  will  be  eventually  printed?”  Gregory  wrote. 

In  its  defense,  the  paper  said  using  the  word  was 
important  to  get  across  the  full  impact  of  the 
sergeant’s  alleged  remarks.  After  the  alleged  harass¬ 
ment,  the  female  constable  went  on  long-term  dis¬ 
ability.  The  paper  also  said  this  was  the  first  —  and 
probably  last  —  time  the  word  would  appear  in  the 
three-time-a-weck  paper. 

Northern  Life  published  Gregory’s  letter  and  a 
response  from  its  managing  editor.  The  paper 
received  two  letters  and  a  handful  of  phone  calls,  it 
said,  mostly  from  readers  worried  that  children 
might  read  the  words,  which  were  printed  on  the 
Page  3  jump  of  the  front-page  story. 

In  dismissing  the  complaint,  the  council,  a  volun¬ 
tary  organization  of  journalists  and  public  represen¬ 
tatives  that  deals  with  complaints  of  newspaper  cov¬ 
erage,  recalled  that  in  1991  it  issued  an  adjudication 
that  concluded  “because  community  standards  vary, 
the  issue  of  taste  in  language  is  one  for  each  news¬ 
paper  to  judge.” 


Ontario  Press 


Council  Expands 


The  ONTARIO  PRESS  Council,  which  hears  com¬ 
plaints  about  newspaper  coverage,  more  than 


Ruling  on  a  reader’s  complaint  about  the  Sud¬ 
bury,  Ontario,  Northern  Life's  oublication  of 


XV  bury,  Ontario,  Northern  Life's  publication  of 
an  obscenity,  the  Ontario  Press  Council  refused  to 
wash  out  the  paper’s  mouth  with  soap. 

“Newspapers  should  avoid  larding  stories  with 
casual  obscenities,  but  there  may  be  occasions  in 


doubled  in  size  recently  when  the  Ontario  Commu¬ 
nity  Newspapers  Association  took  out  a  bloc  mem¬ 
bership. 

That  expands  the  number  of  community  newspa¬ 
pers  in  the  council  from  77  last  year  to  more  than 
240.  The  council  also  has  39  daily  newspaper  mem¬ 
bers.  Press  Council  chairman  Willard  Z.  Estey  said 
the  OCNA  action  strengthens  the  council’s  role  in 
promoting  freedom  of  expression  for  newspapers 
and  the  public. 

The  Press  council  also  elected  two  new  directors: 
Toronto  Sun  managing  editor  Mike  Strobel  and 
attorney  Susan  M.  Hare.  The  council  has  21  direc¬ 
tors,  including  10  journalists,  10  representatives  of 
the  public  and  a  chairman  who  is  not  a  journalist. 
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1996  Scripps  Howard  Foundation 
National  Journalism  Awards 


^hn  Lang,  Scripps  Howard  News  Service  WTHR-TV,  Indianapolis,  IN 
HUMAN  INTEREST  WRITING  UTERAa,  brooikast 

Emie  Pyle  Award  Charles  E.  Scripps  Award 


Michael  G.  Gartner,  The  Daily  Tribune,  Ames,  lA  Honolulu  Star'Bulletin 

^  EDITORIAL  WRITING  FIRST  AMENDMENT 

Walker  Stone  Award  Edward  W.  Scripps  Award 


Ken  Ward,  Jr.,  The  Charleston  (WV)  Gazette  KNAU-FM,  Flagstaff,  AZ 

ENVIRONMENTAL  JOURNALISM,  under  1 00,000  drculatkMi  BROAIKAST  JOURNALISM,  snraU  market  radio 

Edward  ].  Meeman  Award  Jack  R.  Howard  Award 


Mobile  (AL)  Register  WCBS,  New  York,  NY 
BMRONMENTAL  JOURNAUSM,  over  100,000  drculatioa  BROAIKAST  JOURNALISM,  large  market  radio 

Edward  J.  Meeman  Award  Jack  R.  Howard  Award 


Maureen  Magee,  Ventura  Coimty  (CA)  Star 
PUBLIC  SERVKE,  under  100,000  drcuiotioa 
Roy  W.  Howard  Award 


WWSB-TV,  Sarasota,  FL 
BROAIKAST/CABLE  JOURNALlSIi  smol  market  teWvMon 

Jack  R.  Howard  Award 


Alison  Young,  Detroit  Free  Press 

PUBUC  SERVKE,  over  100,000  drculatioa 

Roy  W.  Howard  Award 


WCPO-TV,  Cincinnati,  OH 

BROADCASr/CABLE  JOURNALISM,  large  market  television 

Jack  R.  Howard  Award 


Jody  D.  Lindke,  University  of  Nevada 
COLLEGE  aRTOONiST 
Charles  M.  Schulz  Award 


Gaston  Gazette,  Gastonia,  NC 
LITERACY  oewspopers 
Charles  E.  Scripps  Award 


SCRIPPS  HOWARD 
111  FOUNDATION 


The  Scripps  Howard  Fooodatioa  aaouaBy  honors  efforts  in  oowspiyor  and  broodcost/cablo  journals  in  the  Unitod  States 
and  its  ferrifories.  Winners  of  thb  yearns  competitions  rocoiv^  bronze  plaques  and  cash  prizes  totoRng  $41,000 
at  a  banquet  in  Cincinnati  Obio,  Moi^  26. 


BY  M.L.  STEIN 


Photographer 

Beaten 


cowardly  act  are  soon  apprehended.” 

A  March  26  Bee  editorial  described  Trotter  as  a 
“gentle,  unimposing  man,”  who  would  not  know- 
ingly  “provoke  such  anger.” 

Noting  that  he  had  returned  unharmed  from 
his  overseas  assignments,  the  paper  commented; 
“That  he  would  come  to  harm  in  a  Sacramento 
neighborho(xl,  where  he  had  gone  to  shoot  pictures 
of  children  enjoying  a  particularly  lovely  and 
warm  day  in  early  spring,  is  the  most  painful  kind  of 
irony.” 

No  arrests  had  been  made  at  this  writing. 


A  SACRAMENTO  BEE  photographer,  who 
had  survived  dangerous  assignments  in 
Bosnia,  Haiti,  Panama  and  Somalia,  was 
brutally  beaten  by  several  men  while 
he  was  shooting  hot-weather  pictures 
in  a  local  neighborhood. 

John  Trotter,  36,  was  hospitalized  in  serious  but 
stable  condition  after  the  attack,  which  left  him 
bleeding  from  head  wounds. 

Fire  crews  found  him  lying  unconscious  in  the 
street,  his  assailants  gone. 

The  cameraman  was  doing  a  photo  story  on 
March  25,  a  day  of  record-set¬ 
ting  heat  in  Sacramento. 
Police  detective  Bill  Tanton 
said  Trotter  was  taking  pic¬ 
tures  of  children  at  play  when 
a  mother  asked  him  to  leave. 

He  complied,  going  to  a 
nearby  park  for  more  shoot¬ 
ing.  Tanton  said  Trotter  later 
returned  to  the  first  area  and 
was  talking  to  a  resident 
when  a  man  drove  up  in  a  car 
and  demanded  his  film.  But 
before  he  could  hand  it  over, 
according  to  police,  the  man 
began  beating  him.  He  was 
joined  by  several  other  men 
who  joined  in  pummeling  the 
victim. 

They  fled  without  taking 
the  film,  police  said.  Officers 
speculated  tliat  Trotter  may 
unwittingly  have  been  pho¬ 
tographing  drug  activity  in 
the  area. 

“Those  involved  in  drug 
activities  were  feeling  para¬ 
noid  about  a  photographer 
being  around  and  took  it 
upon  themselves  to  make 
sure  he  left,”  said  police 
spokeswoman  PamAlejandre. 

Pictures  taken  by  Trotter 
were  published  the  next  day 
in  the  Bee. 

“This  was  a  senseless  attack 
on  a  fine  journalist  doing  his 
job,  not  hurting  anyone,”  said 
Bee  executive  editor  Gregoy 
Favre.  “We  just  hope  that  the 
people  responsible  for  this 


He  survived 
dangerous 
assignments 
in  war-torn 
countries  but 
is  attacked  in 
local  Calif, 
neighborhood 


Libel  For  Profit 
Bill  Proposed 


After  FAIUNG  last  year  to  pass  a  “libel  for 
profit”  bill  with  criminal  penalties,  the  Califor¬ 
nia  Senate  majority  leader  is  trying  again  with  a 
softer  version  involving  no  jail  time  but  with  heavy 
dollar  damages. 

The  1996  measure  by  Sen.  Charles  Calderon  (D- 
Montebello)  would  have  imposed  imprisonment  for 
parties  found  to  have  purchased  libelous  material.  It 
was  defeated  on  the  assembly  floor  by  16  votes 
short  of  the  required  41-vote  majority,  amid  strong 
opposition  by  the  news  media,  movie  producers, 
unions,  prosecutors  and  civil  libertarians.  One  of  its 
opponents  was  the  California  Newspaper  Publish¬ 
ers  Association. 

Calderon’s  new  bill,  SB  1252,  which  is  backed  by 
the  Screen  Actors  Guild  (SAG),  eliminates  jail  sen¬ 
tences,  but  violators  would  be  subject  to  punitive 
damages  ranging  from  $100,000  to  $10  million. 

Current  state  law  disallows  general  and  punitive 
damages  when  a  libel  retraction  is  demanded  and 
printed.  Calderon’s  bill  would  waive  the  exemption 
to  punitive  damages  when  the  defendant  is  found  to 
have  paid  for  defamatory  material  in  reckless  disre¬ 
gard  of  whether  it  was  true  or  false. 

The  bill’s  supporters  claim  it  is  needed  to  punish 
tabloid  newspapers  that  allegedly  print  malicious 
lies  about  film  stars  and  other  celebrities.  Among 
those  lobbying  for  the  original  bill  were  a  number  of 
movie  actors  including  Steven  Seagal,  Paul  Reiser 
and  SAG  President  Richard  Masur. 

CNPA  general  counsel  Tom  Newton  told  E&P 
that,“From  a  political  standpoint,  more  legislators 
are  likely  to  vote  for  the  new  version  as  being  more 
palatable,  but  as  far  as  we’re  concerned,  it  is  still  a 
horrible  bill  and  we  will  fight  to  defeat  it. 


John  Trotter 
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A  whole  new 


is  coming  soon 


Chicago  Tribune 
Names  Publisher 


SCOTT  C.  SMITH, 
publisher,  president 
and  chief  executive 
officer  of  the  Sun- 
Sentinel  in  Fort 
Lauderdale,  Fla.,  was 
named  publisher  of  the 
Chicago  Tribune  March  24. 

Smith,  who  will  also  be 
president  and  CEO  of  the 
Chicago  Tribune  Co.,  replaces 
Jack  Fuller,  who  was  pro¬ 
moted  to  executive  vice  president  of  Tribune  Pub¬ 
lishing  Co.,  responsible  for  overseeing  Tribune  Co.’s 
four  daily  newspapers,  including  the  Sun-Sentinel, 
as  well  as  fast-growing  Tribune  Media  Services. 

Fuller  is  replacing  Joseph  D.  Cantrell,  who  retired 
March  31. 

All  appointments  take  effect  May  1. 

James  C.  Dowdle,  Tribune  Co.’s  executive  vice 


Current  publisher  Jack 
Fuller  promoted; 
Scott  Smith  takes 
the  helm  at  flagship 
Tribune  Co.  paper 


president  of  media  opera¬ 
tions,  cited  Smith’s  back¬ 
ground  in  finance  and  perfor¬ 
mance  as  Sun-Sentinel  pub¬ 
lisher  for  the  past  three  years 
in  announcing  the  appoint¬ 
ment. 

“With  Scott’s  exp)erience  as 
a  publisher  and  his 
background  in 
development  and 
finance,  he  will 


help  the  Chicago  Tribune  capitalize  on 
opportunities  to  expand  even  further 
beyond  ink  on  paper. 

Smith,  46,  was  named  Sun-Sentinel  Co. 
president,  CEO  and  publisher  on  Sept.  1, 
1993.  He  served  as  Tribune  Co.’s  chief 
financial  officer  from  1985  to  1991,  and 
as  the  head  of  the  company’s  strategic 


Scott  Smith 


Dear  So  and  So, 

This  is  how  it  feels  when 
people  use  your  name  generically. 


Remember,  Formica  is  a  trademarked  brand,  not  a  generic  nome  for  countertops.  Dial  1-51 3-786-3160  for  guidelines. 
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planning,  acquisitions  and  new  venture  investments  from  rule  which,  in  my  opinion,  is  outdated,  over-regula- 
August  1991  to  September  1993.  tory,  and  all  too  often  flies  in  the  face  of  common 

Fuller,  50,  was  named  president  and  CEO  of  the  Chicago  Tri-  sense,”  Quello  said  in  a  statement. 
bune  in  September  1993  and  assumed  the  publisher’s  post  the  In  a  Chicago  Tribune  article  by  the  paper’s  media 
following  June.  writer,Tim  Jones,Tribune  Co.  senior  counsel  Charles 

In  1986,  when  Fuller  was  Chicago  Tribune  executive  editor  Sennet  said  the  company  is  considering  challenging 
and  editor  of  the  editorial  page,  he  won  the  Pulitzer  Prize  for  the  ruling. 

editorial  writing.  He  served  as  vice  president  and  editor  of  the  “We  believe  the  commission  was  incorrect,  but 
Tribune  newspaper  from  1989  to  1993.  we  are  hopeful  that  in  the  long  run  and  the  medium 

“Under  Jack’s  leadership,  the  Chicago  Tribune  has  achieved  term  we  will  be  able  to  own  both  the  Sun-Sentinel 


record  revenues  and  profits  while  furthering  its  reputation  as  (See  Tribune  on  page  51) 

the  best  regional  newspaper  in  the  coun¬ 
try,”  Dowdle  said.“He  will  be  a  strong  and 
experienced  hand  guiding  our  publish¬ 
ing  group  as  it  focuses  on  growth  in  dig¬ 
ital  and  electronic  media.” 

In  his  new  posi¬ 
tion,  Fuller  will 
oversee  the 

Chicago  Tribune, 
the  two  Florida 
papers  —  the  Sun- 
Sentinel  and  the 
Orlando  Sentinel 
—  plus  the  Daily 
Press  in  Hampton 
Roads,  Va. 

He  will  also 
have  responsibility 
for  Tribune  Media  Services,  which  syndi¬ 
cates  print  and  electronic  information 
and  features. 


Tribune  Co. 
Must  Divest 
In  Florida 

The  federal  communications 

Commission’s  approval  of  Tribune 
Co.’s  $1.13  billion  acquisition  of  Renais¬ 
sance  Communications  attached  a  big 
condition:  Tribune  wUl  have  to  choose 
between  its  Sun-Sentinel  newspaper  in 
Fort  Lauderdale,  Fla.,  and  Renaissance’s 
WDZL-TV  in  Miami. 

Tribune  had  hoped  that  FCC  commis¬ 
sioners  would  either  jettison  its  restric¬ 
tions  against  TV/newspaper  crossowner¬ 
ship  altogether,  or  at  least  grant  a  perma¬ 
nent  waiver. 

Even  as  it  refused  to  grant  the  perma¬ 
nent  waiver,  however,  the  FCC  revealed 
its  own  continuing  divisions  about  the 
crossownership  restrictions. 

Two  of  the  four  FCC  commissioners 
—  James  Quello  and  Rachelle  Chong  — 
criticized  the  restriction  in  the  Renais¬ 
sance  approval. 

“The  majority’s  decision  today  relies 
on  a  newspaper/television  ownership 


Jack  Fuller 
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The  Shortest  Distance  Between 
a  Journalist  and  a  Source. 

ProfNet  is  a  collaborative  of  3,200  public  informa¬ 
tion  officers  linked  by  Internet  to  provide  journalists 
convenient  access  to  expert  sources.  There  is 
no  charge  to  journalists. 

With  a  membership  of  nearly  720  colleges  and 
universities,  we  are  now  expanding  our  resource 
to  include  public  relations  professionals  in  industry, 
government  and  the  not-for-profit  sector. 

Search  for  experts  from  all  or  any 
combination  of  the  following  categories: 

•  Colleges/Universities 

•  Extended  Academe 

•  Corporate 

•  Non-Profit  Organizations 

•  Government 

For  More  Information  Call 

1-800-PROFNET 

To  become  part  of  the  ProfNet  network  ProfNet  is  endorsed  by  the  Council 
of  journalists  worldwide  and  to  receive  our  for  Advancement  and  Support  of 
free  User’s  Guide,  call  1-800-281-3257.  Education  (CASE*). 
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News  Corp.  Buys 
Half  Of  EchoStar 

Rupert  Murdoch  s  news  corp. 

made  another  big  push  toward 
becoming  a  force  in  direct  broadcasting 
satellite  programming  by  announcing  a 
$1  billion  deal  to  buy  half  of  young 
EchoStar  Communications  Corp. 

Rupert  Murdoch’s  media  conglomer¬ 
ate  said  with  its  backing  EchoStar  will 
become  a  strong  competitor  in  the  U.S. 
television  market,  offering  500  channels 
of  programming  to  most  of  the  country. 

The  deal  comes  after  News  Corp. 
formed  a  venture  last  year  with  MCI 
Communications  Corp.  to  provide  multi- 
media  satellite  services. 

In  December,  News  Corp.  and 
Softbank  Corp.,  Japan’s  largest  distribu¬ 
tor  of  personal  computer  software, 
kicked  off  their  JSkyB  satellite  broad¬ 
casting  venture. 

EchoStar,  based  in  Englewood,  Colo., 
has  been  selling  a  satellite  dish  and  pro¬ 
viding  a  120-charmel  service  called  DISH 
Network  for  about  a  year.  It  now  has 
350,000  subscribers. 


Direct  broadcast  satellite,  or  DBS,  is 
the  festest-growing  competitor  to  cable. 
It  beams  television  and  other  services 
directly  via  high-powered  satellite  into 
homes  that  receive  programming 
through  pizza-sized  dishes. 

EchoStar  is  the  fourth-largest  DBS 
provider,  but  lags  far  behind  rivals 
DirecTV,  Primestar,  and  U.S.  Satellite 
Broadcasting. 

MCI  will  own  10%  of  EchoStar  as  part 
of  the  deal.The  purchase  price  will  con¬ 
sist  of  cash,  satellites  and  other  assets  of 
News  Corp.  and  MCI’s  American  Sky 
Broadcasting  venture. 

Murdoch,  News  Corp.’s  chairman  and 
chief  executive,  will  take  over  as 
EchoStar’s  chairman.  Charles  Ergen  will 
remain  as  the  company’s  chief  execu¬ 
tive. 

News  Corp.  said  it  expects  EchoStar 
to  spin  off^  its  manufacturing  and  inter¬ 
national  businesses  to  shareholders. 

EchoStar  had  revealed  discussions  in 
the  past  with  companies  including 
Sprint  Corp.  and  Lockheed  Martin  Corp., 
seeking  a  big  corporate  partner  to  help 
catch  up  with  its  competitors. 

DirecTV  is  part  of  General  Motors 


Corp.’s  Hughes  Electronics  unit,  while 
Primestar  is  owned  by  a  consortium  of 
cable  operators,  including  Tele¬ 
communications  Inc.  —  AP 

NCAA 

Withdraws  No 
Credential  Threat 

The  national  collegiate 

Athletic  Association,  concerned 
with  gambling  on  campus,  withdrew  a 
threat  just  prior  to  its  annual  tournament 
to  withhold  credentials  for  this  month’s 
basketball  tournament  from  USA  Today 
and  other  newspapers  that  publish  ads 
for  sports  gambling  tip  services. 

As  part  of  the  agreement,  the 
Associated  Press  Sports  Editors  agreed  to 
send  a  letter  to  member  newspapers 
echoing  the  NCAA’s  concern  about  the 
problem  of  gambling  on  college  sports. 

In  January,  members  of  the  NCAA 
tournament  committee  voted  to  cite  USA 
Today  for  accepting  ads  for  services  that 
aid  gambling  on  college  games.The  com¬ 
mittee  said  at  the  time  that  other  news¬ 
papers  that  accepted  such  ads  would 
also  have  their  tournament  credentials 
withheld. 

Paul  Bowker,  APSE  president  and 
deputy  sports  editor  of  the  Gazette  in 
Cedar  Rapids,  Iowa,  said  the  sports  edi¬ 
tors’  organization  viewed  the  matter  as  a 
First  Amendment  issue  and  met  with  the 
NCAA  to  reach  a  solution. 

“We  recognize  the  seriousness  of  the 
issue,”  Bowker  said.  “As  long  as  the  letter 
did  not  ask  papers  to  pull  ads,  we  were 
comfortable  with  that.  We  couldn’t  ask 
them  to  do  that.” 

Dave  Cawood,  assistant  executive 
director  of  the  NCAA,  said  his  group  was 
also  satisfied. 

“We  are  working  together  to  make 
sure  that  publishers  understand  what 
these  tip  sheets  are  all  about,”  Cawood 
said.  “This  serves  as  a  reminder  that  gam¬ 
bling  is  a  problem  in  college  sports  and 
has  an  adverse  effect.” 

Jim  Welch,  deputy  managing  sports 
editor  at  USA  Today,  said  the  newspaper 
has  co-sponsored  seminars  at  the  NCAA 
tournament  the  past  two  years  about  the 
dangers  of  gambling. 

“We,  too,  have  always  felt  that  gam¬ 
bling  on  college  campuses  was  a  serious 
matter,”Welch  said. 

Two  years  ago,  the  NCAA  tournament 
committee  backed  away  from  a  similar 
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threat  to  deny  credentials  to  newspapers 
that  print  the  daily  betting  line.  —  AP 

Judge  Lets 
Papers  Proceed 
With  RICO  Suit 

A  FEDERAL  JUDGE  has  allowed  a 
racketeering  suit  against  the  Detroit 
newspaper  unions  to  go  forward,  but 
threw  out  some  allegations  as  “garden 
variety”  labor  dispute  conduct. 

Judge  Paul  Gadola  let  stand  44  of  the 
259  actions  that  Detroit  Newspapers 
Inc.  said  were  evidence  of  racketeering. 
The  44  included  allegations  of  arson, 
robbery  and  extortion. 

The  judge  dropped  215  of  the  alleged 
actions,  saying  they  were  labor  ques¬ 
tions  under  the  jurisdiction  of  the 
National  Labor  Relations  Board. 

Gadola  said  yelling  obscenities  and 
threats  such  as  “We’re  going  to  get  you” 
or  “You’ll  be  sorry”  are  standard  picket 
practice  in  a  strike.  The  judge  also  said 


leaving  a  note  that  read  “deliver  and  your 
[sic]  dead”  was  “  ‘garden  variety’  labor 
dispute  conduct.” 

The  lawsuit  was  a  countercomplaint 
to  union  suit  accusing  Detroit 
Newspapers  —  which  runs  business 
and  production  operations  for  the 
Detroit  Free  Press  and  the  Detroit  News 
—  of  conspiring  with  police  agencies 
and  using  them  as  de  facto  private  secu¬ 
rity  guards. 

To  be  successful  under  the 
Racketeering  Influenced  and  Corrupt 
Organizations  Act,  the  company  must 
prove  that  the  unions  encouraged  and 
helped  plan  illegal  actions.The  company 
countersuit  names  the  six  union  locals 
that  went  on  strike  for  19  months,  as  well 
as  the  United  Auto  Workers,  which  it  said 
took  part. 

Union  attorney  John  Canzano  said  the 
unions  would  ask  that  the  case  be  dis¬ 
missed  for  lack  of  evidence.  He  said 
arson  and  other  actions  alleged  by  the 
newspaper  agency  would  be  illegal 
under  state  law  and  could  be  prosecuted 
criminally. 


Detroit  Newspapers  spokeswoman 
Susie  Ellwood  said  the  actions  that  were 
dismissed  have  been  resolved  between 
the  company  and  unions.  “The  most  sig¬ 
nificant  thing  is  that  (Gadola)  upheld  the 
more  serious  items,”  she  said. 

Six  locals  totaling  2,5(X)  workers  went 
on  strike  against  the  newspapers  in  July 
1995.  They  unconditioitaUy  offered  to 
return  to  work  Feb.  14,  and  the  company 
said  it  would  rehire  workers  on  a  senior¬ 
ity  basis  as  jobs  open  up. 

The  newspapers  published  during  the 
strike  using  managers,  replacement 
workers  and  striking  workers  who  went 
back. 

The  unions  have  called  the  newspa¬ 
pers’  rehiring  plan  a  “lockout”  and  say 
strike  tactics  such  as  rallies  and  advertis¬ 
er  and  subscriber  boycott  efforts  would 
continue  until  all  the  workers  who 
struck  are  offered  jobs. 

Ellwood  has  said  calling  the  plan  a 
lockout  is  ridiculous. 

The  unconditional  retum-to-work 
offer  has  no  bearing  on  the  RICO  suits, 
both  sides  said.  —  AP 
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AltTIE 
WEHENKEL. 

advertising  manag¬ 
er  at  the 
Greenetille 
(Tenn.)  Sun,  has 
been  named  adver¬ 
tising  director. 

He  succeeds 
JOHN  CASH, 
who  continues  as  vice  president  of 
advertising  for  Media  Services  Group 
Inc.,  the  management  firm  for  the  other 
companies  owned  hy  the  John  M.  Jones 
&mily. 

KEVIN  HAUL,  retail  advertising  supervi¬ 
sor  at  the  Harrisbuig,  Patriot-News, 
has  been  promoted  to  retail  advertising 
manager. 

COREY  GEATZ,  coop  advertising 
supervisor,  adds  the  additional  responsi¬ 
bilities  of  retail  advertising  supervisor. 

ROBERT J.  McAVLEY,  49,  assistant 


KEVmttALL 


managing  editor  at  the  Cleveland  Plain 
Dealer,  has  been  named  assistant  to  the 
editor. 

He  will  handle  a  range  of  administra¬ 
tion  duties,  including  the  coordination  of 
legal  matters  for  the  editorial  staff. 

FRED  HUNTER,  director  of  national 
circulation  at  the  Chicago  Tribune,  has 
been  appointed  director  of  recruiting 
strategies  and  special  adviser  to  the  pub¬ 
lisher. 

KRK  PHHUPS,  formerty  with  Insync 
Public  Relations,  a  Portland,  Wash.-based 


ABTMEWEHENKEt 


ROBERT  McAVLEY 


Media  Creneral 

has  agreed  to  sell 

Coldwater  (MI)  Daily  Reporter 

(6,300  Daily  Circulation) 
to 


Independent  Media  Group 

(a  wholly  owned  subsidiary  of  The  Wicks  Group  of  Companies) 


We  are  proud  to  have  represented 
Media  General  in  this  transaction. 


Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 


(505)  820-2700 


company,  has  been 
named  Portland 
district  manager 
for  Business  Wire, 
the  international 
media  relations 
wire  service. 

RICHARDS. 

J'EESVEy,  48,  asso¬ 
ciate  publisher  at  the  Hartford  (Conn.) 
Courant,  has  been  named  circulation 
director. 

LAItRY  E  EFFINGHAM,  publisher  at 
the  Easton,  Md.,  Star  Democrat  and 
group  manager  of  Chesapeake  Publishing 
Corp.’s  Mid-Shore  Community 
Newspapers,  has  been  elected  president 
of  the  Maryland-Delaware-District  of 
Columbia  Press  Association. 

Other  officers  elected  include  DEBO¬ 
RAH  CORNELY,  managing  editor  at 
the  Dundalk  (Md.)  Eagle  —  president¬ 
elect;  THOMAS  GRAHAM,  executive 
editor  of  I^tuxent  Publishing  Co.  —  vice 
president;  CAROL  D  MELAMED,  vice 
president  of  government  af&irs  at  the 
Washington  Post  —  secretary;  and 
LEGVS7A  FLOYD,  general  manager  at 
the  Prince  George’s  Post  —  treasurer. 

Effingham  succeeds/E4iV  C.  HALLE, 
vice  president  for  new  business  develop¬ 
ment  at  the  Baltimore  Sun,  who  will  con¬ 
tinue  to  serve  on  the  executive  commit¬ 
tee  as  immediate  past  president. 

DAN  HOAG,  classified  project  manager 
and  classified  advertising  manager  at  the 
Orlando  Sentinel,  has  been  named  senior 
manager  of  advertising  development  and 
classified  advertising. 

CHUCK  FARR^,  production  man¬ 
ager  at  Lee  Enterprises,  a  communication 
company  based  in  Davenport,  Iowa,  was 
appointed  maiketing  information  manag¬ 
er  at  the  Sentinel. 

ROY  G.  ROBINSON,  general  manager 
at  InterMountain  Color,  a  commercial 
printing  firm  in  Colorado  Springs,  Cfolo., 
has  been  named  publisher  of  the  Fort 
Morgan  (Colo.)  Times. 

JIM  CUNGAN,  former  vice  president 
of  international  operations  at  IMI,  an 
information  maiketing  company  in 
Detroit,  has  been  named  national  sales 
manager  for  redistributor  markets  of 
United  Press  International. 


RICHARD  FEENEY 
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GEORGE  BAUfWIN,  88,  a  mainstay  in 
the  Albuquerque  Tribune  newsroom 
for  mote  than  60  years,  died  Feb.  27  in 
Albuquerque. 

He  started  as  a  reporter  at  the  paper 
in  1934  and  retired  as  associate  editor  in 
1980,  but  for  15  more  years  continued 
to  write  his  column  about  Albuquerque 
residents. 

DICK  BATTLE,  89,  who  covered  the 
city  hall  beat  for  more  than  35  years  for 
the  NashviUe  Banner,  died  Feb.  26  in 
Nashville. 

NORA  BELOFF,  78,  first  woman  politi¬ 
cal  correspondent  in  Britain  and  a  jour¬ 
nalist  famed  for  her  tenacity  and  unpop¬ 
ular  opinions,  died  Feb.  12  in  London. 

During  her  30-year  tenure  at  the 
Observer,  a  national  weekly  in  Britain, 
she  was  appointed  the  first  female  polit¬ 
ical  correspondent  in  1964. 

DONALD  BERRYMAN,  64,  former 
publisher  of  the  Butte  Montana 
Standard,  died  Feb.  12  in  Butte. 

CHARLES  R.  BUXTON,  83,  former 
editor  and  publisher  at  the  Denver  Post, 
died  Feb.  12  in  Littleton,  Colo. 

KEN  CHAMBERLAIN  SR.,  64,  retired 
photographer  at  the  Columbus 
Dispatch,  died  of  a  heart  attack  Feb.  2  in 
Columbus. 

RUTH  CLARK,  80,  a  poUster  whose 
landmark  newspaper  study  encouraged 
editors  to  give  readers  news  they  could 
use,  died  of  lung  cancer  Feb.  20  in  New 
York. 

Her  1979  study,  “Changing  Needs  of 
Changing  Readers,”  suggested  that  news¬ 
papers  should  cover  family  issues  and 
other  areas  that  came  to  be  called  “soft 
news”  to  keep  their  circulation  from 
declining. 

IRVA  COLL,  84,  longtime  Honolulu 
Advertiser  newswoman  who  helped  the 
paper  get  out  its  first  reports  on  the 
Dec.  7, 1941  bombing  of  Pearl  Harbor, 
died  of  cancer  March  3  in  Honolulu. 

TOM  CRANE,  83,  one  the  Associated 
Press’  top  labor  writers,  died  Feb.  26  in 
New  York. 

Crane  spent  most  of  his  AP  career  in 
New  York  as  a  specialist  in  labor  and 


transportation,  earning  the  respect  of 
both  unions  and  management.  He 
retired  in  1983. 

ROBERT  S.  DALE,  80,  former  editor 
and  publisher  of  the  Carthage  (Mo.) 
Press,  died  Feb.  22  in  Carthage  after  a 
long  illness. 

LOUIS  DEL  CASTILLO,  56,  owner  of 
Selling  Dynamics  Inc.,  a  consulting  and 
sales  training  firm  targeting  the  newspa¬ 
per  industry,  died  of  a  heart  attack  Jan. 
31  in  Lakeland,  Fla. 

KATHERINE  DILLARD,  85,  who 

transformed  the  Dallas  Morning  News 
society  pages  into  a  news  and  feature 
section  geared  toward  women,  died 
March  7  in  Dallas. 

JORDAN  L  ‘‘LOUIS” 
DOMBROWSKI,  65,  a  former  award¬ 
winning  financial  writer  and  member  of 
the  editorial  hoard  at  the  Chicago 
Tribune,  died  Feb.  27  in  Wheaton,  Md. 

BILL  GOLD,  84,  who  for  34  years 
wrote  a  column  in  the  Washington  Post 
chronicling  the  lives  of  everyday  people 
in  the  nation’s  capital  and  its  suburbs, 
died  Jan.  26  in  Washington. 

MAURICE  “MOOSE” HARUNG,  93,  a 

newspaper  reporter  and  editor  for  more 
than  half  a  century  and  later  a  special 
assistant  to  Florida  Gov.  Reubin  Askew 
in  the  1970s,  died  March  1  in  Pensacola, 
Fla. 

Harling  covered  Florida  politics  and 
government  for  the  Pensacola  News 
Journal  for  25  years  before  going  to 
work  in  1970  for  Askew  until  he  left 
office  eight  years  later. 

JEAN  D.  HEWITT,  7 1 ,  former  food 
writer  at  the  New  York  Times,  died  of 
pneumonia  Feb.  9  in  Venice,  Fla. 

JACK  DAVID  HILDEBRAND,  65,  for¬ 
mer  executive  editor  at  the  Evening 
Herald  in  Rock  Hill,  S.C.,  died  March  4. 

GRAHAM  JENKINS,  80,  an  Australian 
reporter  who  survived  a  Chinese  firing 
squad  in  1948,  died  March  3  in  Hong 
Kong. 

Jenkins  came  to  Hong  Kong  for 
Reuters  in  1948  and  went  straight  to 
China  with  instructions  to  cover  the 


Communist  side  of  a  civil  war.  Instead, 
he  was  detained  by  the  ruling 
Nationalists  in  Shangliai. 

He  was  severely  beaten  and  put 
before  a  firing  squad,  with  two  Chinese 
detainees  on  either  side  of  him.  But  the 
squad  shot  only  the  Chinese,  while 
Jenkins  was  taken  away  for  more  inter¬ 
rogation,  according  to  Reuters’  Hong 
Kong  bureau. 

Jenkins  returned  to  the  British  colony 
to  work  for  the  agency. 

JAMES  KAVALUNES,  78,  an  award¬ 
winning  photographer  at  the  New  York 
Herald-Tribune,  died  Feb.  13  in 
Norwalk,  Conn. 

TOMMY  KOUZMANOFF,  87,  an 

award-winning  sports  reporter  and 
columnist  for  more  than  30  years  in 
Chicago,  who  was  known  for  his  cover¬ 
age  of  prep  sports  and  golf  in  the 
Chicago  American  and  Tribune-owned 
Chicago’s  American  and  Chicago 
Today,  died  Feb.  18  in  Clearwater,  Fla. 

RAYMOND  KOZLOWSKI,  64,  a  news¬ 
paper  reporter  and  radio  newscaster, 
died  of  natural  causes  related  to  heart 
disease  Feb.  21  in  suburban  Cleveland. 

He  was  a  reporter  for  the  Cleveland 
News  for  six  years  until  the  newspaper 
folded  in  I960. 

JAY  UVINGOOD,  64,  a  longtime  Salt 
Lake  City  Deseret  News  staff  writer, 
columnist,  editor  and  personnel  direc¬ 
tor,  died  of  complications  from 
Parkinson’s  disease  in  Bountiful,  Utah. 

CARLO  MASTRICOLO,  50,  former 
photo  editor  at  the  Associated  Press  and 
former  director  of  photography  at  the 
Boston  Globe,  died  of  a  heart  attack  Jan. 
24  in  Whiteland  Township,  Pa. 

CATHRYN  CALLAWAY  McCUNE,  88, 

former  religion  writer  and  reporter  at 
the  Arizona  Daily  Star  in  Tucson,  died 
Jan.  23  in  Tucson. 

HALL  THOMAS  McGEE  JR.,  83, 

retired  president  and  publisher  of  the 
Neu’s  and  Courier  and  the  Evening 
Post  in  Charleston,  S.C.,  died  Feb.  1 1  in 
Charleston. 

He  had  worked  for  the  company  for 
50  years  when  he  retired  in  1986. 

(See  Obits  on  page  50) 
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Pittsbut'gh 
Post-Gazette  puts 
out  deluxe  vieii  er 
ffuide:  cable 
company  sells 
subscriptions, 
solicits  ads 
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BY  LAURA  REINA 


Paper  Partners 
With  Cable  TV 


At  the  time  McCray  spoke  with  E&P,  he 
explained  that  due  to  this  partnership  the  paper  has 
gained  about  6,000  more  home-delivery,  Sunday  sub¬ 
scribers. 

“They’re  all  long-term  subscribers,”  he  added. 
“People  need  the  TV  listings  information,  anyway.  So 
you  may  as  well  produce  the  best  book  possible  to 
provide  that  information.” 

All  of  the  editorial  for  the  TV  book  is  provided  by 
the  paper,  though  there  is  not  a  lot  of  editorial  con¬ 
tent.  The  book  is  printed  by  Treasure  Chest. 

McCray  explained  that  as  a  part  of  the  deal,  the 
paper  gave  TCI  a  couple  of  pages  in  TV  Week,  to  pro¬ 
mote  its  products. 

Ryerson  explained  that  there  is  a  “generic”  TV 
book,  which  is  produced  by  the  paper,  that  goes  to 
non-TCI  subscribers.  Also,  TCI  publishes  its  own 
monthly  guide,  but  over  time  its  numbers  have 
diminished. 

Ryerson  said  the  partnership  between  TCI  and 
the  Post-Gazette  is  “logical.”  Also,  selling  the  paper 
has  come  naturally  to  TCI  employees. 

“We  have  an  outstanding  sales  force.  It’s  been 
easy,”  said  Ryerson. 


APENNS'VLVANIA  daily  has  increased 
its  penetration  by  entering  into  a 
marketing  partnership  with  a  local 
cable  TV  provider. 

The  Pittsburgh  Post-Gazette 
joined  hands  with  Denver-based 
Tele-Communications  Inc.  (TCI).  The  partnership, 
which  was  cemented  in  October  1996,  has  the 
paper  publishing  and  distributing  a  customized  TCI 
cable  listings  guide,  inside  its  TV  Week  television 
guide,  to  about  230,000  subscribers. 

As  part  of  the  agreement,  TCI  sells  newspaper 
subscriptions,  through  var- 
efforts  as  tele- 
marketing,  and  helps  solic- 
it  advertising  for  the  paper 
from  cable  programmers. 

Robert  McCray,  director 
of  advertising  for  the  Post- 
Gazette,  explained  that 
he’s  always  been  searching 
for  a  more  aggressive  cable 
provider  who  was  willing 
to  wotk  out  a  deal  with  the 
paper  in  exchange  for  a 

more  deluxe  TV  book. 

McCray  found  Glenn  Ryerson,  director  of  market¬ 
ing  communications  for  TCI,  who  wanted  his  pay- 
per-view  channels  listed,  and  wanted,  on  a  trade 
basis,  room  in  the  TV  book  to  promote  his  products. 

McCray,  on  the  other  hand,  wanted  to  piggyback 
off  of  the  cable  provider’s  impressive  penetration  by 
offering  Ryerson ’s  customers  a  Sunday  TY  Recife,  tar¬ 
geted  specifically  to  TCI  customers,  which  would  list 
pay-per-view  and  all  premium  channels. 

The  cable  provider  now  uses  this  targeted  TV 
book  as  a  selling  point.  When  dealing  with  cus¬ 
tomers,  new  and  old,  over  the  phone,  they  explain 
that  TCI  has  a  complete  cable  guide,  and  the  only 
way  to  get  it  is  to  subscribe  to  the  Post-Gazette. 

“He  helps  us  sell  the  paper  to  his  subscribers 
through  his  customer  service  representatives,” 
explained  McCray. 

Customer  service  representatives  tell  callers  that 
if  they  subscribe  to  the  Post-Gazette,  they  can  get 
this  complete  TV  book  that’s  exclusive  to  the  paper, 
and  has  the  most  complete  lineup,  McCray  further 
explained. 


WEEK 


The  Pittsburgh  Post-Gazette's  TV  Week  contains  a  strip 
across  the  bottom  of  the  front  cover  which  states  that  it 
contains  exclusive  listings  for  TCI  customers. 
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ADVERTISING/PROMOTION 


Marks  Named 
NNN  Manager 

Rick  marks  joined  the  News- 
paf>er  National  Network  (NNN)  as 
manager  of  marketing  and  advertising. 

Prior,  Marks  was  with  the  New  Yorfc 
Racing  Association  as  director  of  adver¬ 
tising  and  promotion.  Before  that,  Marks 
spent  14  years  in  marketing  and  sales  at 
the  New  York  Times,  where  he  was  most 
recently  manager,  promotion  and  mar¬ 
keting  communications. 

Special  Edition 

TO  MARK  ITS  125th  birthday,  the 
Boston  Globe  published  a  special 
edition  of  Boston  Globe  Magazine  on 
Sunday,  March  2,  entitled,  “Twelve 
Moments  that  Mattered.” 

“Twelve  Moments  that  Mattered” 
reveals  12  key  events  in  the  city’s  history 
that,  though  they  may  not  have  been  the 
most  important,  have  left  an  impact  on 
the  city. 

The  following  list  of  the  12  moments 
was  compiled  in  accordance  with  six 
consulting  historians; 

The  Great  Fire  of  1872;  the  building  of 
the  Boston  Public  Library,  1895;  the 
opening  of  Symphony  Hall,  1900;  the  re- 
election  of  Mayor  John  Fitzgerald,  1910; 
the  trading  of  Babe  Ruth,  1920;  the 
founding  of  Raytheon  Co.,  1922;  the  exe¬ 
cution  of  Sacco  and  Vanzetti,  1927;  the 
world’s  first  successful  kidney  trans¬ 
plant,  1954;  the  demolition  of  the  West 
End,  I960;  the  creation  of  the  Magellan 
Fund,  1963;  the  court-ordered  desegrega¬ 
tion  of  Boston’s  schools,  1974;  the  Tall 
Ships  parade,  1976. 

Dow  Jones  Renews 
Lease  On  Times 
Square  ‘Zipper’ 

DOW  JONES  &  Co.  has  taken  a  new, 
10-year  lease  on  operating  the  “zip¬ 
per”  electronic  headline  sign  in  Times 
Square.  The  new  lease  runs  until  the 
end  of  2006,  with  a  renewal  option  for 
five  additional  years. 

The  company  signed  the  deal,  whose 
terms  were  not  released,  with  a  partner¬ 
ship  owned  by  Lehman  Brothers  and 
Sherwood  Equities  Inc. 

Dow  Jones,  publisher  of  the  Wall 
Street  Journal  and  Dow  Jones  News 


Services,  began  operating  the  news  sign 
that  wraps  around  the  22-story  building 
at  One  Times  Square  in  June  1995. 

With  additional  feeds  from  the  As¬ 
sociated  Press  and  ESPN’s  SportsTicker, 
Dow  Jones  provides  a  24-hour  mix  of 
business,  general  and  sports  news,  as  well 
as  time  and  weather  reports. 

The  lease  comes  with  a  new  high-tech 
sign,  to  be  manu&ctured  using  advanced 
microprocessor  technology  that  will 
improve  clarity,  speed,  and  reliability. 

The  zipper  has  been  flashing  news 
headlines  in  the  square  since  1928,  almost 
without  interruption.  Newsday  at  one 
point  had  leased  use  of  the  zipper.  — AP 

Record  Year 
For  Fund-Raising 

The  ledger  in  Lakeland,  Fla.,  had 
another  record-breaking  year  for  its 
annual  holiday  “Newspaper  with  a  Heart” 
fund-raising  campaign. 

In  its  28th  year,  the  drive  raised 
$90,529  from  1,470  readers.  The  funds 
were  used  to  help  109  individuals  and 
funilies  in  financial  distress.  The  paper 
kicks  off  the  campaign  with  a  $1,(XX) 
donation. 


Who's  Using 
VCR  Plus -I-®? 

George  Murdock 
Has  it 

Buttoned  Up! 


"Since  World  War  II,  I've  seen 
the  introduction  of  many  new 
gadgets,  but  nothing  has  made 
my  life  easier  than  VCR  Plus-t-." 


Marketing  Pact 
With  Devil  Rays 

The  ^.PETERSBURG  Times  will  be 
one  of  the  major  marketing  partners 
of  the  Tampa  Bay  Devil  Rays  major  league 
baseball  team  when  in  takes  the  field  in 
1998. 

The  four-year  joint  marketing  agree¬ 
ment  gives  the  Times  exclusive  rights 
among  all  Florida  print  media  to  several 
marketing  and  product  distribution 
opportunities  both  with  the  team  and 
theTropicana  field. 

Also,  the  Times  will  be  the  only  news¬ 
paper  permitted  to  be  sold,  given  away, 
or  displayed  at  Tropicana  Field. 

Successful 

Conference 

More  than  9,000  people  attended 
a  recent  weekend  investment  con¬ 
ference  sponsored  by  the  Los  Angeles 
Times.  Plarming  for  the  conference 
took  254  days  and  more  than  170  Times 
employees  supported  the  event  as  vol¬ 
unteers. 


-  George  Murdock, 
Oregonian  reader 

Entertainment  Tonight  877 

■  O  Access  Hollywood  273 
O  Seinfeld  2013 
O  Wheel  of  Fortune 

Ten-hut!  A  retired  Air  Force 
Sergeant,  George  records  more 
than  8  shows  each  month 
using  VCR  Plus-F,  including  his 
favorite:  Wheel  of  Fortune. 

VCR  Plus -I-  and 
The  Oregonian: 
making  taping  easier. 

For  more  VCR  Plus-l-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


Untied  Media 


VCR  Plus«^  and  PlusCode^  art  tradamarfcs  of 
Qamatar  Oavalopmant  Corporation. 

0 1996  Gamstar  Oavalopmant  Corporation. 
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CAMPUS  JOURNALISM 


BY  M.L.  STEIN 

Talk  Show  Host 
Sues  To  Be  Dean 


M 


ICHAEL  SAVAGE,  A  San  Francisco 
radio  talk  show  host,  wanted  to  be 
the  dean  of  the  University  of 
California  Graduate  School  of 
Journalism  at  Berkeley. 


Says  his  three 
years  ott  radio 
qualifies  him 
for  top 
j-school  post 


He  wanted  it  so  badly  that  he  is  suing  the  uni¬ 
versity’s  Board  of  Regents  and  the  chairman  of  the 
dean’s  search  committee,  alleging  he  was  snubbed 
for  the  position  because  of  his  conservative  view's. 

“They  didn’t  want  a  conservative  dean  of  the 
journalism  school,”  said  Savage  in  an  inteiv'iew. 

“They  turned  me  dowm  strictly  because  of  my  poli- 
tics.The  old-boy  netwoik  was 
woricing.” 

He  accused  Beikeley’s 
humanities  and  social  sci¬ 
ences  divisions,  including  the 
journalism  school,  of  being 
biased  in  favor  of  left-wing 
faculty  candidates  and 
termed  the  search  process  a 
“Star  Chamber"  operation  in 
which  he  was  not  granted  an  interview. 

Denials  came  quickly  from  school  officials. 

The  search  committee  awarded  the  deanship  to 
Orville  Schell,  a  freelance  journalist,  author  and 
China  expert.  He  succeeds  Tom  Goldstein,  who  will 
become  dean  of  Columbia  University  ’s  Graduate 
School  of  Journalism. 

Savage,  53,  expressed  outrage  that  he  was  denied 
an  interview  despite  the  feet  that  his  application 
noted  that  he  holds  a  Ph.D.  from  Berkeley  and  is 
the  author  of  18  books  and  numerous  magazine 
articles  in  the  fields  of  science  and  medicine.  His 
doctorate  is  in  nutrition  and  epidemiology.  He  also 
contends  that  his  three  years  on  radio  qualifies  as 
journalism  experience. 

Savage  scornfully  called  new  j-school  dean  Schell 
a  “beef  rancher  from  Bolinas,”  a  reference  to  his 
ownership  of  a  cattle  ranch  in  Northern  California. 
The  suit  filed  in  Marin  County  Superior  Court 
[Savage  lives  in  the  county]  seeks  unspecified  mon¬ 
etary  damages  for  the  defendants’  alleged  violation 
of  the  First  Amendment,  California’s  due  process 
law  and  the  state’s  labor  code  dealing  with  “politi¬ 
cal  activities  by  an  employer.” 

The  suit  states  that  when  Savage  asked  search 
committee  chairman  Troy  Duster,  a  member  of  the 
sociology  department’s  faculty,  to  explain  why  he 
w^  passed  over  for  an  interview.  Duster  replied 
that  those  on  the  “short  list”  of  interviewed  appli¬ 
cants  had  “made  significant  contributions  to  the 


profession  of  journalism,  demonstrated  potential 
for  administering  a  school  of  journalism,  and  could 
qualify  for  a  tenured  professorship  in  this  field.” 

According  to  the  complaint,  the  San  Francisco 
Chronicle  last  year  quoted  Schell  as  saying  he  was 
contacted  by  Goldstein  for  suggestions  regarding 
his  replacement.  Schell  recommended  himself  for 
the  job,  the  story  said. 

“. . .  the  defendants’  outside  search  was  nothing 
more  than  a  sham  procedure  to  justify  the  universi¬ 
ty’s  position  to  hire  Mr.  Schell,”  the  suit  stated. 

Savage  more  qualified  journalistically  than  Schell, 
the  latter  does  not  have  a 
Ph.D.,  the  complaint  con¬ 
tinues.  Schell  has  a  mas¬ 
ter’s  degree  in  history. 

The  suit  also  says  that 
Savage  suspected  that, 
after  advertising  the  cre¬ 
dentials  required  of  dean- 
ship  candidates,  the 
“defendants  were  adding 
additional  and  undisclosed 
criteria”  demanded  for  the 
appointment. 

Savage’s  application 
was  “summarily  dismissed”  because  of  his  political 
opinions  aired  on  his  radio  broadcasts,  the  suit 
claims. 

“What  they  were  saying  is  that  if  you’re  not  a 
member  of  the  new  left  club,  don’t  bother  to 
apply,”  Patrick  J.  Manshardt,  Savage’s  attorney,  told 
E&P.  Manshardt  also  is  general  counsel  for  the 
Individual  Rights  Foundation,  a  conservative  Los 
Angeles  think  tank.The  suit  does  not  allude  to 
Schell’s  political  beliefs,  describing  him  as  a  “beef 
rancher  who  had  reportedly  written  nine  books  on 
China  and  an  expose  of  the  meat  industry.” 

Both  Goldstein  and  Tom  Leonard,  associate  dean 
of  the  journalism  school,  denied  the  allegations  in 
the  suit. 

“Nobody  was  screened  for  his  or  her  political 
beliefs,”  said  Leonard,  a  member  of  the  search  com¬ 
mittee. 

Leonard  added  that  the  more  than  50  candidates 
who  applied  “were  all  over  the  political  spectrum. 
Moreover,  better  qualified  people  than  Mr.  Savage 
were  not  interviewed.” 

Goldstein,  a  former  New  York  Times  reporter, 
who  has  a  law  degree,  said,“the  presence  or  absence 
of  a  Ph.D.  was  not  a  fector  in  the  search  and  there 
(See  Campus  on  page  51) 


Savage  scornfully 
called  [new  j-school 
dean  Orville]  Schell  a 
“beef  rancher  from 
Bolinas  fa  reference 
to  his  ownership  of  a 
cattle  ranch  in 
Northern  California 
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Annual  Publishers 
Convention  and 
Post-convention  Issues 


The  entire  American  newspaper  industry  will  focus  on 
Chicago  April  27-30  when  the  NAA  holds  its  Annual 
Publishers  Convention  at  the  Chicago  Hilton  and  Towers.  Each 
year  during  this  most  significant  meeting,  publishers  discuss, 
predict,  plan  and  promote  the  future  of  the  industry.  That's  why 
these  issues  of  E8iP  are  so  important  to  the  industry.  The  E&P 
Convention  Issue  previews  the  week  with  planned  schedules 
and  highlights.  And  it  features  the  "Who's  Staying  Where"  guide 
that  lists  convention  attendees  and  their  hotels,  ifiis  issue  is  dis¬ 
tributed  during  registration  and  throughout  the  meeting;  pub¬ 
lishers  carry  it  with  them  to  read  between  meetings,  to  check  the 
schedule  and  to  contact  associates  after  meetings.  The  Post-con¬ 
vention  Issue  includes  recaps  and  reports  on  the  meetings,  the 
speakers,  what  was  said  and  what  it  all  means  to  the  industry. 


The  annual  newspaper  advertising  linage 
reports  for  1996  are  still  coming  in.  This 
major  annual  study  is  the  only  survey  con¬ 
ducted  of  the  ad  volume  of  daily  newspa¬ 
pers.  The  figures  presented  in  this  special 
issue  will  give  newspapers  in  every  part  of 
the  U.S.  and  Canada  comparable  advertis¬ 
ing  data  for  retail,  national,  automotive, 
financial,  travel,  classified  display  and  clas¬ 
sified  in-column  volume. 


^  I  Ud^e  Issue 

June? 

all  part  of  your  regular  Editor  &  Publisher  subscription 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  Annual  Publishers  •  Post-convention  Issue  •  NEXPO'97  Planning  Section  •  Annual  Linage  Issue 

Convention  Issue  Space  Deadline;  April  23  Space  Deadline;  April  29  Space  Deadline;  May  27 

Space  Deadline;  April  14  Material  Deadline;  April  25  Material  Deadline;  May  2  Material  Deadline;  May  29 

Material  Deadline;  April  17 

Call  E8iP  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page  . $3,800  1/3  Page . $1,600 

2/3  Page . $2,965  1/4  Page . $1,330 

1/2  Page . $2,240  ...or  your  E&P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge; 

One  page,  $5,165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Sales  Omcas 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 
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Imagine  an  online 
.  network  that  can: 


More  than  75  of  the  top  news¬ 
papers  in  the  U.S.  and  Canada 
have  already  affiliated  with  NCN, 
the  first  and  only  national  online 
news  and  information  network 
‘  designed  to  produce  revenue  for 
online  newspapers.  Why  don’t 
you  join  us? 


For  more  information  on  joining 
NCN  and  reaping  the  benefits 
of  affiliation,  contact  NCN^s 
Afliliate  Relations  Department  at 
212.373.9373  or  703.284.6670. 
E-mail:  sbokern@newcentury.nel 
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NEWS  TECH 


BY  JIM  ROSENBERG 


Water-Based, 
Digital  Printing 


he  one  nice  thing  about  this 
I  ’  technology  is  that  there  is  no 
I  makeready,”  Pierre  Castegnier 

■  said,  six  months  after  introducing 

a  digital  printing  process  based 
on  an  electrochemical  coagulation  technique 
patented  by  his  father. 

For  those  attending  the  Newspaper  Association 
of  America’s  Operations  SuperConference  earlier 
this  year,  the  mariceting  vice  president  for  Elcorsy 
Technology  Inc.  detailed  the  process  introduced  to 
the  industry  at  last  June’s  Nexpo. 

Before  joining  the  St. 
Laurent,  Quebec,  company 
in  1984,  Castegnier 
worked  for  several  years 
at  a  large  photoftnishing 
company,  and  his 
Elcography  development 
team  initially  worked  on  a 
photoftnishing  applica¬ 
tion.  In  1991,  his  firm  was 
able  to  demonstrate  four- 
color  printing  at  three  meters  per  second;  three 
years  later  it  successfully  printed  on  newsprint. 

Two  years  ago,  Elcorsy’s  Japanese  paitner  on  the 
project,Toyo  Ink,  subcontracted  a  third  party  to 
construct  a  24-inch-wide  prototype  web  press 
based  on  Elcorsy  andToyo  speciftcations,  digitally 
driven  and  employing  Elcographic  imaging 

The  ink  consists  of  water,  pigments,  some  dis¬ 
solved  salts  and  a  polymer.  Its  price,  said 
Castegnier,  “should  not  be  higher  than  offset  inks; 
maybe  lower.” 

On  press,  an  electric  current  passes 
from  the  cathodic  print  head  to  the 
anodic  imaging  cylinder  via  metal  ions 
from  the  ink’s  dissolved  electrolytes.  In 
the  process,  strands  of  polymer  coagu¬ 
late  into  a  gel  of  large,  cross-linked 
molecules  that  adhere  to  the  imaging 
cylinder. 

Before  it  is  imaged,  the  cylinder  is 
treated  with  a  film  of  oil  that  will  later 
assist  in  releasing  the  image  onto  paper. 

A  rubber  blade  wipes  uncoagulated  ink 
from  the  imaging  cylinder,  leaving  only  the 
more-viscous  imaged  area  of  still-wet  dots 
from  which  the  impression  is  taken. 

Wiping  onl>'  separates  the  uncoagulated  ink 
from  the  “harder”  coagulated  dots.Though  the 
cylinder  is  conditioned  with  oil  to  surrender  the 


/  ’  Pigments. 

polymers,  and 
electi'ocoagiilatiow 
,  details,  of  the 
process  called 
Elcography 


image  during  the  actual  printing,  the  image  area 
nevertheless  remains  unaffected  by  the  squeegee 
action  of  the  blade,  which  is  in  contact  with  the 
cylinder. 

Castegnier  later  told  E&P  that  the  blade’s  gende 
contact  with  the  cylinder  is  “a  critical  point  of  our 
process.  We  still  have  to  improve  this.” 

Ujxjn  transferring  the  image  to  paper,  the  cylin¬ 
der  is  automatically  erased  with  soap  and  water 
and  prepared  to  accept  the  next  image. 

An  image  is  assembled  as  the  cylinder  moves  rel¬ 
ative  to  the  print  head,  where  image  data  control 
the  on-off  switching  of  current. 

Furthermore,  said  Castegnier,  “You  can  adjust  the 
thickness  of  a  dot  in  very  thin  increments.” 

Density  differences  of  256  tone  levels  are 
obtained  by  varying  the  duration  of  current  to  any 
given  point  on  the  cylinder,  creating  dots  with  den¬ 
sities  ranging  from  0.05  (circuit  closed  for  100 
nanoseconds)  to  1.75  (circuit  closed  for  4 
microseconds). 

In  a  four<olor  press,  said  Castegnier,  erasure 
occurs  on  one  cylinder  as  printing  occurs  on 
another.  The  capability  derives  from  the  press’s 
plateless  design  and  multiple  buffered  memory, 
which  make  it  easy  to  change  pages  (or  one  page’s 
content)  on  the  fly. 


^  4 
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Elcography  Printing  Cycie 


Electronic 

Interface 


2  -  CONDITIONING 


Elcography,  according  to  Castegnier, 
requires  no  makeready  because,  even  in 
four<olor  work,  the  first  page  off  the 
press  is  satisfectory  and  identical  to  sub¬ 
sequent  impressions  of  the  same  page. 

The  print  head’s  addressing  resolu¬ 
tion  of  200  or  400  dots  per  inch  and  its 
density  control  at  each  dot  yields  an 
effective  resolution  of  3200  dpi,  accord¬ 
ing  to  Castegnier.  Antialiasing  is  incorpo¬ 
rated  for  200  dpi  printing  of  text  and 
line  work. 

With  one  print  head  electrode  able  to 
write  at  up  to  250,000  dots  per  sec¬ 
ond,  print  speed  could  theoretically 
reach  31  meters  per  second  (15  meters 
at  400  dpi). 

“On  the  writing  side,  there  is  nothing 
preventing  us  from  going  to  higher 
speeds,”  said  Castegnier.  Operating 
speed,  however,  remains  at  one  meter 
per  second,  although  good  results  were 
achieved  in  tests  at  two  and  three  times 
that  speed,  according  to  Castegnier. 

Elcorsy  attributes  its  imaging  speed 
in  part  to  the  rapid  rate  of  data  through¬ 
put  made  possible  by  relying  on  control 
of  the  densities  rather  than  the  dimen¬ 
sions  of  halftone  dots. 


Ohio  Papers 
Use  More 
Recycled  Paper 

Nearly  one-third  of  all  the  news¬ 
print  used  by  Ohio  Newspaper 
Association  members  in  1996  was  made 
from  recycled  fiber,  a  survey  indicates. 

The  aggregate  recycled  percentage 
for  the  178  ONA  member  newspapers 
was  32.9%,  up  from  26%  in  1995. 

Ohio  papers  now  far  exceed  the 
aimual  goals  set  in  the  Ohio  Voluntary 
Newsprint  Recycling  Agreement 
reached  with  the  state  in  1992.  The  deal 
committed  Ohio  papers  to  reaching  an 
aggregate  recycled  fiber  percentage  of 
23%  for  1996.  The  actual  number 
exceeds  even  the  31%  goal  set  for  1998. 

The  agreement’s  goal  for  1993  was 
11%  recycled  content,  increasing  in  four 
steps  to  40%  in  the  year  2000. 

“Every  ONA  member  newspaper  now 
uses  significant  amounts  of  recycled 
newsprint,  a  condition  that  did  not  exist 
when  the  agreement  was  signed  in 
1992,”  ONA  executive  director  Frank 


Deaner  said. 

In  1996,  the  survey  indicated,  the  178 
ONA  papers  consumed  338,836  metric 
tons  of  newsprint,  98.9%  of  it  containing 
at  least  some  recycled  fiber,  up  from  94% 
the  year  before.  Consumption  in  1996 
rose  by  8,500  metric  tons  from  the  year 
before,  when  high  prices  and  tight  sup¬ 
plies  dampened  sales. 

The  chairman  of  Ohio’s  State 
Newsprint  Recycling  Task  Force, 
Jefferson  Gazette  publisher  John  Lamp- 
son,  expressed  satisfaction  at  exceeding 
the  targets. 

Monotype-GMTI 
Sales  Pact 

Monotype  systems  inc..  Roiling 

Meadows,  Ill.,  will  sell  Gannett 
Media  Technologies  International’s 
Digital  Collections  archiving  system  to 
U.S.  newspapers. 

With  more  than  85  installations  worid- 
wide,  the  archive  supports  Windows, 
Macintosh  and  Internet  browser  client 
workstations  and  stores  and  searches 
text,  photos,  graphics  and  full  pages. 

Monotype  said  it  will  offer  the  appli¬ 
cation  by  itself  or  integrated  with  its 
Powerlink  work  flow  management  sys¬ 
tem. 

Atex  Resells 
RAIDS 

Atex  media  solutions,  Bedford, 

Mass.,  signed  an  agreement  to  resell 
the  complete  line  of  RAID  storage 
devices  from  the  Clariion  unit  of  Data 
General  Corp.,Westboro,  Mass. 

Atex  will  add  Clariion’s  redundant 
arrays  of  inexpensive  disks  to  its  news¬ 
paper  prepress  systems.The  Clariion  line 
ranges  from  the  Series  100  for  PC  LANs 
to  the  rackmounted  Series  3000  for 
enterprise-level  computing  environ¬ 
ments  requiring  hundreds  of  gigabytes, 
even  terabytes  of  storage. 

Mark  Reverts 
To  Ultre 

Mark  imagesetters  from  uno- 

type-Hell  are  now  sold  and  sup¬ 
ported  by  its  Ultre  division  under  the 
original  Ultre  name,  including  the  P  and 
E  Series, ’Vision  and  3000/4000  imageset¬ 
ters  and  new  UltreRIP  products. 
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NEWS  TECH 

BY  JIM  ROSENBERG 

ROI:A 

Publisher’s  View 


Declaring  THAT 

“capital  is  not  free,” 

Alan  M.  Horton  said 
he  tries  to  defeat 
the  attitude  among 
some  executives  that  somehow 
capital  isn’t  realty  money. 

A  keynote  sp)eaker  at  the  Press 
&  Materials  session  of  this  year’s 
Newspaper  Association  of  America  Operations 
SuperConference,  the  Scripps  Howard  Inc.  vice 
president/newspapers  and  NAA  director  said  pub¬ 
lishers  have  tried  to  persuade  him  to  count  some 
purchases  as  capital  expenditures,  rather  than  oper¬ 
ating  expenses,  in  order  to  avoid  budget  hits  that 
would  hurt  their  performance-based  bonuses. 
Horton,  who  over  30  years  rose  through  the 


Scripps  Howard 
execoutlines 
factors  for 
figuring  ‘effective 
use  of  capital’ 


ton  bureau,  noted  that  capital 
expenditures  cost  a  company  in 
depreciation,  missed  opportuni¬ 
ties  for  spending  elsewhere,  and 
forgone  interest. 

He  urged  newspapers  to  evalu¬ 
ate  capital  expenses  by  looking  at 
how  they  will  help  to  achieve  a 
particular  goal  and  obtain  a  return 
on  the  investment.  Managers  should  ask  themselves 
if  purchases  have  strategic  importance  with 
respect  to  a  market  opportunity  or  a  competitive 
need. 

The  evaluation  process,  he  said,  should  define 
the  objective,  consider  all  options  (e.g.,  use  more 
trucks,  run  the  same  trucks  more  often,  lease 
trucks  or  contract  for  delivery),  make  recommenda- 


So  little 
time. 

So  many 
solutions. 

Innovative  coverage  of: 
Economics  &  business  •  Crime  •  Youth 
Race  Relations  •  Environment  •  Poverty 
Citizen  initiative  •  Education 
Arts  &  culture  •  Community  dialogue 

Plus!  Every  story  includes  a  list  of  leads  & 
contacts  for  localizing  coverage! 


Covering  America’s  Search  for  Solutions 

1*800'654*NEWS 

Info@americannews.com 

www.americannews.com 


newsroom  ranks  tions  based  on  merit  and  determine  a  project’s  pri- 
at  several  Scripps  ority. 

Howard  papers  A  top  priority  might  be  an  “essential  replacement” 

and  its  Washing-  (See  ROI  on  page  50) 


Capital  Cost  Justification  and  Payback 

on  $250,000  quarter-folder,  stitcher,  trimmer 

Revenue  (Expense)  x  $1,000 

Year 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Incremental  Revenue  («) 
Advertising 

Circulation 

Other 

200 

250 

300 

300 

300 

300 

300 

300 

300 

300 

Expense  Savings  (-•■) 

Employees 

0 

0 

0 

0 

0 

0 

0 

0 

0 

0 

Incremental  Expense  (•) 
Employees,  Newsprint 

Training 

(180) 

(10) 

(210) 

(220) 

(220) 

(220) 

(220) 

(220) 

(220) 

(220) 

(220) 

Net  Add  Rev/Cost  Savings 
Depreciation  (Tax) 

-New 
•f  Old 

Gain  (Loss)  on  Disposal 

Net  Depreciation 

10 

(36) 

(36) 

40 

(61) 

(61) 

80 

(44) 

(44) 

(31) 

(31) 

80 

(22) 

(22) 

80 

(22) 

(22) 

80 

(22) 

(22) 

80 

(11) 

(11) 

80 

0 

0 

80 

0 

P 

Net  improv  in  Taxabie  Income 

(26) 

(21) 

36 

49 

58 

58 

58 

69 

80 

80 

Income  Tax  (Fedaral/State) 

10 

8 

(14) 

(19) 

(23) 

(23) 

(23) 

(27) 

(31) 

(31) 

After  Tax  Operating  income 

(16) 

(13) 

22 

30 

35 

35 

35 

42 

49 

49 

Depreciation  Add  Back 

36 

61 

44 

31 

22 

22 

22 

11 

0 

0 

Cash  Flow  Improv,  After  Tax 

20 

48 

66 

61 

57 

57 

57 

53 

49 

49 

Source:  Scripps  Howard 
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IN  BRIEF 


Roanoke 

paper 

revamps  look 

Prompted  by  three  years  worth 
of  reader  surveys  and  interviews, 
the  Roanoke  Times  in  Virginia  has 
revamped  its  look,  hoping  to  give  read¬ 
ers  what  they  asked  for. 

The  survey,  conducted  by  Chicago- 
based  Kannon  Consulting  Inc.,  queried 
1,100  randomly  chosen  readers  on  their 
opinions  and  preferences  regarding  the 
Times. 

The  responses  have  resulted  in  the 
following  changes:  A  three-quarter  sheet 
“wrapper”  section,  with  nuggets  of  infor¬ 
mation,  folds  around  the  A  section  on 
Thursdays. 

This  includes  a  “Quick  Look”  at  spe¬ 
cial-interest  stories  of  the  day  and  a 
digest  of  the  day’s  news  for  skimmers. 

There  is  now  a  foil-page  entertain¬ 
ment  and  leisure  guide  with  suggestions 
on  what  to  do  for  the  upcoming  week; 
an  editorial  page  that  allows  readers  to 
respond  by  phone,  fax,  e-mail  or  letter; 
an  expansion  of  the  weekly  tabloid 
“Neighbors”  to  include  columns  on 
community  sports,  parenting  and  school 
news;  a  Thursday  coupon  that  will  offer 
savings  on  £unily  activities;  “First  Day” 
classifieds  which  provide  a  logo  that 
helps  readers  find  ads  they’re  looking 
for  on  the  first  day  they  appear;  and  an 
overall  redesign  that  includes  larger 
type,  more  headlines  and  summaries  per 
story,  and  more  space  between  lines  to 
make  the  pages  easier  to  read. 

California 
daily  reaches 
into  Mexico 

WHEN  THE  SACRAMENTO  Bee 

published  a  series  on  the  Sea  of 
Cortez,  it  reached  an  audience  it  didn’t 
expect  —  Mexican  citizens. 

The  five-part  series  by  Tom  Knudson 
ran  in  December  1995  and  covered  the 
abuses  of  the  Sea  of  Cortez  by  fMier- 
men,  an  indifferent  Mexican  govern¬ 
ment  and  inconsiderate  tourists.  After 
publication,  the  Bee  received  a  lot  of 
feedback  from  interested  parties  in 
Mexico,  said  Bill  Enfield,  metro  desk  pro¬ 
ject  editor  for  the  Bee. 


The  concerned  individuals  came 
from  no  partictilar  group  or  area, 
explained  Enfield,  who  said  wealthy 
citizens,  those  involved  in  the  tourism 
industry  and  envirorunentalists  were 
represented  —  and  besides  conveying 
their  admiration  for  the  series,  many 
thought  a  Spanish  translation  of  the 
series  would  make  the  project  more 
effective  by  allowing  it  to  reach  a  wider 
audience. 

While  Bee  management  welcomed 
the  positive  feedback,  they  were  unpre¬ 
pared  to  act. 

The  reaction,  said  Enfield,  “was  unex¬ 
pected  and  we  didn’t  have  a  budget  for 
[the  translation].” 

“We  didn’t  see  how  a  Spanish-lan- 
guage  translation  would  be  cost-effec¬ 
tive  to  us.” 

The  suggestions  would  have  been 
filed  away  by  Bee  executives  and 
chalked  up  as  another  good  idea  for  the 
future  if  it  hadn’t  been  for  Ken 
Masterton,  a  self-described  activist  and 
Sea  of  Cortez  advocate. 

“It  would  have  languished,”  ceded 
Enfield. 

Masterton  had  long  been  involved 
with  the  nonprofit  Planning  and 
Conservation  League  in  Sacramento  and 
rallied  support  for  the  project.  “It  was 
pretty  obvious  to  me  and  Julie  Packard 
that  it  was  a  no-brainer  to  put  this  in 
Spanish.” 

Thanks  to  Masterton’s  networking, 
Packard,  of  the  Packard  Foundation, 
which  runs  the  Monterey  Bay  Aquarium, 
initiated  a  grant  of  $10,000  from  the 
foundation  to  the  PCL,  which  organized 
and  administered  the  project. 

Despite  the  lack  of  monetary  worries, 
the  Bee  still  had  reservations  about  the 
project. 

“We  didn’t  want  to  get  too  close  to 
any  one  group,”  said  Enfield. 

“This  was  undiscovered  territory  for 
us.” 

The  paper  wanted  assurances  that  the 
text  would  not  be  altered  in  the  transla¬ 
tion  process.  PCL  allayed  those  fears  by 
stating  it  “wouldn’t  change  a  word,”  had 
no  ulterior  motives  and  would  not  use 
the  series  to  promote  its  organization. 

The  translation  process  took  a  year  to 
complete. 

The  first  effort  was  rejected,  deemed 
more  appropriate  for  a  scientific  journal 
than  a  general  readership.The  following 
translation  was  more  in  line  with  the 


tone  of  the  English  version  and  50,000 
copies  were  printed  with  more  than 
half  going  to  Mexico. 

Masterton  said  the  Spanish-language 
series  has  “been  well-received  by  the 
populace  of  Mexico.” 

Some  concerned  hotel  owners  have 
even  taken  to  leaving  copies  of  the 
series  in  rooms. 

Distribution  in  Mexico’s  schools  is 
next  on  the  agenda. 

The  project,  said  Masterton,  “made 
everybody  feel  good.  It  made  an  impres¬ 
sion.  It’s  something  that  people  dis¬ 
cussed.” 

The  reason  for  that  is  simple,  contin¬ 
ued  Masterton.The  series  “told  the 
truth.” 

The  translation  project  also  had  some 
“practical  lessons,”  according  to  Enfield, 
who  said  it  showed  the  difficulty  in  pro¬ 
ducing  Spanish-language  editions  of 
English  newspapers  —  something  the 
Bee  may  be  faced  with  in  the  years  to 
come.  —  Stacy  Jones 


HONG  KONG 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 
talk  to  people  in 
New  York,  San  Francisco  or 
Washington,  D.C. 


Hong  Kong  Economic 
&  Trade  Office 

Melinda  Parsons 
Tom  Rosenthal 
680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Diana  To 

222  Kearny  Street,  Suite  402 
San  Francisco,  California  94108 
(415)  397-2215 

Kathy  Dempsey 
1150  18th  Street.  NW  #475 
Washington,  DC  20036 
_ (202)  331-8947 _ 
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IN  BRIEFS 


Journal  Register 
to  go  public 

Trenton,  NJ.-BASED  journal  Register  Co.  wants  to  go 
public. 

Robert  M.Jelenic,  Journal  Register’s  chairman,  president 
and  chief  executive  officer,  said  the  company  March  17  filed 
a  registration  statement  with  the  Securities  and  Exchange 
Commission  for  a  proposed  initial  public  offering  of  com¬ 
mon  stock. 

The  underwriting  group  will  be  led  by  Morgan  Stanley  & 
Co.  Inc.  and  includes  Donaldson,  Lufkin  and  Jenrette 
Securities  Corp.;  Merrill  Lynch  &  Co.;  Bear,  Steams  &  Co. 

Inc.;  and  Chase  Securities  Inc. 

Journal  Register  publishes  18  daily  papers,  including  the 
100, 102-circulation  New  Hai>en  Register  in  Connecticut,  and 
its  flagship,  the  Trentonian,  a  53,270-circulation  tabloid  in 
Trenton,  N.J. 

Its  Suburban  Journals  group  in  suburban  St.  Louis  has  total 
weekly  distribution  of  1.6  million  copies,  making  it  the 
largest  weekly  newspaper  group  in  the  U.S.  measured  in 
weekly  distribution. 

Newspaper  helps  student 
staffers  collect  award 

Thanks  largely  to  a  San  Francisco  Examiner  story, 
the  entire  staff  of  a  high  school  newspaper  was  able  to 
travel  to  New  York  to  collect  a  special  reporting  award. 

The  West  Wing,  the  student  paper  at  Mission  High  in  San 
Francisco,  won  the  Edmund  J.  Sullivan  Award  given  by  the 
Columbia  Scholastic  Press  Advisers  Association  to  honor  “stu¬ 
dent  journalists  who  have  fought  for  the  right  to  speak  their 
minds  in  pursuit  of  the  truth  on  behalf  of  their  audiences.” 

The  West  Wing  staff,  the  Examiner  reported,  resisted  pres¬ 
sure  by  school  officials  who  wanted  “positive”  stories  about 
the  school. 

The  paper  went  its  own  way,  which  included  the  publish¬ 
ing  of  a  controversy  over  the  replacement  of  three  top 
administrators. 

Because  of  a  shortage  of  money,  it  appeared  for  a  time  that 
only  a  few  of  the  16  staff  members  would  be  able  to  attend 
the  New  Yoric  award  ceremony.  A  vote  was  to  be  taken  on 
which  ones  would  go. 

But  after  an  Examiner  piece  on  their  plight,  the  West 
Wing's  adviser,  Katharine  Swan,  said  she  was  “floored”  by  the 
contributions  that  poured  in.  A  $2,000  check  came  from  an 
80-year-old  journalism  alumnus  of  the  school  and  more  than 
200  other  individuals  and  organizations  donated  money. 

Mission  High  teachers  offered  $1,000  and  additional  funds 
were  sent  in  by  neighborhood  newspapers,  bringing  the  total 
to  $10,000,  enough  to  fly  the  entire  staff  and  Swan  to  New 
York.  Neu’sweek's  New  York  travel  office  helped  the  group 
get  an  airline  discount. 

“You  want  to  cry  at  some  of  the  letters,”  said  Swan.  “You 
can  tell  people  are  really  proud  of  the  kids  for  being  recog¬ 
nized  because  so  often  Mission  kids  aren’t  recognized  for  the 
good  work  they  do  consistently.  I  think  it’s  the  most  amazing 
thing  in  the  world.  It’s  overwhelming.” 


.STQCKQUOTES 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

4/1/97  V25/9J 

4/2/96 

A.H.  Belo  Corp.  (NY) 

36.750 

37.250 

33.875 

American  Media  Inc.  (NY) 

5.875 

5.750 

3.250 

Central  Newspapers  Inc.  (NY) 

51.250 

49.500 

33.125 

Dow  Jones  &  Co.  Inc.  (NY) 

41.000 

42.875 

38.625 

Gannett  Co.  Inc.  (NY) 

86.625 

87.250 

67.755 

Gray  Comm.  Sys.  (NY) 

18.625 

17.750 

19.250 

Harte-Hanks  Comm.  (NY) 

29.125 

29.000 

21.250 

Hollinger  International  (NY) 

9.5000 

9.7500 

11.750 

Knight-Ridder  Inc.  (NY)# 

40.500 

41.375 

34.375 

Lee  Enterprises  Inc.  (NY) 

24.125 

24.875 

21.000 

McClatchy  Newspapers  Inc.  (NY)***  23.875 

24.625 

20.000 

Media  General  Inc.  (AM) 

28.625 

30.250 

39.000 

New  York  Times  Co.  (AM) 

44.125 

46.875 

28.875 

Pulitzer  Publishing  Co.  (NY)** 

42.875 

43.625 

39.750 

E.W.  Scripps  Co.  (NY) 

33.375* 

34.250* 

26.647* 

Times  Mirror  Co.  (NY) 

55.750 

58.000 

39.375 

Tribune  Co.  (NY)# 

40.625 

40.875 

33.250 

Washington  Post  Co.  (NY) 

345.875 

357.250 

297.750 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

4/1/97 

3/25/97 

4/2/96 

Hollinger  Inc.  (a) 

12.000 

12.250 

11.000 

News  Corp.  Ltd.  (c) 

18.125 

19.125 

23.625 

Pearson  Ltd.  (b) 

7.440 

7.300 

6.720 

Quebecor  Inc.  Class  A  (a) 

25.100 

25.000 

21.250 

Reuters  Holdings,  ADR  (c) 

58.562 

58.625 

65.750 

Southam  Inc.  (a) 

19.900 

19.550 

15.250 

Thomson  Corp.  (a) 

27.700 

28.450 

20.125 

Torstar  Corp.  (a) 

36.600 

35.500 

23.750 

(a)  Canadian  dollars 

lb)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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Better  than  a  Crystal  Ball! 

Access  the 
:&P  Archives 


Get  the  answers  you  seek,  look  into  the  ball. 

Sign  up  for  the  E&P  Members  Network  today! 

new  media  archives  through  1 995  from  our  Web 
site  E&P  Interactive. 

This  remarkable  industry'  research  tool  is  just 
one  of  the  many  useful  features,  all  available  for 
only  $  1 50  per  year. 

Also... 

•  Conference  Center  -  Text  of  major  papers  given 
plus  other  conference  information. 

•  Get  Steve  Guting’s  Stop  the  Presses!  column 
e-mailed  directly  to  you  three  times  a  week. 

...  and  much  more. 


When  you  want  answers,  just  click  on  the  ball  - 
the  E&P  Members  Network  ball.  You’ll  have 
access  to  the  full  archives  of  Editor  &  Publisher 
magazine  since  1988:  Legislation  and  legal 
battles,  mergers  and  acquisitions,  new  products 
and  technologies,  newspeople  on  the  move, 
advertising  programs,  circulation  tactics,  new 
media  plans  and  successes,  newsprint,  ink, 
environmental  concerns,  industry  projections  and 
reviews  ...  everything  that  has  been  happening  in 
the  newspaper  industry  during  these  extraordinary' 
years  of  change.  You'll  also  find  comprehensive 


www.mediainfo,com  (chcr  on  the  bait) 


B&P  Members  Network  Registration 

□  Yes.  I  want  a  membership  in  the  E&P  Members  Network.  The  cost  is  just  $  1 50  per  year. 
Name: _ Title: _ 


Company/Organization: 


Address: 


State: 


Telephone: 


Credit  Card: 

□  Amex  □  MasterCard  □  Visa 


Please  select  your 


Card  #: _ 

Signature  (required): 


Password. 


4-10  characters  each 


Mail  to:  E&P  Members  Network.  Edilor  &  Piiblislier.  1 1  W.  I9ih  Street.  New  York.  .NY  l(X)l  1.4234 
Fax:  2 124)29-1894  •  E-mail:  membt‘rse>mediainfo.com  •  Web  site:  www.mediainfo.rom  (elk  k  on  E&P  ktall) 


BY  DAVID  NOACK 


Creating  A 
Virtual  Newsroom 


Mm  FRUSTRATED  AT  ITS  inabili¬ 
ty  to  find  competent  corre¬ 
spondents  locally,  a  small 
Pennsylvania  newspaper  has 
turned  to  recruiting  online 
stringers  living  as  fer  as  2,500  miles  away  to 
report  on  local  events. 

The  stringers,  who  do  their  feet  gathering 
by  telephone,  remain  in  constant  touch  with 
the  newspaper’s  special  “online  editor”  via  e- 
mail,  responding  to  assignments  and  turning 
in  stories  at  the  same  pace  as  on-site 
reporters. 

Established  last 
summer  at  the  Daily 
Item  in  Sunbury,  the 


Smtlll  Pit, 
tteirspuper 
n’cniits  ouUtte 
stri timers  f  'ltmt 
us  far  as 
miles  airav 


^HJJ 


Online  Reporting  Program 
has  assembled  a  staff  of  eight 
remote  reporters  who  are 
functioning  as  a  virtual  exten¬ 
sion  of  the  paper’s  news- 
room.The  paper  intends  to 
hire  a  total  of  24  such 

stringers  to  cover  the  news  in  the  paper’s  four- 
county  circulation  area  in  the  central,  rural  region 
of  Pennsylvania. 

The  stringers  report  on  local  affairs  and  also 
localize  state  and  national  stories  and  trends.The 
Daily  Item  is  a  25,000-circulation  daily  owned  by 
Ottaway  Newspapers  Inc. 

Not  everyone  agrees  with  the  Item's  innovative 
strategy.  Gene  Foreman,  chairman  of  the  Human 
Resources  Committee  of  the  American  Society  of 
Newspaper  Editors,  said  that  while  the  effort  is 
“worth  watching,”  he  is  concerned  about  people 
reporting  on  a  community  who  are  unfamiliar  with 
the  area. 

But  Daily  Item  editor  Leonard  Ingrassia  does  not 
see  geographic  location  as  a  barrier  to  good  report¬ 
ing. 

“Results  of  accuracy  questionnaires  which  the 
Daily  Item  sends  out  routinely  to  sources  have 
been  just  as  positive  for  the  online  reporters. 'While 
it’s  too  early  to  label  the  program’s  success  rate, 
early  signs  are  positive  and  interest  is  running  high 
from  both  readers  and  reporters,”  he  said. 

The  current  crop  of  stringers  hail  from  such 
places  as  New  Jersey,  Maryland,  Oklahoma, 
California  and  West  Virginia,  among  other  states.The 

Noack  is  associate  editor  of  Editor  &  Publisher 
Interactive. 
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The  Sunbury  (Pa.)  Daily  Item  Web  site 

on-site  reporting  staff  includes  10  local  reporters 
and  four  sports  writers.There  arc  a  total  of  4l 
employees  on  the  editorial  staff  of  the  newspaper. 

The  need  to  hire  stringers  occurred  last  July 
when  the  newspaper  was  down  a  couple  of 
reporters.  When  they  could  not  find  local  talent, 
executives  decided  to  see  whether  they  could  do 
better  by  searching  for  distant  correspondents  will¬ 
ing  to  interact  with  their  subjects  by  phone  and 
their  city  desk  by  Internet. 

After  placing  ads  in  newspaper  trade  journals, 
including  Editor  &  Publisher,  they  received 
inquiries  from  more  than  50  writers  from  all  over 
the  country  and  some  from  as  fer  away  as  South 
America. 

$75  PER  STORY 

The  candidates  e-mailed  resumes  and  work  sam¬ 
ples  to  the  newspaper.  The  top  candidates  were 
interviewed  by  telephone  and  those  that  were 
hired  signed  independent  contractor  agreements 
with  the  newspaper.  The  stringers  arc  paid  a  flat 
fee  of  $75  per  story. 

Each  stringer  gets  a  free  subscription  to  the 
newspaper,  as  well  as  market  information,  tele¬ 
phone  books,  background  information  and  initial 
news  sources.  Once  the  stories  are  finished,  they 
are  e-mailed  to  the  newspaper.  For  the  most  part, 
they  are  handled  the  same  way  as  other  copy.  If 
there  are  questions  about  the  story,  the  online 
reporter  is  contacted  for  clarification. 

The  only  way  to  tell  the  difference  between  a 
staff  writer  and  a  virtual  stringer  in  the  Daily  Item 
is  the  tag  line  under  the  byline.The  tag  line  used 
for  on-site  staffers  is  “Staff  Reporter.”  For  stringers. 
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it’s  “For  the  Daily  Item.” 

The  stringer-generated  copy  appears 
on  the  front  page  of  the  newspaper  as 
well  as  the  front  of  the  local  news  sec¬ 
tion.  Most  of  the  stories  are  feature-ori¬ 
ented,  such  as  localizing  the  Macarena 
dance  craze,  the  growing  popularity  of 
debit  cards  and  how  those  calls  from 
your  cellular  phone  may  not  be  as  pri¬ 
vate  as  you  think. 

Ingrassia  noted  the  program  will  be 
evaluated  after  a  year’s  trial,  which  will 
be  in  August. 

“I  think  the  success  of  this  program 
rests  upon  the  ability  of  the  online 
reporters  to  mine  their  area  of  expertise 
while  producing  relevant  and  com¬ 
pelling  stories  involving  local  people  in 
an  online  environment  on  deadline,” 
said  Ingrassia. 

RAISING  LOCAL  EYEBROWS 

However,  it  has  raised  some  ques¬ 
tions  and  eyebrows  when  a  stringer  liv¬ 
ing  in  California  calls  to  interview  local 
officials  in  Sunbury. 

Ingrassia  said  online  reporters  are 
told  to  explain  their  relationship  with 
the  newspaper  and  that  an  editor 
assigning  a  story  may  alert  a  local 
source  that  an  online  reporter  will  be 
contacting  them. 

Foreman,  who  is  also  vice  president 
and  deputy  editor  of  the  Philadelphia 
Inquirer,  wasn’t  as  confident. 

“News  sources  may  have  trepidation 
in  dealing  with  someone  they’ve  never 
seen  before  or  who  doesn’t  know  that 


much  about  the  area,”  he  said.  “It’s  an 
interesting  idea  and  I  appreciate  that 
[the  newspaper]  is  doing  everything 
they  can  to  give  the  stringers  local  infor¬ 
mation,  but  I  don’t  know  whether  that’s 
sufficient.” 

In  order  to  coordinate  story  assign¬ 
ments,  the  newspaper  created  an  online 


"News  sources  may  have  trepidation  in 
dealing  with  someone  they've  never  seen 
before  or  who  doesn't  know  that  much 
about  the  area." 

—  Gene  Foreman,  chairman  of  the 
Human  Resources  Committee 
of  the  American  Society  of 
Newspaper  Editors,  and  vice 
president  and  deputy  editor 
of  the  Philadelphia  Inquirer 


editor  position,  who  consults  with 
online  reporters,  makes  assignments  and 
pitches  stories  in  the  daily  news  budget 
meetings. The  online  editor  position, 
along  with  using  out-of-state  stringers, 
happened  to  dovetail  with  the  newspa¬ 
per  debut  of  its  Web  site  in  September. 

LOGISTICAL  PROBLEMS 

Tom  Ninestine,  the  online  services 
editor,  said  the  program  has  experi¬ 
enced  its  share  of  growing  pains  and 
acceptance. 

“One  funny  thing  happened  early  on. 
A  reporter  told  me  that  he’d  file  the 
story  by  6  p.m.,  which  is  an  hour  after 
our  desired  deadline  but  not  a  problem. 
The  only  thing  was,  he  meant  his  [cen¬ 
tral]  time  which  is  8  p.m.  our  time.  We 
now  work  on  Daily  Item  time,” 
explained  Ninestine. 

Another  problem  cited  by  Ninestine 
and  echoed  by  the  online  reporters  is 
the  reluctance  of  some  news  sources  to 
return  telephone  calls  outside  the  717 
area  code  of  the  newspaper. 

“A  few  sources  have  called  me  to  ask 
why  someone  from  outside  the  state  is 
calling  about  an  issue.  As  soon  as  I 
explain  it,  they  are  fine,”  said  Ninestine. 

One  of  the  virtual  staff  is  June 
Chandler-White,  a  former  staff  reporter 
who  is  taking  a  break  from  the  Daily 
Item  while  she  teaches  a  trio  of  journal¬ 
ism  classes  at  Frostburg  State  University 
in  Maryland. 

She  said  the  remote  reporting  con¬ 
cept  appealed  to  her  “because  I  was 
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BY  STEVE  OUTING 


the  Johnstown,  Pa.,  Tribune-Democrat.  I 
freelanced  for  the  Tribune-Democrat 
while  we  lived  in  Johnstown.  So  when 
the  Daily  Item  opportunity  came  up,  I 
was  already  well-versed  as  a  long-dis¬ 
tance  stringer,”  she  said. 

Chandler-White  said  that  when  she 
calls  sources  in  Sunbur>"  she  also  gets 
some  curious  responses. 

“People  do  not  call  me  back,  because 
it  is  long  distance,”  she  said.  “They  can’t 
understand  how  somebody  in  Maryland 
could  be  writing  a  story  for  the  Daily 
Item. 

“On  the  plus  side,  local  folks  in 
Sunbury  are  intrigued  by  what  the 
Daily  Item  is  doing.  Once  I  explain  it  to 
them,  they  seem  flattered  to  think 
they’re  important  enough  to  be  called 
long  distance,”  she  said. 

Another  virtual  reporter,  Steve  Gust, 
covers  the  central  Pennsylvania  scene 
from  Oklahoma  as  a  sideline. 

His  full-time  position  is  as  business 
editor  at  the  Edmond  (Okla.)  Evening 
Sun. 

Gust  also  indicated  that  contacting 
sources  can  present  a  problem. 

“I  do  have  an  800  telephone  number 
to  make  it  easier  for  sources  to  reach 
me,”  he  commented. 

Gust  said  he  averages  one  story  a 
week  for  the  Daily  Item's  virtual  news¬ 
room. 


One-Man  Web  Site 


anew  media  operation  con¬ 
sists  of  little  more  than  his 
salary.  He  occasionally  gets 
help  from  high  school 
interns,  whose  work  frees 
him  up  from  some  of  the 
Web  site’s  grunt  work. 

The  paper  pays  nothing 
for  its  server  space,  which 
is  the  main  way  that 
Internet  costs  have  been  kept  down. 
Williams  explains  that  he  entered  an 
agreement  with  a  regional  Internet  ser¬ 
vice  provider  (ISP),  with  the  newspaper 
serving  as  its  branch  office. 

With  aT-1  line  coimected  to  the  main 
ISP  and  a  bank  of  modems  in  the  news¬ 
paper  office,  the  Star-Democrat  markets 
Internet  access  accounts,  co-branded 
between  the  paper  and  ISP,  to  local  resi¬ 
dents.  In  exchange,  the  paper  gets  free 
server  space  for  its  Web  sites,  and 
receives  a  $10  bounty  for  each  ISP  cus¬ 
tomer  it  signs  up. 

The  server  space  available  to  the 
newspaper  is  as  much  as  Williams  wants, 
and  he  is  allowed  to  resell  it  —  which  is 
how  he  expects  to  make  the  bulk  of  the 
paper’s  Internet  revenues.  Building  and 
hosting  Web  sites  for  area  businesses  will 
be  the  ticket  to  eventual  profitability,  he 
hopes.  For  now,  the  paper  has  one  major 
client;  Williams  has  created  Web  sites  for 
two  of  its  businesses. 


More  THAN  80% 
of  the  daily 
newspapers  in 
the  U.S.  have  circulations 
of  under  50,000;  nearly 
70%  are  under  25,000  cir- 
dilation  and  the  majority 
don’t  have  much  money  to 
put  into  online  publishing. 

It’s  not  that  smaller 
papers  are  ignoring  the  Internet  — 
quite  the  contrary,  in  fact  —  but  that 
their  efforts  often  are  conducted  on 
shoestring  budgets. 

Dave  Williams  knows  all  about  that. 
He’s  the  Web  site  developer,  online  edi¬ 
tor  and  one-man  Internet  band  for  the 
Star-Democrat  (www.stardem.com)  in 
Easton,  Md.,  along  the  eastern  shore  of 
Chesapeake  Bay.  His  online  operation  is 
so  tiny  that  when  he  goes  on  vacation, 
the  paper’s  Internet  presence  goes  on 
hiatus,  too. 

Williams  has  been  part  of  the  30-per- 
son  newspaper  editorial  staff  for  about 
five  years;  the  Star-Democrat  gave  the 
former  music  teacher  his  first  journal¬ 
ism  job.  Before  becoming  online  editor, 
he  was  the  paper’s  entertainment  editor. 
He  now  plays  a  challenging  role  for  the 
newspaper:  To  maintain  a  credible  Web 
presence  without  spending  much 

PRELIMINARY  RESULTS  FROM  a  I  money. 

Newspaper  Association  of  America  j  The  budget  for  the  Star-Democrat's 
(NAA)  survey  of  newspapers  with  Web 
sites  found  36%  turned  a  profit  in  1996 
or  will  be  profitable  by  the  end  of  1997. 

Another  24%  said  they  will  be  prof¬ 
itable  within  four  years.  The  results  are 
based  on  146  responses  received  from 
an  initial  mailing  of  415  surveys. 

Among  other  findings  of  the  survey: 

75%  said  their  Web  site  contained  classi¬ 
fied  advertising;  52%  reported  having  a 
standard  size  for  baimer  ads;  65%  report¬ 
ed  having  a  separate  new-media  staff  — 
and  of  those  with  a  separate  new-media 
staff,  84%  report  that  the  new^-media  staff 
help  to  design/produce  banner  ads  for 
advertisers;  52%  charge  a  flat,  monthly 
fee  for  ads. 

Currently,  about  500  daily  U.S.  news¬ 
papers  have  established  Web  sites,  up 
from  175  at  the  end  of  1995.  More  than 
60%  of  those  newspapers  have  circula¬ 
tions  under  50,000. 


Home  page  of  the  one-man  Web  site  of  the  Star-Democrat,  in  Easton,  Md. 
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Williams  concedes  that  the  Web  oper¬ 
ation  is  not  yet  profitable. 

“We’re  still  losing  money,  but  not 
hand  over  fist,”  he  says. 

The  deal  with  the  ISP  allows  the 
paper  to  experiment  at  minimal  costs, 
while  developing  a  viable  business 
model.TheWeb  site  has  been  in  opera¬ 
tion  for  close  to  a  year. 

The  Star-Democraf sWeh  site, which 
is  updated  once  a  week,  consists  pri¬ 
marily  of  repurposed  print  material, 
posted  to  the  site  manually. 

Williams  publishes  a  sampling  of 
local  stories  from  the  newspaper,  and 
liberally  posts  Associated  Press  wire  sto¬ 
ries.  He  especially  likes  to  run  longer  AP 
features  (with  photos)  that  do  not 
appear  in  the  paper;  indeed,  he  says, 
many  of  the  longest  wire  pieces  do  not 
app>ear  in  print  anywhere,  since  most 
newspapers  don’t  have  room  for  such 
copy. 

He’s  also  added  other  modest  fea- 


Outing  writes  the  Stop  The  Presses! 
column  on  E&P  Interactive. 


tures,  such  as  a  local  Web  page  that’s 
linked  to  one  of  the  national  weather 
services  available  on  the  Web.The  news¬ 
paper  has  an  in-house  editorial  cartoon¬ 
ist,  whose  work  is  posted  on  the  paper’s 
Web  site  and  which  is  one  of  the  more 
popular  features. 

Williams  hopes  to  have  classifieds  on 
the  site  by  summer,  and  the  paper  prob¬ 
ably  will  do  an  upsell  —  that  is,  raise  the 
overall  price  of  placing  an  ad  by  a  mod¬ 
est  amount  and  have  all  ads  published 
on  the  Web  in  addition  to  print. 

The  site  gets  about  1,000  page  views 
a  day,  with  the  home  page  visited  about 
100  times  a  day. 

Because  the  paper  covers  a  rural  area, 
Williams  believes  that  Internet  usage  is 
modest.  Easton  is  a  city  of  9,000,  and 
the  newspaper’s  circulation  area  covers 
several  similar-size  towns  in  four  coun- 
tirs. 

The  sparcity  of  population  may  be 
why  the  site’s  discussion  forums  have 
been  very  quiet. 

Williams  has  created  an  Open  Forum 
page,  which  is  basically  an  e-mail  letter 


to  the  editor  feature;  a  Solutions  page, 
which  invites  people  to  offer  construc¬ 
tive  ideas  to  local  problems  (“no  whin¬ 
ing  allowed“  is  the  rule);  and  an 
Interactive  Cookbook,  where  users  are 
asked  to  share  recipes. 

“So  far,  interactivity  has  been  a  bust,” 
he  says,  though  he  recognizes  the  value 
of  interactivity  in  the  online  medium 
and  vows  to  stick  it  out  till  the  site 
reaches  critical  mass. 


Seattle  Times 
Partners  With 
PointCast 

News  from  the  Seattle  Times  can 
now  be  directly  accessed  from 
readers’  computers  through  a  partner¬ 
ship  with  PointCast  network. 

The  Times  channel  on  PointCast 
includes  local  news,  national/world 
news,  business  information,  technology, 
sports  and  school  news. 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  with  a  FREE, 
non-commercial  1 1 -minute  video  that  teaches  through  real-life 
examples. 

‘Tornado;  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency  Management 
and  State  Farm  Fire  and  Casualty  Company. 

A  brochure  containing  the  same  type  of  information  also  is 
available.  We’ll  send  you  brochures  to  distribute  or  you  may 
ask  people  to  write  directly  to  State  Farm. 

Contact  us  with  this  form,  or  e-mail  us  at:  info@statefarm.com 


Please  send  the  following: 

_ 11 -minute  safety  program 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  TV  PSAs 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  radio  PSAs  (cassette) 

_ Brochures  (quantity: _ ) 

Name:  _ _ _ _ 

Title: _ 

Station: _ 

Address: _ 

City: _  State: _ 

Zip: _ Phone:  _ 

Mall  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710m001 

Fax:  (309)  766-2670  Phone:  (309)  766-2625 
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Top  20  Daily  Newspapers 

Ad  Inches  in  Selected  National  Categories' 

Jan.  1997 

Full  Run  ROP,  excluding  preprints 

Auto  Dtsit 

Fsetory 

Computorsft 

Cro4ft 

Foodft 

Hotobft 

Motion 

Tmolft 

Utilitiosft 

MEWSPAPER 

TOTAL 

Airiiass 

Assoc  iatioM 

Aulomettve 

Bonks 

Softwroro 

Cords 

Housobold 

Rosofis 

Insiironco 

Invostmottts 

Pktnros 

ToorisM 

Conuns 

1  New  York  111116$ 

42,699 

2,280 

333 

971 

2,323 

1,750 

1,009 

412 

994 

330 

2,977 

22,307 

535 

6,478 

2  Los  Angeles  limes 

50,338 

1,553 

4,663 

963 

1,228 

792 

516 

541 

624 

766 

935 

32,508 

261 

4,988 

3  Washington  Post 

23,587 

1,634 

2,525 

319 

3,819 

609 

528 

277 

769 

210 

922 

6,492 

508 

4,975 

4  New  York  Daily  News 

15,072 

1,029 

231 

504 

1,128 

252 

544 

525 

168 

7,363 

294 

3,034 

5  Chic^  Tribune 

23,831 

1,895 

2,737 

1,175 

2,579 

864 

504 

633 

845 

158 

709 

7,146 

331 

4,255 

6  Newsday 

17,970 

713 

867 

532 

4,191 

327 

126 

83 

547 

404 

6,566 

692 

2,922 

7  Houston  Chronicle 

17,056 

1,947 

1,323 

129 

1,015 

272 

258 

36 

4 

919 

144 

5,364 

31 

5,614 

S  Chicago  Sun-Holes 

9  San  Francisco 

13,984 

876 

1,635 

770 

1,656 

140 

338 

486 

243 

42 

5,133 

239 

2,426 

Chronkie 

16,122 

1,089 

642 

230 

644 

840 

516 

385 

812 

674 

524 

7,235 

318 

2,213 

10  Dallas  MomiimNews 

18,159 

972 

1,047 

126 

1,514 

504 

507 

224 

1,215 

316 

622 

5,353 

430 

5,329 

11  Boston  Globe 

23,604 

1,299 

451 

523 

1,418 

666 

693 

463 

2,654 

1,689 

999 

6,294 

701 

5,754 

12  New  York  Post 

13  Philadelphia 

14,232 

816 

229 

730 

1,497 

802 

458 

335 

5,468 

1,767 

2,130 

Inquirer 

16,994 

1,512 

303 

973 

3,285 

549 

252 

374 

504 

444 

38 

5,998 

38 

2,724 

14  Newark  StarLet^er 

1$  Cleveland  Plain 

14,582 

1,771 

266 

959 

3,444 

31 

153 

295 

1,073 

256 

3,342 

171 

2,821 

Dealer 

10,163 

1,040 

559 

179 

1,861 

303 

153 

401 

129 

3,074 

55 

2,409 

16  Phoenix  Arizona 
Republic 

17  San  Diego  Union- 

15,338 

945 

3,237 

129 

581 

323 

146 

255 

1,600 

225 

4,198 

360 

3,339 

Tribune 

18,091 

261 

2,161 

29 

813 

793 

258 

16 

377 

528 

563 

5,395 

184 

6,713 

18  Mittoeapolis/St  Paul 

Star  Hibune 

11,657 

679 

405 

126 

1,020 

661 

419 

879 

901 

4,327 

466 

1,774 

19  Detroit  Free  Press 

20  Oraiqte  County 

9,001 

316 

1,217 

373 

338 

401 

206 

48 

68 

4,328 

96 

1,610 

RegMer 

16,746 

486 

3,216 

297 

826 

604 

17 

158 

690 

6,412 

205 

3,835 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  National  Categories' 

Jan.  1997 

-  Full  Run  ROP,  excluding  preprints 

AataOtal* 

Factofy 

CompMofsft 

Crodit 

Foodft 

HoMlsft 

Motion 

Tnvolft 

IMHtwsft 

NEWSPAPER 

TOTAL 

iUriiliM 

Associsdoai  Aatsmsdvt 

Bonks 

SoAwofo 

Cords 

Hoosotwld 

Rosorts 

inoiironct 

tavsiUnonti 

Hcaua. 

Tinriow 

Caaaat 

1  New  York  Hrnes 

31,135 

2,013 

1,764 

1,377 

990 

940 

110 

4,524 

34 

2,391 

7,922 

7,607 

1,463 

2  Los  Angeles  Times 

20,354 

846 

2,396 

323 

677 

31 

185 

3,647 

454 

7,005 

3,246 

1,544 

3  Washington  Post 

8,579 

755 

218 

1,078 

66 

1,103 

132 

110 

1,720 

2,582 

815 

4  Chicago  IMbune 

14,086 

942 

678 

840 

335 

2,140 

252 

340 

1,874 

4,609 

2,076 

$  New  York  Daily  News 

6  ^ladelphla 

6,893 

364 

84 

84 

378 

21 

1,176 

168 

1,991 

1,601 

1,026 

laquirer 

7  Detroit  News  &  Free 

11,743 

653 

878 

361 

2,523 

63 

122 

1,118 

274 

183 

1,552 

3,014 

1,002 

Press 

7,283 

672 

1,561 

199 

201 

32 

356 

11 

1,185 

2,215 

851 

8  Dallas  Morning  News 

10,276 

653 

229 

610 

50 

1,338 

287 

234 

1,450 

3,095 

2,330 

9  Boatoa  Ghtbe 

14,439 

528 

470 

98 

1,316 

17 

126 

13 

2,870 

450 

366 

1,425 

4,614 

2,146 

10  Houston  Chronkie 

11  Atlanta  Journal 

6,780 

463 

551 

25 

14 

395 

120 

271 

1,119 

2,010 

1,812 

Cowdtutioa 

7,707 

426 

310 

411 

17 

475 

128 

422 

1,389 

3,412 

717 

12  MinaeapoUs/St.  Paal 

Star  Tribune 

8,580 

677 

32 

755 

32 

1,386 

253 

380 

1,080 

3,093 

892 

13  Newsday 

14  San  Ffimeisoo 

8,300 

672 

56 

84 

582 

32 

18 

1,380 

253 

1,857 

2,831 

535 

Examiner  ft  Chronicle 

9,689 

404 

65 

290 

32 

63 

2,790 

63 

594 

1,547 

2,983 

858 

13  Newaih  Star-Letter 

16  Hioenix  Arizona 

11,894 

716 

202 

225 

2,889 

15 

24 

2,327 

5 

594 

878 

2,957 

1,062 

Republic 

9,447 

447 

339 

44 

708 

73 

1,470 

1,448 

304 

1,072 

1,872 

1,670 

17  St  Louis  Post- 
Dlspalch 

18  Oevdmid  Plain 

5,173 

307 

509 

65 

547 

265 

50 

990 

1,428 

1,012 

Dealer 

7,387 

500 

243 

958 

89 

362 

514 

18 

834 

2,757 

1,112 

19  Soule  llaieailHMt- 

Inmlligencer 

8,917 

816 

172 

324 

32 

859 

65 

184 

1,439 

3,749 

1,277 

20  Bahimore  Sun 

5,417 

668 

299 

676 

15 

292 

464 

110 

839 

1,440 

614 

‘Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept.  30, 1996. 

1  Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories' 

Jan.  1997  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTM. 

ApgtrelB 

ACMtMriM 

Amo$wv*v/ 

a«pair 

Bsokta 

Strtwnf 

BiiMms 

Matafials 

Coisiilir 

Stem 

Cswasr 

Eleetrwiks 

OtVMtMfll 

Srom 

DwcbuT 

Steras 

Onie 

SMm 

FoW 

SIMM 

AccMsariil 

SIMM 

OffioSiimiv 

SIMM 

Ssonia 

T««l 

1  New  York  Hmes 

23.1S8 

3,162 

1.108 

38 

3,305 

1,610 

5,895 

42 

35 

5,384 

1,331 

685 

563 

2  Los  AoReles ’Hnes 

51.80S 

1,185 

1,557 

174 

179 

1,811 

10,697 

19,343 

1.246 

65 

3,942 

5,008 

141 

2,541 

3.916 

5  Washington  Post 

48.842 

3,239 

374 

108 

926 

2,752 

6,332 

14,147 

1,299 

153 

5,182 

11,308 

333 

1,382 

1,307 

4  New  York  Daily  News 

26,238 

1,393 

1,671 

400 

225 

9,330 

5,349 

112 

42 

1,764 

5,038 

124 

412 

378 

5  ChloNto  Tribune 

28.612 

2,420 

113 

330 

548 

1,950 

4,148 

5,336 

1,398 

315 

821 

7,837 

102 

1,853 

1,441 

6  Newsday 

28.582 

1,477 

548 

84 

566 

954 

9,800 

6,163 

679 

127 

168 

4.803 

84 

2,124 

1.005 

7  Houston  Chronicle 

52,997 

2,983 

676 

329 

1,171 

1,498 

6,333 

18,265 

1.441 

172 

1,093 

15,010 

393 

1,101 

2.532 

8  ChksNIo  Sun-Times 

9  San  Francisco 

14,573 

1,688 

1,218 

1 

796 

179 

4,022 

2.116 

746 

182 

380 

2.187 

131 

330 

597 

Chronicle 

22.399 

506 

279 

270 

93 

1,000 

1,999 

10,203 

814 

437 

3,554 

28 

2,350 

866 

10  Dallas  Morning  News 

55,522 

4,703 

99 

313 

389 

2,445 

4,616 

17,840 

1.738 

94 

7,366 

11,644 

243 

2.535 

1,497 

1 1  Boston  Globe 

28,973 

2,059 

58 

744 

271 

1,425 

3,522 

9,784 

2,029 

378 

1,520 

3.438 

303 

1.081 

2,361 

12  New  York  Post 

15  Philadelphia 

10,865 

1,122 

81 

14 

89 

485 

5.881 

391 

20 

280 

1.971 

68 

161 

302 

Inquirer 

31,967 

1,747 

582 

41 

185 

2.968 

1,634 

14.080 

482 

306 

314 

7,733 

208 

1,096 

591 

14  Newark  Star-Ledger 

15  Cleveland  Plain 

35,523 

2,753 

534 

30 

284 

1,055 

11,875 

6,096 

958 

158 

1,134 

8.148 

209 

1,472 

817 

Dealer 

26,011 

1,441 

331 

177 

332 

189 

2,016 

7,363 

675 

224 

5,793 

5,524 

147 

1.290 

509 

16  Phoenix  Arizona 
Republic 

17  San  Diego  tnlon- 

34,632 

1,112 

522 

774 

583 

3,690 

10,978 

742 

181 

1,234 

12,587 

190 

767 

1,272 

IVibune 

48,134 

650 

789 

158 

554 

3.116 

10,066 

14,661 

626 

95 

3,961 

7,424 

317 

1.305 

4.412 

18  Minneapolis^t  Paul 

StarIVIbune 

23,843 

1,885 

221 

140 

612 

1,009 

3,533 

4,393 

1,538 

126 

737 

6,552 

140 

1,401 

1,556 

19  Detroit  Free  Press 

20  Orange  County 

15,872 

841 

300 

804 

323 

5,443 

3.688 

324 

180 

216 

1.501 

31 

1,553 

668 

Register 

63,911 

1,094 

4,255 

72 

1,072 

1,806 

11,152 

16.092 

499 

76 

7,104 

11,981 

265 

2.597 

5.846 

Top  20  Sunday  Newspapers 
Ad  Inches  in  Selected  Retail  Categories* 

Jan.  1997  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTM. 

AmbSmpW 

Itafair 

BMlnli 

tlMilWBfY 

Mmsriata 

Cmivim 

SIMM 

ElaeirMici 

Storm 

Diictaal 

SIMM 

Drug 

Storm 

FaMi 

SIMM 

FMnUara  A 

SlaiM 

OMca  tayply 
Slaraa 

SfartlA 

Taya 

1  NewYwkllaKs 

8,237 

567 

254 

6 

522 

840 

3.433 

6 

2,089 

415 

54 

51 

2  Los  A^eles  Hmes 

9,282 

389 

863 

390 

100 

237 

847 

3J27 

113 

1,035 

948 

56 

482 

495 

S  Washi^tttHi  Post 

11,654 

780 

882 

316 

72 

252 

124 

2.800 

481 

528 

3^53 

1,746 

135 

100 

185 

4  Chia^  Iribufie 

7,594 

329 

780 

489 

132 

485 

270 

1.820 

162 

257 

2 

1,884 

29 

715 

240 

5  New  York  Daily  News 

6  Philadelphia 

10,782 

134 

674 

588 

3,292 

806 

35 

458 

2,604 

2,170 

21 

inquirer 

7  Detroit  News  A  Free 

13.491 

304 

979 

74 

123 

315 

3.925 

2,509 

163 

756 

531 

3,453 

34 

194 

131 

Press 

4,329 

68 

132 

456 

94 

1,230 

805 

no 

40 

782 

440 

172 

8  Dallas  Mwoii^  News 

27,234 

696 

987 

98 

51 

693 

4,341 

5,325 

120 

8.735 

2,781 

21 

276 

3,110 

9  Boston  Globe 

11,119 

803 

230 

102 

634 

425 

482 

3,067 

118 

378 

21 

3,420 

248 

335 

856 

10  Houston  Chronicle 

11  Atfamta  Journal 

22,628 

922 

861 

260 

437 

681 

3,017 

5,294 

244 

2 

1,907 

5,167 

46 

214 

3,576 

Constltutioe 

11,908 

303 

954 

62 

30 

334 

973 

2,504 

2,921 

278 

1,111 

2,062 

2 

212 

162 

12  MlaoeiqwlWSt  Paul 

Star  Tribune 

6,749 

164 

308 

38 

98 

99 

64 

1,105 

1.068 

378 

1,883 

1,072 

181 

291 

13  Newsday 

14  Saa  Francisco 

8,539 

329 

14 

206 

198 

2,438 

1.176 

337 

3,083 

84 

394 

280 

Examiner  ft  Ckrosicle 

6,891 

273 

448 

322 

18 

139 

296 

3,286 

166 

19 

1,488 

41 

255 

140 

13  Newark  $ta^Ledger 

16  Phoenix  Arizona 

11,761 

642 

483 

44 

99 

1,025 

2,191 

1,476 

292 

383 

2,646 

1,847 

407 

226 

Republic 

8,107 

59 

637 

92 

599 

562 

2,965 

239 

55 

1,017 

417 

194 

122 

1,149 

17  St  Louts  Post- 
Dispatch 

18  Clevehad  Plain 

5,046 

25 

369 

37 

182 

90 

2.491 

156 

608 

706 

330 

52 

Dealer 

6,116 

209 

540 

545 

142 

1,661 

215 

756 

756 

384 

12 

638 

258 

19  Seattle  IlmeVPost- 

Intelligencer 

5,457 

67 

348 

133 

108 

576 

1,596 

1,145 

235 

135 

135 

609 

28 

237 

105 

20  Baltimore  Sun 

13,793 

118 

1,341 

42 

21 

243 

3,603 

1,706 

936 

756 

3.019 

1,580 

35 

94 

299 

i  ’Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept  30, 1996. 
I  Ad  data  provided  by  Competitive  Media  Repotting. 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Fools’  Day  Features 
A  Funnies  Flip-Flop 


Ah, THE  COMICS  sec¬ 
tion.  Familiar  strips. 

Familiar  characters. 

Not  too  many  sur¬ 
prises. 

Try  telling  that  to  readers  on 
April  1! 

That  day,  46  cartoonists  shook 
up  their  fans  by  swapping 
comics.  “The  Family  Circus”  cre¬ 
ator  Bil  Keane  of  King  Features 
Syndicate  did  “Dilbert.”“Dilbert”  creator  Scott 
Adams  of  United  Feature  Syndicate  did  “The  Family 
Circus.”  Also  trading  places  were  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of  Universal  Press 
Syndicate  and  “Mother  Goose  and  Grimm”  creator 
Mike  Peters  of  Tribune  Media  Services  (TMS). 

A  number  of  other  cartoonists  were  involved  in 
more  complex  switcheroos.  For  instance,  “Jump 
Start”  creator  Robb  Armstrong  of  United  did  “Non 
Sequitur”  by  Wiley  Miller  of  the  Washington  Post 
Writers  Group, Wiley  did  “Hagar  the  Horrible”  by 
Chris  Browne  of  King,  Browne  did  “9  Chickweed 
Lane”  by  Brooke  McEldowney  ofTMS,  and  so  on. 

The  April  Fools’  Day  extravaganza  was  the  brain¬ 
child  of  Rick  Kirkman  and  Jerry  Scott,  who  do 
“Baby  Blues”  for  King. 

“It  was  kind  of  a  wild  idea,”  laughed  Kirkman. 
Letters  were  sent  several  months  ago  to  approxi¬ 
mately  90  of  the  most  widely  syndicated  cartoon¬ 
ists.  Of  the  51  who  responded,  46  agreed  to  partici¬ 
pate  and  five  declined. 

Kirkman  said  letters  weren’t  sent  to  creators  of 
traditional  story  strips  because  of  the  continuity 
problems  the  April  Fools’  comics  could  cause. 

The  participating  cartoon- 
_ _ ^  ists  were  asked  to  submit 


Nea  rly  fou  r-dozen 
syndicated 
carioonists 
surprise  readers 
with  an  April  I 
comics  strap 
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a  list  of  swap  prefer¬ 
ences.  If  a  preference 
.  couldn’t  be  hon¬ 


ored  (such  as  when  several  cre¬ 
ators  wanted  to  do  the  same 
comic),  Kirkman  and  Scott  han¬ 
dled  the  pairings. 

“I  set  up  a  computer  data¬ 
base,”  said  Kiiiunan,  who  noted 
that  doing  this  and  other  tasks 
connected  with  the  April  1  pro¬ 
ject  involved  “at  least  100  hours” 
of  work. 

One  cartoonist  who  got  his 
first  pick  was  Keane. 

“‘Dilbert’  was  my  top  choice  because  it’s  on  the 
other  end  of  the  spectrum  from  ‘The  Family 
Circus,’”  he  said.“My  comic  has  warm  family 
humor.  ‘Dilbert’  is  cubicles,  downsizing,  computers, 
the  Internet,  and  all  that.” 

Keane  —  who  joked  that  he  asked  Adams  to  sign 
his  name  “as  big  as  possible  so  I  don’t  get  blamed” 
—  called  the  cartoonist’s  take  on  his  panel  “hilari¬ 
ous.”  He  even  sent  Adams  a  note  stating:  “Great  car¬ 
toon.  I’ll  probably  lose  500  to  1,000  papers,  but  it’s 
worth  it.” 

“The  Family  Circus”  creator  added  that  he  had  “a 
lot  of  fun”  doing  “Dilbert.” 

Speaking  of  the  swap  extravaganza  as  a  whole, 
Keane  said,  “It’s  a  great  way  to  spotlight  and  pro¬ 
mote  comics  pages.” 

The  cartoonists  declining  to  participate  opted 
out  for  a  variety  of  reasons.  For  instance,  “Peanuts” 
creator  Charles  Schulz  of  United  said  he  originally 
thought  the  swap  would  be  “kind  of  fun,”  but  then 
decided  he  was  too  busy  to  deal  with  the  logistics 
of  it. 

Schulz  also  noted  that,  since  different  comics 
have  different  lists  of  client  papers,  some  readers 
seeing  the  switches  would  have  “no  idea  what’s 
going  on.” 

And  he  added,  “I  don’t  think  we  should  fiddle 
around  with  things  like  this.  We  should  each  stay 


...'CAUSE 
YOU'RE  SUBE  OF 

1V4REE  SQUARES 

EVER/  CAV.' 


Scott  Adams  and  Bil  Keane  traded  places  for  a  day  on  their  widely  syndicated  "Dilbert"  and  "Family  Circus"  comics. 
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SYNDICATES/NEWS  SERVICES 


Electronic  Clients 
To  Get  Price  Break 


on  our  own  stage.” 

Other  nonparticipants  included  Tom 
Batiuk  (“Funky  Winkerbean”),  Cathy 
Guisewite  (“Cathy”),  Johnny  Hart 
(“B.C.”)  and  Garry  Trudeau 
(“Doonesbury”). 

The  cartoonists  who  did  agree  to 
take  part  got  plenty  of  publicity,  as 
numerous  newspapers  and  other  media 
outlets  covered  the  event.  Kirkman  said 
that,  as  of  March  31,  he  and  Scott  had 
received  about  three  dozen  calls  from 
newspapers  seeking  interviews  for  sto¬ 
ries  they  would  run  on  April  1. 

Kirkman  added  that  most  papers  — 
many  of  which  ran  explanatory  notes 
on  their  comics  pages  —  seemed  enthu¬ 
siastic  about  the  event.  But  there  were 
reports  that  at  least  one  not-so-pleased 
major  daily  asked  syndicates  for  reruns 
to  publish  that  day. 

What  about  the  logistics  of  the  swap? 
For  example,  after  Keane  did  his  version 
of  “Dilbert,”  the  King  cartoonist  sent  it 
to  Adams.  Then  Adams  sent  it  to  his  syn¬ 
dicate,  United,  which  in  turn  sent  it  to 
newspaper  clients.  Everyone,  of  course, 
was  sworn  to  secrecy  in  order  to  main¬ 
tain  the  surprise  for  readers. 

“It  was  kept  pretty  well  hidden.There 
were  no  big  leaks,”  said  Kiikman,  who, 
along  with  Scott,  did  “Sherman’s 
Lagoon”  by  J.P.  Toomey  of  Creators 
Syndicate  on  April  1. 

Other  switches  included  “Herb  and 
Jamaal”  creator  Steve  Bentley  of  TMS 
doing  “Baby  Blues,”  and  “FoxTrot”  cre¬ 
ator  Bill  Amend  of  Universal  doing 
“Zippy  the  Pinhead”  by  Bill  Griffith  of 
King.  Also,  “Beetle  Bailey”  creator  Mort 
Walker  of  King  and  “Shoe”  creator  Jeff 
MacNelly  of  TMS  traded  comics,  as  did 
“Garfield”  creator  Jim  Davis  of  Universal 
and  “Blondie”  writer  Dean  Young  of 
King.  And  “Sally  Forth”  writer  Greg 
Howard  drew  his  King  strip,  with  artist 
Craig  Macintosh  writing  it. 

Kiikman  said  the  April  1  comics  may 
become  a  museum  exhibit  and/or  end 
up  in  a  book  collection. 


A  First  In  Turkey 

SIGNE  WILKINSON  HAS  been  named 
the  first-ever  female  jury  member  of 
the  Hurriyet  International  Cartoon 
Competition,  which  will  be  held  this 
June  and  No^'ember  inThrkey. 

The  editorial  cartoonist  is  with  the 
Philadelphia  Daily  News  and  Cartoon¬ 
ists  &  Writers  Syndicate. 


TRIBinsiE  MEDIA  SERVICES  has 
announced  a  new  pricing  policy 
that  will  reduce  production  and 
delivery  costs  for  electronic  customers. 

As  of  June  30,  customers  will  have  a 
choice  of  being  billed  either  at  a  mail- 
based  rate  or  a  new,  lower  electronic 
rate  for  production  and  delivery  of  daily 
comic  strips,  panels  and  puzzles. 

The  Chicago-based  TMS  currently  dis¬ 
tributes  over  40  comics  and  puzzles  six 
days  a  week  to  over  4,000  newspapers 
and  other  clients.  Almost  200  of  these 
customers  now  receive  some  or  all  of 
their  comics  and  puzzles  electronically 
via  the  syndicate’s  bulletin  board  service 
—  a  number  that  is  growing  rapidly, 
according  to  TMS  director  of  marketing 
Steve  Tippie. 

TMS  president  and  CEO  David 
Williams  said,  in  a  statement,  that  the 
“new  policy  is  the  result  of  several  fac¬ 
tors  that  are  changing  the  way  we  and 
our  customers  do  business.  Foremost  is 
the  rapid  development  of  electronic 
delivery  technologies  and  the  ability  of 
our  customers  to  manage  electronic 
files  and  eliminate  paper. 

“These  changes,  and  their  assorted 
efficiencies,  are  changing  our  cost  struc¬ 
ture.  It  is  our  intention  to  pass  a  portion 
of  these  benefits  on  to  our  customers. 
This  is  the  first  instance  where  we  have 
been  able  to  do  so.” 

The  lower  rate  is  available  both  to 
current  electronic  customers  and  those 
who  sign  up  for  electronic  delivery 


before  June  30. 

Williams  said 
the  new  pricing 
will  initially  cover 
only  comics  and 
puzzles.  “Editorial 
cartoons,  Sunday 
comics  and  puz¬ 
zles,  and  columns 
will  continue  to 
be  handled  as 
they  are  now,”  he  stated. “However, TMS 
will  continue  to  look  for  efficiencies  in 
these  areas  in  the  future.” 


Major  Changes 
At  The  Top  Of 
King  Features 

Three  major  executive  changes 

have  been  made  at  King  Features 
Syndicate. 

The  Hearst  Corp.  announced  that  Joe 
D’Angelo,  who  had  been  president  of 
King  since  1973,  was  named  chairman  of 
the  syndicate.  Succeeding  him  as  presi¬ 
dent  is  Larry  Olsen,  who  was  previously 
executive  vice  president  and  general 
manager  of  King.  And  Jay  Kennedy  was 
promoted  from  comics  editor  to  editor 
in  chief 

D’Angelo  began  his  King  career  in 
1965  as  assistant  treasurer  and  controller, 
and  was  promoted  to  business  manager 


HOLLYWOOD 


Are  your  readers  tired  of  the  glitz  and  fluff  churned  out  by  entertainment  publicists? 
Bored  with  who’s  seeing  whom  and  wearing  what?  Give  them  our  REAL  HOLLYWOOD 
feature — a  behind-the-scenes  look  at  what  Tinseltown  is  all  about 


Call  us  today  at  800-238-6I96  to  get  the  REAL  stuff. 


COPLEY 

newssemco 


David  Williams 
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three  years  later. 

He  has  also 
been  involved  in 
numerous  other 
activities  —  serv¬ 
ing  as  president  of 
the  International 
Museum  of  Car¬ 
toon  Art,  past  pres¬ 
ident  of  the  News¬ 
paper  Features 
Council,  and  more. 

Olsen  joined  King  in  1983  as  director 
of  marketing  and  sales.  He  became  gen¬ 
eral  manager  in  1991,  and  added  the 
executive  vice  president  title  three  vears 
later. 

Prior  to  coming  to  the  syndicate, 
Olsen  was  a  UPI  correspondent  and 
executive. 

Kennedy  joined  King  as  deputy 
comics  editor  in  1988,  and  became 
comics  editor  a  year  later. 

The  former  Esquire  magazine  cartoon 
editor  is  also  an  artist  and  comics  histori¬ 
an. 

Hearst  president  and  CEO  Frank 
Bennack  Jr.  said  D’Angelo  did  an  “out¬ 
standing”  job  heading  and  expanding 
King,  which  is  considered  the  largest 
newspaper  syndicate. 

And  Hearst  corporate  vice  president 
and  Entertainment  &  Syndication  Group 
head  Raymond  Joslin  added,  “The  com¬ 
bined  leadership  of  Larry  Olsen  and  Jay 
Kennedy  should  provide  King  Features 
with  new  vitality'  as  it  enters  the  next 
century.” 

Small-Biz  Writer 
Is  With  Creators 

JANE  APPLEGATE  HAS  moved  her 
weekly  “Succeeding  in  Small  Business” 
column  from  the 
Los  Angeles  Times 
Syndicate  to 
Creators  Syndi¬ 
cate. 

The  former  Los 
Angeles  Times 
investigative 
reporter  is  also  the 
author  of  several 
books,  a  corre¬ 
spondent  for  the 
Bloomberg  Small  Business  show  that 
airs  Saturday  morning  on  the  USA 
Networii,  a  frequent  speaker,  and  the 
founder  of  the  Applegate  Group  multi- 
media  communications  company. 


Larry  Olsen  Jay  Kennedy 


Cartoonist  Helps 
An  Indiana  Daily 

unp  HE  FAMILY  CIRCUS”  creator  Bil 
X  Keane  of  King  Features  Syndicate 
recently  helped  design  a  billboard  pro¬ 
moting  the  Fort  Wayne,  Ind.,  News- 
Sentinel. 

The  billboard  includes  a  “Family 
Circus”  cartoon  with  the  caption,  “Don’t 
bother  Mommy  now!  She’s  reading  the 
News-Sentineir 

Celebrity  Profile 
Column  Offered 

A  COLUMN  CALLED  “Reel  to  Real”  is 
being  self-syndicated. 

The  David  Fantle/Tom  Johnson  col¬ 
umn  features  two-on-one,  face-to-face 
interviews  with  show-business  personal¬ 
ities  such  as  Jay  Leno,Jane  Seymour,  Julia 
Louis-Dreyfus,  Jacqueline  Bisset,  Charlton 
Heston,  Jon  Lovitz  and  Bill  Maher. 

It  currently  appears  in  newspapers 
and  in-flight  magazines. 

Fantle  and  Johnson  are  St.  Paul  natives 
who  began  collaborating  at  the 
University  of  Minnesota  in  1978. 

The  Bayside,  Wisc.-based  Fantle  (414- 
352-7998)  works  in  public  relations, 
writes  narratives  for  song  books,  and  is  a 
frequent  on-air  contributor  to  the  WOKY- 
AM  radio  station  in  Milwaukee.  Johnson 
resides  in  Scarsdale,  N.Y 

A  Group  Effort 
For  Columnists 

A  GROUP  CALLED  the  Columnists’ 
Collaborative  (CC)  has  been  formed. 
The  quasi-syndicate  includes  eight 
writers  who  freelance  and/or  self-syndi- 
cate.Their  features  are: 

♦  “Personal  Computing”  by  Reid 
Goldsborough. 

♦  “Modem  Rock  Dispatch”  by  Brian 
Sullivan,  who  writes  about  music. 


Jane  Applegate 


♦  “This  is  True”  by  Randy  Cassingham, 
who  offers  bizarre  but  true  stories  fixim 
legitimate  news  sources,  with  humorous 
or  ironic  comments. 

♦  “Playing  It  Smart”  by  Alan  Krigman, 
who  discusses  casino  gambling. 

♦  A  commentary/humor  column  by 
Sheila  Velazquez. 

♦  “Rural  Delivery”  by  Michael 
Hofferber,  who  talks  about  rural  life. 

♦  “Auctions  and  Advice”  by  Rosemary 
McKittrick. 

♦  “Ask  the  Builder  ”  by  Tim  Carter,  who 
discusses  remodeling  and  new  construc¬ 
tion. 

AH  the  columns  are  weekly  except  for 
the  biweekly  “Personal  Computing.” 

Krigman  is  the  media  coordinator  of 
the  Philadelphia-based  CC  (215-349- 
6500).  Its  Web  site  is  at  http://www.cris. 
com/-bsuIIy/tcc. 

Cartoon  Exhibit 
At  S.F.  Museum 

An  exhibit  called  “Selections  from 
the  Permanent  Collection”  is  being 
held  by  the  Cartoon  Art  Museum  of  San 
Francisco. 

On  display  are  syndicated  comics  and 
editorial  cartoons,  as  well  as  engravings, 
comic  book  pages,  animation  cels,  col¬ 
lectible  toys,  and  more. 

The  museum’s  collection  consists  of 
more  than  11,000  pieces  dating  from 
1730  to  the  present. 


Tribune  Media  Services  President  David 
Williams  was  among  the  people  ringing 
the  opening  bell  of  the  New  York  Stock 
Exchange  March  26  to  mark  the  opening  of 
the  20th  anniversary  Broadway  production 
of  ''Annie.”  From  left  are  Sandy  the  dog,  an 
unidentified  man  holding  Sandy,  Williams, 
NYSE  President  William  Johnston,  Annie 
(Brittny  Kissinger)  and  Daddy  Warbucks 
(Conrad  John  Schuck).  Tribune  Media's 
“Annie”  comic,  created  by  Harold  Gray,  is 
currently  done  by  Leonard  Starr. 
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EDITOR  &  PUBLISHER 

The  authoritative  weekly  newsmagazine  for 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Annual  Directory  of  Syndicated  Services 

(published  August.) 

Annual  Directory  of  Interactive  Products 
and  Services  (published  September.) 

Uoumalism  Awards  and  Fellowships 
^Directory  (published  December.) 


TOYO 


NEWSPAPER  INDUSTRY 


FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publi¬ 
cation  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  U^  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Includir^  softbcxind  books.) 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (Part  I) 
and  "Who's  Where"  directory 
(Part  II).  Published  April,  softbound. 
Parts  I  &  II,  $125. 

Part  I  only,  $115. 

Part  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 
Membership,  $1 50  per  year. 


CONFERENCES 
AND  EXHIBITS 

E&P  organizes  or  sponsors  annual 
interactive  publishing  conferences  for 
the  newspaper  industry,  including: 
Interactive  Newspapers  '98,  February 
4-7, 1998,  Seattle ,  WA,  USA; 
Interactive  Publishing,  held  in 
November  in  Europe;  Medios 
Interactivos,  held  in  November  in 
Latin  America. 


EDITOR  &  PUBLISHER 
INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and 
application.  Annual,  available  May. 
With  listing  capabilities,  $895. 
Without  listing  capabilities,  $495. 
(Price  includes  softbound  copy.) 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
nonpaid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 

MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 

HU.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 


To  order,  or  for  more  information,  phone: 

(212)  675-4380 

Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site.  Editor  &  Publisher  Interactive: 


K&V 


Editor  &  Publisher,  11  W.  19th  Street, 

New  York,  NY  10011-4234 

All  prices  in  US  dollars. 
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ROBERT  C.  PACE,  89,  retired 

general  manager  of  the  Newspaper 
Advertising  Executives  Association,  later 
known  as  International  Newspaper 
Advertising  Executives,  died  Feb.  3  in 
Fort  Myers,  Fla.,  following  a  lengthy  ill¬ 
ness. 

GEORGE  PASERO,  79,  an  award-win¬ 
ning  sports  editor  and  columnist  at  the 
Portland  Oregonian,  died  March  6  in 
Poi  tland,  Ore., after  suffering  a  stroke  and 
lapsing  into  a  coma. 

C  BROOK  PETERS,  84,  who  covered 
the  outbreak  of  World  War  II  from  Berlin 
for  the  New  York  Times,  died  Feb.  28  in 
New  York. 

MIKE  READY,  50,  editorial  page  editor 
at  the  Traverse  City  (Mich.)  Record- 
Eagle,  died  of  brain  cancer  Jan.  24  in  Tra¬ 
verse  City. 

PARKE  SHEPHERD  ROUSE  JR.,  81, 

a  newspaperman  and  historian  who 
wrote  22  books  and  numerous  columns 
celebrating  Virginia’s  past,  died  March  5 
in  Williamsburg,  Va. 

Rouse  was  a  reporter  for  both  the 
Times-Herald  in  Newport  News  and  the 
Richmond  Times-Dispatch. 

He  later  wrote  editorials  for  the  Rich¬ 
mond  paper. 

RUTH  HANNA  SCWI/IJIf4JV,  a  veteran 
journalist  who  worked  at  the  Evanston 
(Ill.)  Daily  News  Index  and  the  City 
News  Bureau  in  Chicago,  died  of  a  stroke 
Feb.  22  in  Palm  Springs,  Calif. 

ALFRED  SHEINWOLD,  85,  an  expert 
on  bridge  whose  syndicated  columns  on 
the  card  game  appeared  in  200  newspa¬ 
pers,  died  March  8  in  Los  Angeles  after 
suffering  a  stroke  a  day  earlier. 

SUSAN  SHOWS,  40,  director  of  informa¬ 
tion  and  technology  resources  at  the 
Houston  Chronicle  since  1987,  died  of 
cancer  Feb.  4. 

HARRY  J.  ^SCOOP”  SKLENAR,  82, 

editor  emeritus  at  the  Des  Plaines  (Ill.) 
Valley  News,  died  Feb.  10. 

He  had  served  as  editor  of  the  Valley 
News  for  40  years  and  as  editor  emeritus 
for  10  years. 

VICTOR  G.  SPANIOLO,  80,  a  retired 
newspaper  publisher,  died  of  leukemia 
Feb.  5  in  South  Bend,  Ind. 

Spaniolo  retired  from  the  newspaper 


business  in  1972  after  serving  as  general 
manager  of  the  Niles  Daily  Star  in  Michi¬ 
gan. 

GARVIN  ELMO  *TANK”  TANKERS- 
LEY,  85,  a  businessman  and  former  jour¬ 
nalist,  who  was  a  member  of  the  board  of 
directors  of  the  Chicago  Tribune  from 
1973  to  1981,  died  Feb.  18  in  Thcson, 
Ariz. 

JAMES  M.  ULLMAN,  71,  a  former 
reporter  and  editor  for  the  Chicago  Sun- 
Times,  died  of  cancer  Feb.  22  in  Park 
Ridge,  Ill. 

HOUSTOUN  WARING,  95,  former  edi¬ 
tor  at  the  Littleton  (Colo.)  Independent, 
died  Feb.  18  in  Littleton. 

After  40  years  as  editor, Waring  sold  his 
interest  in  the  Independent  to  become 
editor  emeritus  in  1966. 

He  continued  to  write  his  weekly 
“Hous’s  Coluntn”  for  almost  three  more 
decades. 
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that  maintains  a  “prudent”  minimum  of 
physical  resources  needed  to  hold  down 
costs,  keep  up  quality  or  improve  effi¬ 
ciency. 

Horton  listed  such  candidates  as  an 
old,  often-down  stacker,  a  truck  with  too 
many  miles  and  too  many  repairs,  and  a 
no-longer-supported  front-end  system 
that  crashes  on  deadline. 

A  strategic  move  also  might  constitute 
a  priority. 

Projects  such  as  exploiting  population 
and  retail  growth;  jumping  ahead  of  a 
competitor;  or  expanding  a  newspaper’s 
product  line,  its  geographic  reach  or  its 
role  in  the  marketplace  could  have 
requirements  of  additional  capacity  or 
new  systems  in  the  pressroom,  mailroom 
and  truck  dock. 

Further,  to  establish  the  true  return  on 
investment  (ROI),  not  just  added  rev¬ 
enue,  management  should  consider 
everything  that  will  have  an  impact  on 
new  business  arising  from  the  new 
investment. 

To  calculate  ROI,  Horton  said,  man¬ 
agers  must  determine  the  amount  to  be 
invested  and  any  related  one-time 
expenses,  such  as  training;  define  annual 
incremental  revenue  or  cost  savings;  and 
apply  tax  and  depreciation. 

Once  spending  is  approved,  Horton 
said,  management  must  not  only  execute 
the  plan,  but  also  prevent  overspending 
that  erodes  ROI,  ensure  that  new  rev¬ 
enues  or  reduced  costs  are  achieved  and 


demonstrate  that  the  project  enhances 
the  papers  franchise. 

Managers  should  learn  the  basic 
vocabulary  of  accounting  in  order  to 
communicate  effectively  with  those  who 
must  approve  investments  in  equipment, 
he  said. 

And  one  other  thing:Top  management 
is  unlikely  to  be  persuaded  to  make  an 
investment,  Horton  said,  “if  you  don’t  get 
at  least  a  five-year  payback  and  at  least  a 
10%  return  on  investment  —  15%  is  bet¬ 
ter.” 


Shop  Talk 
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piece  of  newsprint  out  of  a  worn  wallet, 
pointing  to  a  single  line  in  a  column  you 
barely  remember  writing  and  saying, 
“This  has  changed  my  life." 

_ But  it’s  still  a  constant  struggle  to 

convince  editor  types  that  readers  want 
to  read  about  real  life,  the  human  heart 
and  soul. 

Readers  seem  to  understand  that  if 
writing  comes  from  the  heart  it  reaches 
the  heart. 

Guess  that’s  hard  to  measure  in  a  read¬ 
ership  .survey. 

Readers  have  taught  me  that  the  world 
isn’t  made  up  of  the  demographics  that 
politicians  and  editors  use  to  divide  us  all 
into  litde  neat  categories  of  age,  race, 
income  level  and  marital  status. 

Readers  are  much  more  creative.  They 
don’t  see  themselves  as  just  black  or 
white.  Catholic  or  Jew,  single,  married  or 
divorced. 

They  are  recovering  alcoholics  and 
recovering  Catholics,  Vietnam  veterans 
and  shut-ins,  single  moms  who  miss  out 
on  the  ftm  of  single  life  and  single  dads 
who  miss  seeing  their  children  grow  up, 
old  people  who  stay  young  raising  roses 
and  young  people  who  grow  old  raising 
themselves. 

They  all  seem  to  know  there  are  days 
when  a  writer  s  job  is  a  lonely  one.  Every 
time  you  write,  it’s  like  walking  out  on 
stage  to  perform,  only  you  never  see  the 
audience. 

You  never  hear  the  boos  or  the 
applause.  And  you  wonder, “Is  anyone  out 
there?” 

George  Anniston  (Ala.)  Star. 

You  read  the  words  [of  Ernie  Pyle]. 
You  feel  the  wind.  As  a  writer,  you  wish 
you  could  paint  so  clearly. 

And  the  truth  is  that  selecting  April  18 
as  National  Columnists  Day,  we  selected 
a  day  not  so  much  for  ourselves  as  we 
did  for  Ernie  Pyle. 

He  was,  quite  simply,  the  best  of  us. 
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Lawyer 
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way  he  didn’t  want  us  to  publish  it,  we 
wouldn’t  have.” 

Volonte  left  the  case  shortly  thereafter. 
“Yes,Mr.Volonte  was  upset,”  said  Jaspan 
In  addition  to  seeking  a  new  ACLU 
lawyer  through  a  court  motion,  the 
Reporter  plans  to  petition  to  get  the 
$350  judgment  in  favor  of  Bollwage 
reversed. 

Bollwage  has  some  legal  maneuver- 
ings  of  his  own  scheduled. 

A  motion  for  dismissal  of  the  original 
suit  will  be  decided  on  in  a  couple  of 
weeks.  Also,  Bollwage  is  filing  to  recoup 
monetary  damages  from  the  Reporter.  So 
fer,  he  said,  attorney  fees  are  “in  excess  of 
$10,000.” 


Racks 
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“The  many  weekly  and  neighboriiood 
papers  in  San  Francisco  are  a  sign  of  vital¬ 
ity  in  the  community  and  should  stand 
out  individually,”  he  stated.  “The  neigh¬ 
borhood  papers,  particularly,  will  suffer 
without  their  own  racks.” 

Ted  Fang,  publisher  of  the  twice- 
weekly  San  Francisco  Independent,  one 
of  the  signers  of  the  letter  to  the  BOS, 
said,  “Certainly,  something  needs  to  be 
done  about  the  racks,  but  I  will  fight  as 
hard  as  anyone  to  protect  First  Amend¬ 
ment  rights.” 

Fang  predicted  that  the  test  run  for  the 
inclusive  racks  is  “merely  a  prelude  to  the 
main  event:  a  new  ordinance.” 

The  old  ordinance  is  alive  and  pretty 
well  and,  ironically,  is  being  directed  by 
Brugmann’s  son,  Dan,  who  recently  was 
hired  by  the  Department  of  Public  Works 
with  the  title  of  Newsrack  Program  Man¬ 
ager. 

As  such,  he  oversees  the  removal  of  sub¬ 
standard  racks  after  giving  their  owners  a 
lOday  notice  to  clean  them  up  or  remove 
them.  In  the  past  few  weeks,  he  said,  90 
have  been  taken  off  the  streets,  including 
those  of  the  Chronicle  and  Examiner. 

The  younger  Brugmann,  former  opera¬ 
tions  manager  for  all-city  Guardian,  said 
his  father  “is  not  thrilled  about  my  job 
but  we’re  still  speaking  to  each  other.” 

Dan  Brugmann’s  work,  it  seems,  is 
clearly  in  step  with  Brown’s  desires. 
As  reported  by  the  Chronicle,  he  told 
his  aides  at  a  staff  meeting:  “The  folks 
who  hold  us  to  such  high  standards  have 
got  to  hold  themselves  to  high  stan- 
dards.These  newspaper  people  have  got 
to  be  cited  for  failing  to  maintain  their 
racks.” 


Study 
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their  coverage  of  the  redefining  of  gov¬ 
ernment  in  America,  the  greatest  shift  in 
government  responsibilities  since  the 
New  Deal,”  said  Jack  Cox,  president  of 
FACS.  “Action  should  be  taken  by  news¬ 
papers  on  all  levels,  particularly  local 
papers,  to  improve  the  depth  and  quality 
of  their  coverage.These  stories  are  at  the 
heart  of  local  news.” 


Tribune 
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and  WDZL  in  Miami,”  Sennet  said. 

The  FCC  gave  Tribune  12  months  to 
divest  itself  of  either  the  daily  or  the  TV 
station. 

Tribune  did  get  temporary  waivers  of 
the  FCC  restrictions  on  so<alled  broad¬ 
cast  “duopoly”  that  prohibit  ownership  of 
two  or  more  TV  properties  whose  signals 
overlap.  In  the  Renaissance  deal,  Tribune 
will  have  duopoly  situations  in  Philadel¬ 
phia  and  York,  fti.;  and  in  New  York  City, 
Hartford,  Conn.,  and  Cambridge,  Mass. 

The  Renaissance  deal  is  by  far  the 
biggest  acquisition  in  the  history  of  Tri¬ 
bune  Co.  and  propels  it  into  the  big 
leagues  of  TV  ownership.  It  adds  six  net- 
work-affiliated  stations  to  the  10  stations 
Tribune  already  owns. 

—  Mark  Fitzgerald 


Campus 

Continued  from  page  30 

was  no  ideological  litmus  test.  There 
were  some  very  outstanding  people  who 
were  not  interviewed.” 

He  pointed  out  that  none  of  the  last 
four  journalism  deans,  including  himself, 
had  a  doctorate.  The  school  faculty,  he 
went  on,  includes  several  professors  of  a 
conservative  bent. 

“We’ve  been  of)en  to  all  sorts  of 
views,”  Goldstein  said.  “I’m  disappointed 
that  someone  would  make  such  charges 
without  getting  to  know  us  better.  He 
[Savage]  didn’t  do  his  homework.” 

Responding  to  the  Chronicle  story 
that  was  in  the  suit,  Goldstein  said  he  has 
known  Schell  for  several  years  and  met 
him  periodically  for  coffee.  “I  mentioned 
once  to  him  that  I  was  leaving  and  sev¬ 
eral  months  later  he  called  me  and  ex¬ 
pressed  interest  in  the  job,”  said  Goldstein, 
who  was  not  on  the  search  committee. 
“But  I  can  tell  you  that  Orville  Schell  got 
the  job  on  merit  and  merit  alone.” 

TTie  suit  asks  for  general  and  special 
damages  plus  costs  and  attorney’s  fees. 


J-Profesionals, 
Educator  Get 
Internships 

Eleven  journalism  professionals 
and  educators  from  around  the 
world  will  spend  the  spring  in  the 
United  States.  They  will  be  studying 
this  country’s  news  reporting  techniques 
and  the  role  of  a  free  press  in  a  democ¬ 
racy. 

As  part  of  the  Freedom  Forum  Inter¬ 
national  Joumalists-in-Re.sidence  pro¬ 
gram,  each  participant  wUl  attend  univer¬ 
sity  clas.ses  and  will  get  hands-on  experi¬ 
ence  through  an  internship. 

Following  are  the  program  partici¬ 
pants  and  their  host  universities:  George 
Nyabuga,  East  African  Standard. 
Nairobi,  Kenya,  Howard  University; 
Babafemi  Ojudu,  the  News,  Tempo  and 
PM  News,  Lagos,  Nigeria,  Howard  Univer¬ 
sity;  Aaron  Akwete  Sande,  Tribute, 
Zomba,  Malawi,  Southern  Illinois  Univer¬ 
sity;  Chen  Ya,  China  Features,  Xinhua,  Bei¬ 
jing,  China,  Duke  University;  Ek  Madra, 
the  Cambodia  Daily,  Phnom  Penh, 
Cambodia,  University  of  Southern  Cali¬ 
fornia. 

Pawell  Burdzy,  Channel  One  (Polish 
Public  Television),  Warsaw,  Poland,  Uni¬ 
versity  of  North  Carolina-Chapel  Hill; 
Vjera  Bogati,  Croatian  News  Agency, 
Zagreb,  Croatia,  New  York  University; 
Gulnara  Medeubekova,  Kazak  National 
State  University, Almaty,  Kazakhstan,  Okla¬ 
homa  State  University;  Norma  Garza,  El 
Diario  de  Monterrey,  Guadeloupe,  Mex¬ 
ico,  University  of  Texas;  Natasha 
Niebieskikwiat,  Clarin,  Buenos  Aires, 
Argentina,  University  of  North  Carolina- 
Chapel  Hill;  and  Maria  Teresa  Soza,  Que 
Pasa,  Santiago,  Chile,  Florida  Interna¬ 
tional  University. 

Real  Estate 
Listings  Firm 
Changes  Hands 

Network  communications  inc., 

a  privately  held  multimedia  com¬ 
munications  company,  and  a  publisher 
and  provider  of  printed  and  online  real 
estate  listings  in  North  America,  signed  a 
letter  of  intent  to  acquire  Century  Pub¬ 
lishing  Co.  of  Cocur  d’Alene,  Idaho. 

This  acquisition  will  increase  NCI’s 
printing  capacity  by  almost  40%  and  its 
revenue  base  by  25%. 

Century  Publishing  is  a  printer  and 
publisher  of  specialy  real  estate  publica¬ 
tions  in  the  United  States. 
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1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  675^380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/histary.  (810)  573-2755. 


NEWSHOUNDS 


Contact  Jerry  Forney  at  Future 
Features  Syndicate:  407-259-3822 

http://www.spindata.com/ 

futrfeat/Newshounds.html 


AUTOMOTIVE 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell. 

Joe  Hanley 

CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


ENVIRONMENT 


REPORT  FROM 
PLANET  EARTH. 

Weekly.  Camera-ready.  Straw  paper, 
Playyards  from  old  tires.  Climate. 
MICHAELS  NEWS,  Route  5  Box  367, 
Blacker  Falls,  Wl  5461 5. 


FEATURES  AVAILABLE 

CAMERA  READY  FEATURES 
8-page  sections  include  copy,  art, 
layout  You  sell  the  ads.  $750  US  per 
section.  For  section  preview  call  New  • 
Era  Concepts  at  (204)  488-7533. 


GIVE  YOUR  READERS  a  new  slant  on 
relationships  with  'Love  &  Other  Neat 
Stuff'  on  love  and  spiritual  growth. 
Inform  them  about  world  religions  with 
'World  Faiths'.  Weekly  or  twice 
monthly. 

Craig  Owren  (303)  337-3065 
E-mail:  cowendenmajordomos.com 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


_ UFESTYLES _ 

OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  ouF 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


I  just  hate  health  food. 


ANNOUNCEMENTS 

INVESTORS  WANTED 

NEWSPAPER  BROKERS 

CAPITAL  MONEY  (From  $25,000) 
needed  for  newspaper  expansion. 
Important  growth  potential. 

Fox  (01 1)689  423  356 

700  Sold-Est.  1959  1 

W.B.  GRIMES  &  COMPANY  : 

P.O.  Box  442  i 

Clarksburg,  MD  20871  : 

Larry  Grimes-Pres.-(301 )  540-0636  : 

Tom  Sexton,  NE  (800)  444-5297,  ext.  194  1 

NEWSPAPER  APPRAISERS 

74  YEARS  OF  EXPERIENCE 

Wren  Barnett,  Sou^  (704)  698-0021  | 

See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 

BILL  MAHHEW  COMPANY  conducts  | 
professional,  confidential  negotiations  : 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

tar  sale  and  purchase  of  highest  qual-  ; 
ity  daily  and  weekly  newspapers  in  the  | 
country.  Before  you  consider  sale  or  j 
purchase  of  a  property,  you  should  call  : 

(813)733-8053  1 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  •  Brokers 

or  write  Box  3364,  Clearwater  Beach,  | 
FL  34630.  No  obligation  of  course.  j 

(561)368-4352 

123NW  13th  St.,  Suite  214-7 

Boca  Raton,  FL  33432 

JAMES  W.  HALL,  JR.  j 

Newspaper  j 

Sales,  Appraisals,  Consultations  j 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

Jim  Hall  Media  Services  : 

410  Elm  St.,  Troy,  AL  36081  | 

(334)566-7198  j 

Fax  (334)  566-01 70.  j 

DAVID  R.  STILL 

Box  895,  Lavirrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

MEDIAAMERICA  BROKERS  1 

Lenox  Towers,  Suite  1 000  | 

3390  Peachtree  Rd.  NE  j 

Atlanta,  GA  30326  j 

(404)  364-6554  Fox  (404)  364-6533  I 
Lon  W.  Williams  : 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  (or  Bolitho-Cnbb 

Estate,  ESOP,  Partners,  &  AsSOCiatSS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

EsUbllthed  In  1923  ,  ^ 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 

MT  59715  e-mail:  icrlbbeimt.nat  Fax  406-586-6774 


EstMbllthed  In  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mall:  icrlbbeimt.nat 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southvrest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


AUSTIN,  TX  PUBLICATION.  Small,  but 
profitable.  Priced  low  for  quick  sale. 
Bill  Berger,  Associated  Texas  Newspa¬ 
pers,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


CAUFORNIA  NORTH:  Semi-weekly,  7- 
unit  Goss,  isolated,  $650,000  price. 
Mel  Hodell,  broker,  5196  Benito  St., 
#11,  Montclair,  CA  91763. 

(909)  626-6440 


ESTABLISHED  paid  community  weekly 
with  free  companion  in  hot  central  Flor¬ 
ida  market.  Absentee  owners.  Golden 
opportunity  for  hands-on  publisher.  For 
details,  reply  to  Box  081 28,  Editor  & 
Publisher. 


SMALL  CA  Business  monthly.  30K 
readers.  Long  term  ads,  active  Web 
Site.  Will  finance  low,  low  $$$. 

Call  (916)743-2214. 


Never  complain,  never  explain. 

Henry  Ford  II 


NEWSPAPERS  WANTED 


WESTERN  U.S.  VYEEKLY  GROUP 
400%  growth  in  past  10  years.  Daily 
potential.  $370M  cash  flow.  Owners 
willing  to  stay  on  with  right  group. 
$1MM  down.  Box  08124,  Editor  & 
Publisher. 


ZONE  2  Northeast  rural  market 
shopper.  You  would  be  proud  to  own 
this  upscale  but  dominate  publication. 
Limited  community  news,  sophisticated 
management  systems  and  software. 
Hardware  (Macintosh  &  MacPC). 
Above  overage  management  team  cou¬ 
pled  with  an  experienced,  loyal  and 
dedicated  line  staff.  Consistent  track 
record  of  20%+  cash  flows.  1 995  sales 
$1,100,000.  Selling  price  5  to  6  times 
cash  flow.  Cash  buyers  preferred. 
Send  inquiries  to  Box  07681,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 

Management  welcome  to  stay  in  place. 

All  replies  guaranteed 
held  confidential. 

Reply  to  Box  07148 
Editor  &  Publisher. 


NEWSPAPER  BROKERS 


"2/ia  Generation  Newspaper  Broker" 
Experienced  a  Professional 

Bolitho  -  Taylor 
Media  Service 
(405)  421-960C 

Dailies  eWteklits 
Individuals  aCroaps 
Thomee  C.  Bolitho  ll3S.Brti«l»a]iO>u>.OK  7«» 
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ANNOUNCEMENTS 


Run  your  ad  for  12, 
26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 
CaU 

(212)  675-4380 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  wilki  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Hormony,  Neosho,  MO 
64850,  Phone  |41 7)  451-1520 


NEWSPAPERS  WANTED 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment. 

All  inquiries  held  in  strictest  confidetKe. 
Reply  to: 

Box  07688,  Editor  &  Publisher. 


Gossip  is  the  id  rather  than  the  superego 
of  journalism. 

Jeff  Greenfield 


PUBLICATIONS  FOR  SALE 


LAKE  POWELL,  AZ,  A  well  established 
(6  years)  ShopperAourist  Guide  near 
the  most  awe-inspiring  lake  in  the 
world.  This  area  is  on  a  rapid  growth 
trend.  Call  (520)  645-8154 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


EQUIPMENT  FOR  SALE 


SELL  NEWSRACKS  $35  each. 
Broker  Deal,  Buy  or  Sell. 
(209)  582-5075. 


FOR  SALE  —  TANDEM  Sll  HARDWARE 

•  6  TNSII  PROCESSORS  •  10  XTM'S 

•  1  DUAL  UCIA  •  1  SINGLE  UCIA  • 

1  BYTE  SYNCH  BOARD  •  1  OSP  • 

1  KENNEDY  3304  TAPE  DRIVE  • 

4  CDC  41 16  HARD  DRIVES  •  2 

FUJITSU  330  MEGABYTE  DRIVES  • 

1 1 0  DAKOTA  XW  TERMINALS  W/ 
KEYBOARDS  •  Call  Cloy  Carlson 
Arkansas  Democrat  Gazette 
(501)399-3653. 


MAILROOM 


PRE-OV/NED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fox  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fox  (407)  273-901 1 


PREPRESS 


NUARC  FUP-TOP  PIATEMAKER 
A4odel  FT46UPNS 
FlUVI  PROCESSOR,  SCREEN 
Model#  ID- 220  QT 

Phone  (419)  947-9221 
NEWS  COLOR  PRESS 
P.O.Box  149 
Mt.  Gilead,  OH  43338 


PRESSES 


1982  HARRIS  VI 5D  press  with  JF25 
(older,  brush  dampening^,  oil  bath,  run¬ 
ning  circ.  register,  sid^oy,  motorized 
roll  stands,  1989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


PRESSES 


Qtialcy  tfut  nukes  an  impression  wortdwfide 

fiiactlk— B 
a  CompiMn  Ptmmo 
0  AdiMiono  lo  Existing  Prsssss 
□  3-eolor  SnMMss 
0  4-Hi  Arrsngomsnts 
OSIacMdlMts 
a  hUsgrnl  Roil  Stand  Unils 
O  Hatf  and  Quartar  Foldars 
O  Cutoff  20-  •  21H'  •  2r  •  22%' 

O  19,50010  30,000^1 

;SAL£S  •  SERVICE  -  PARTS  A  I XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSS 


PRESSES 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

Serving 

the  newspaper  industry 
since  1910. 

Please  call  us  -  we  specialize  in  quality 
pre-ovmed  v^  presses. 

1  (800)  255-6746 
(913)492-6217 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketirrg  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  1986  6/u  Harris  VI 5D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,(XX);  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI 5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


Good  taste  is  the  death  of  art. 

Tnimon  Capote 


PRESSES 


PRESSROOM 

2  UNIT  GOSS  METRO  22  3/4*  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  arxl  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42*  or  45'  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Horris  1650,  22  3/4'  c.o. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817 
Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

'ResponseABlLJTY' 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


CIRCULATION  2000  INC. 
Outside  Crew  Soles,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000daol.com 


CIRCULATION  SERVICES 


■NTEBVENTWN  - 
t  MBTENTraN 

1-800-327-8463 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualitv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

“We  Deliver  More  Homes  to 
Your  Newspaper* 

Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  Of 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
Fun  isn't  linear. 


Chester  Dunn 


CLASSIFIED  SOFTWARE 


SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
htlp://www.fakebrains.com/ scout. 


CONSULTANTS 


FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CALL  (800)  243-7659 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
DaveChihon  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notionol) 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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INDUSTRY  SERVICES 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  TRAINING 

PRESSROOM  TRAINING  BOOKS 
CREW. . .  MANAGER. . .  .WASTE 
CALL  THE  INT'L  SCHOOL 
TEL:  (708)  485-6973 
FAX:  (708)  485-1019 


E&P’^CLAmFIEp’J 

^‘the  imusmr's 

MEETING  PLACE 
http:llwww.medmnfo.com 
(212)  675-4380, 1701171 


HELP  WANTED 

ADMINISTRATIVE 


ACADEMIC _ 

COLLEGE  EDITOR/ 

DIREaOR  OF  PUBLICATIONS 
Saint  Mary's  College,  a  four-year  col¬ 
lege  for  women  located  in  Notre 
Dame,  IN  (90  miles  east  of  Chicago), 
invites  nominations  and  applications 
for  the  position  of  College  Editor/ 
Director  of  Publications.  Saint  Mary's  is 
the  nation's  premiere  Catholic  college 
for  women  and  has  been  ranked  #1 
among  Midwest  Liberal  Arts  College 
by  U.S.  News  &  World  Report  for  the 
third  straight  year.  The  College  Editor/ 
Director  of  Publications  serves  as  the 
principal  college  writer/editor  for  a 
quarterly  magazine,  newsletters  and 
other  general  institutional  materials 
(e.g.,  audio-visual,  interactive  com¬ 
puter-based  media)  and  director  of  col¬ 
lege  publications.  Qualifications 
inaude  a  Bachelor's  degree  and  five  to 
seven  years  of  experience.  Experience 
in  higher  education  preferable. 
Excellent  writing,  editing  and  prod¬ 
uction  skills  and  experience  in  hands- 
on  publications  management  are 
necessary.  Must  be  prc^icient  with 
Macintosh  desktop  publishing  and 
design  applications.  Qualified  candi¬ 
dates  should  submit  a  resume  and 
cover  letter  to:  Director  of  Human 
Resources,  Saint  Mary's  College, 
Physical  Plant  Building,  Saint  Mary's 
Collie,  Notre  Dame,  IN  46556.  The 
position  is  available  July  1 .  Applicants 
should  not  submit  portfolios  unless 

requested  to  do  so. _ 

GRADUATE  ASSISTANTSHIP  leading 
to  M.A.  in  Journalism  and  Communica¬ 
tions.  Full  tuition  and  $4,500  stipend 
for  research  or  media  assistant  in  print 
or  broadcasting  two-year  program. 
Renewable  9-month  contract.  Applica¬ 
tion  deadline  May  1 ,  1 997.  Successful 
applicant  will  be  notified  by  June  1 .  Con¬ 
tact  Dr.  David  M.  Jones,  Department  of 
Journalism  &  Communications,  Point 
Park  College,  201  Wood  Street,  Pit¬ 
tsburgh,  PA  15222.  EEO/AA 

ADMINISTRATIVE 

EXECUTIVE  DIRECTOR:  Co-Operative 
photojournalist  agency.  Progressive 
organizations  to  major  media. 
Qualifications:  Managerial,  industrial 
experience.  EOE.  Resumes:  Search, 
Impact  Visuals,  24  West  25th  Street, 
12th  Floor,  New  York,  NY  10010;  (ox: 
(212)  807-6644. 


AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  606  N.  Van  Buren,  Marion,  IL 
62959. 


MEDIA  PROFESSIONALS/ 
RESIDENT  ADVISORS 
CENTRAL  AND  EASTERN  EUROPE 
OPENINGS 

IREX,  a  leader  In  international  educa¬ 
tion  and  training,  seeks  senior  media 
professionals  to  fill  Resident  Advisor 
positions  (RA)  in  Central  and  Eastern 
Europe  under  its  Professional  Media 
Program,  a  USAID-funded  grant.  RAs 
must  be  talented,  multi-faceted  with 
business-side  experience  from 
either  print  or  broadcast.  The  RA  will 
serve  as  an  in-country  representative  to 
foster  independent  media  in  CEE.  CEE 
experience  and  local  language  skills  or 
working  knowledge  or  German  or 
Russian  is  desirable.  Fax  resume  and 
cover  letter  to  Personnel/AB,  (202) 
628-8189.  E-mail:  irex@info.irex.org. 

THE  WEST'S  FASTEST  growing  (now 
38,000  paid)  Agriculture  Weeldy,  The 
Capital  Press,  has  an  opportunity  for 
an  experienced  newspaper  General 
Manager.  Tell  us  why  you'd  like  to 
lead  the  business  operations  of  a  large 
(64  broadsheet  pp)  weekly  newspaper. 
Staff  of  50  plus.  401  (k).  Profit  Sharing, 
salary  and  bonus  program  rewards 
excellence.  Preference  given  for  ag 
background.  If  you  have  a  degree, 
experience  as  a  publisher  or  general 
manager,  and  a  desire  to  join  a  great 
team  growing  an  exciting  newspaper, 
come  enjoy  the  good  life  at  the  heart  of 
the  great  Northwest. 

Send  resume  and  cover  letter  to  C.K. 
Patterson,  The  Capital  Press,  P.O.  Box 
2048,  Salem,  OR  97308. 


ADMINISTRATIVE 

WE'RE  SEARCHING  FOR  a  unique 
individual  to  publish  a  trio  of  paid 
newspapers  and  shopper  publications 
located  in  the  beautiful  Southern  Cali¬ 
fornia  mountains.  We're  a  growing  com¬ 
munity  newspaper  company,  operating 
60  publications  in  the  midwest  and 
West.  We're  people-oriented  and 
reward  high  achievers.  You're  looking 
for  a  company  that  will  appreciate 
your  proven  ability  and  experience. 
You're  able  to  provide  hands-on  man¬ 
agement  for  a  talented  staff  with 
emphasis  on  aggressive  sales  lead¬ 
ership.  You're  ready  to  face  a  new 
challenge.  Salary  plus  annual  bonus 
potential  in  $50's.  Company  car,  profit 
sharing  and  strong  benefits  program. 
Send  resume,  with  your  vocation 
objectives,  pay  history  and  references 
to  General  Manager,  Brehm  Commu¬ 
nications,  P.O.  Box  28429,  San  Diego, 
CA92128. 

ADVERTISING 

ADVERTISING  DIREaOR/NYC 
This  is  the  kind  of  opportunity  you'll 
rarely  find  in  the  want  ads.  We're  a 
20-year-old,  10-paper,  85,000  circula¬ 
tion  weekly  newspaper  company  on 
the  grow,  looking  for  a  seasoned  sales 
pro  with  experience  as  a  team-builder 
and  trainer.  Our  salary-benefits 
package  is  competitive,  with  lots  of 
incentives.  We  invite  gueries  from 
native  New  Yorkers  as  well  as  from  out- 
-of-towners  who  are  up  to  the 
challenge  of  America's  biggest, 
toughest  and  most  rewarding  market. 
Our  communities  are  among  the  best 
in  town  -  great  places  to  live,  work  and 
raise  a  family!  Send  resume  with 
salary  history  and  requirements  to: 
Celia  Weintrob,  publisher,  Brooklyn 
Paper  Publications,  26  Court  St.,  Brook¬ 
lyn,  NY  11242. 

ADVERTISING  DIRECTOR'S  job  is 
open  at  The  New  Jersey  Herald,  an 
18,000-daily,  26,000  Sunday  in 
northern  New  Jersey.  Direct  pro¬ 
fessional  retail  and  classified  staffs  in 
area  that  wants  to  grow.  Experience 
preferred  with  major  accounts,  linage 
projections  and  management.  Send 
resume  to  Kent  Roeder,  general  man¬ 
ager,  New  Jersey  Herald,  2  Spring 
Street,  Newton,  NJ  07860. 


ADVERTISING  SALES  Manager  for 
large  weekly  shopper.  85,000  circula¬ 
tion.  Must  be  very  aggressive,  self- 
motivated  and  handle  staff  of  12. 
Excellent  salary  +  bonus  +  great  bene¬ 
fits.  Fax  resume  to  K.  A.  Lesnar,  presi¬ 
dent,  (605)  335-6873. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR,  12,000  six 
day  daily  with  shopper.  We  need  an 
aggressive  sales  leader  and  innovative 
thinker  with  creative  ideas.  Live  and 
work  in  the  beauty  af  Michigan's 
Upper  Peninsula.  You  bring  leadership 
and  ideas,  we'll  provide  a  compensa¬ 
tion  package  that  includes  benefits  and 
401  (k)  plan.  Send  letter,  salary  history, 
resume  to  John  Elchert,  publisher.  Daily 
Mining  Gazette,  P.O.  Box  368, 
Houghton,  Ml  49931 .  Fax:  (906)  482- 
8027,  e-mail:  gazpub@upgroup.com. 


ADVERTISING  MANAGER 
Excellent  opportunity  to  join  a  growing 
34,000  circulation  daily  in  an 
attractive  Southern  market.  Ad  Man¬ 
ager  must  be  able  to  generate  suc¬ 
cessful  promotions  plus  direct  a  staff  of 
8  outside  sales  reps.  Multiple  products 
cross  selling  and  previous  telemarket¬ 
ing  sales  management  helpful.  Ideal 
move-up  position  for  RAM  or  CAM. 
We  are  a  Thomson  newspaper  located 
65  miles  from  Myrtle  Beach.  Send 
resume  with  salary  requirements  to: 
General  Manager 
Morning  News 
P.O.Box  100528 
Florence,  SC  29501-0528 


ADVERTISING  SALES  MANAGER 
The  Press  Democrat,  Santa  Rosa,  Cali¬ 
fornia,  is  looking  for  an  experienced 
sales  manager  in  the  Advertising 
Department.  Part  of  the  New  York 
Times  Regional  Newspaper  Group,  this 
newspaper  sits  in  a  premier,  expand¬ 
ing  and  diversified  market  that  offers 
continued  growth  potential.  Circulation 
is  98,500  daily,  101,500  on  Sunday. 

Candidates  will  have  retail  and/or 
classified  newspaper  sales  manage¬ 
ment  experience.  Excellent  communica¬ 
tion,  negotiation,  customer  service  and 
formal  presentation  skills.  Ability  to 
train,  direct  and  motivate  staff  and 
implement  market  and  budget 
strategies.  Computer  skills  in  Word 
and  Excel  are  required. 

This  is  a  challenging  career  opportunity 
with  one  of  the  nation's  premier 
newspaper  groups.  Competitive  salary, 
incentive  and  benefits  package. 

Please  send  or  fax  resume  with  cover 
letter  including  salary  history  and 
references  to  Joanne  Do^,  advertising 
manager.  The  Press  Democrat,  P.O.  Box 
569,  Santa  Rosa,  CA  95402.  FAX:  (707) 
573-3841 . 

E-mail:  pdclas@pressdemoclass.com. 

A  New  York  Times  Company 

Equal  Opportunity  Employer 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at 
_ (212)  675-4380 _ 
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HELP  WANTED 


_ ADVERTISING _ 

ClASSIFIED  ADVERTISING 
RECRUITMENT  MANAGER 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity  For  an  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management 
Team.  This  position  reports  directly  to 
the  Classified  Advertising  Manager. 
This  position  requires  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  com¬ 
petitive  market,  proven  management 
ability  in  motivating  and  developing  a 
growing  sales  staff,  and  strong  lead¬ 
ership  skills  among  other  category 
nranogers  in  the  Classified  department. 
The  ideal  candidate  will  hove  a  news¬ 
paper  background  with  general  know¬ 
ledge  of  classified  advertising. 
Excellent  salary,  bonus,  and  benefits 
package.  Please  send  resume, 
references,  and  salary  history  to: 

Tim  Anderson 
Cox  Ohio  Publishing 
46  S.  Ludlow  Street 
Dayton,  OH  45402 
RETAIL  ADVERTISING  MANAGER 

The  Tribune  Chronicle  is  looking  for  a 
career-oriented  Retail  Advertising 
Manager  to  lead  a  staff  of  1 5.  The 
ideal  candidate  must  hove  a  minimum 
of  3  years  sales  management  experi¬ 
ence,  a  verifiable  track  record  in  suc¬ 
cessful  advertising  sales,  the  ability  to 
think  out-of-the-box,  in-depth  newspa¬ 
per  product  knowledge  and  the  people 
skills  necessary  to  motivate  a  sales 
team  and  develop  marketing  part¬ 
nerships  with  advertisers.  Strong 
coaching  and  administrative  skills  a 
must. 

We  offer  a  competitive  salary,  incen¬ 
tive  bonus,  excellent  benefits  -  includ¬ 
ing  401  (k)  plan  and  a  great  place  to 
raise  a  family  with  a  low  cost  of  living 
as  a  bonus. 

Qualified  individuals  should  send  their 
resume  and  salary  history  to: 

Cindy  George 
Tribune  Chronicle 
240  Franklin  Street,  S.E. 

P.O.  Box  1431 
Warren,  OH  44482 

ADVERTISING  SALES  MANAGER 
We  are  searching  for  an  exceptional 
individual  with  a  solid  track  recard  in 
sales  and  sales  management.  We  are 
an  established  and  upscale,  30,000 
circulation,  free  community  newspaper. 
Our  compensation  package  is 
extremely  competitive  and  flexible  for 
the  right  person.  Send  resume  and  cov¬ 
ering  letter  explaining  major  sales 
accomplishments  to  Human  Resources 
News  Department,  P.O.  Box  5219, 
Massena,  NY  1 3662. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  Street 
New  York,  NY  10011 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

The  Times  (Gannett  Co.,  Inc.), 
Gainesville,  GA,  is  seeking  an  excep¬ 
tional  candidate  with  a  solid  record  in 
sales  and  management.  The  ideal  can¬ 
didate  will  possess.  Strong  "in-field’ 
involvement;  Experience  in  motivating, 
coaching,  and  training;  Development 
and  implementation  of  sales  strategies; 
Creative  ideas  to  grow  top  line  revenue 
and  increase  market  share;  Commit¬ 
ment  to  quality;  Supplemental  product 
development.  Responsibilities  include  a 
department  of  1 1  employees;  local, 
notional,  preprint  and  TMC  budgets. 

The  Times  offers  a  competitive  salary 
and  a  great  benefits  package  including 
medical/dental/vision  insurance  cov¬ 
erage,  401  (k)  savings  plan,  retirement 
plan,  and  a  generous  vacation/ 
holiday  plan. 

Qualified  candidates  should  send  a  let¬ 
ter  of  application,  resume,  and  salary 
history  to  The  Times,  Attn:  Human 
Resources,  P.O.  Box  838,  Gainesville, 
GA  30503  or  Fox  to  (770)  532-1368. 

_ EOE/M/F/H _ 

RETAIL  ADVERTISING  MANAGER 
The  Buffalo  News  is  searching  for  a 
highly  motivated  Retail  Advertising 
Manager  to  oversee  a  sales  force  of 
approximately  30  sales  represen¬ 
tatives,  managers  and  support  staff. 
Primary  responsibilities  of  the  Retail 
Advertising  Manager  include:  A4aintain- 
ing  existing  relationships  with  major 
and  regional  advertisers,  overseeing 
all  retail  advertising  accounts,  promot¬ 
ing  growth  of  existing  account  base, 
new  Dusiness  development  and  new 
product  development. 

The  ideal  candidate  will  have  3  to  5 
years  sales  management  experience 
with  a  newspaper  or  magazine  and 
demonstrate  a  record  of  advertising 
sales  growth.  Excellent  presentation, 
communication  and  sales  training  skills 
required. 

Send  resume  and  cover  letter  to: 
Warren  T.  Colville 
Senior  Vice  President 
Sales  &  Marketing 
The  Buffalo  News 
One  News  Ploza/P.O.  Box  1 00 
Buffob,  NY  14240 
Fox:  (716)  854-3169 

ASSISTANT 
RETAIL  AD  MANAGER 

The  Mobile  Register  is  seeking  an  Assis¬ 
tant  Retail  Advertising  Manager.  We 
need  a  dynamic  team  player  that 
excels  at  staff  management,  customer 
service  and  special  section  devel¬ 
opment.  Strong  sales  background  and 
3-5  years  in  sales  staff  management  is 
a  must.  Problem  solving  ability  and 
good  communication  skills  ore  essen¬ 
tial,  and  a  college  degree  is  preferred. 

To  apply  for  this  position,  send  resume 
and  cover  letter  to: 

The  Mobib  Register 
Personnel  Department 
c/o  Assistant  Retail  Manager 
P.O.  Box  2488 
Mobib,  AL  36652 


_ ADVERTISING _ 

SALES/PRODUa 
DEVELOPMENT  MANAGER 

The  Yakima  Herald-Republic  has  a 
career  opportunity  for  an  energetic 
newspaper  advertising  probssional  at 
a  40,000+  daily  newspaper  in  central 
Washington  state.  We  focus  on 
revenue  achievement  through  the 
development  of  our  products  and  sabs 
staff.  Responsibilities  include:  coordinoF 
ing  sabs  staff  training,  working  one- 
on-one  with  sabs  reps  to  develop  their 
soles  skills,  coordination  of  special  sec¬ 
tion  calendar  and  new  product  devel¬ 
opment.  Qualified  candidate  must  be 
aggressive  with  proven  sabs  and  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  sabs  through  new  product  devel¬ 
opment,  and  strong  communication 
skills  for  staff  development. 

Send  or  fax  resume,  cover  letter  and 
salary  history  k): 

Kay  Gause,  HR  Director 
Yakima  Herald-Republic 
P.O.  Box  9668 
Yakima,  WA  98909 
Fax:  (509)  577-7722 

A  member  of  the  Seottb  Times  group 
_ EOE _ 

ART/GRAPHICS 

NEWS  ARTIST 

Work  for  one  of  New  England's  pre¬ 
mier  newspapers  in  beautiful  Portland, 
AAaine.  The  Portland  Newspapers  seek 
a  talented  artist  with  solid  drawing  and 
Mac  skills,  who  has  an  ability  to  create 
sophisticated  informational  graphics 
and  feature  illustratians  on  deadline. 
The  candidate  should  have  experience 
in  a  newspaper  ar  magazine  pub¬ 
lishing  environment,  and  must  hove  a 
working  knowledge  of  Photoshop, 
Freehand  and  QuarkXPress.  Send 
resume  and  samples  (slides/copies/ 
tearsheets)  to  The  Portland  Newspa¬ 
pers,  Attn:  HR  Manager,  P.O.  Box 
1460,  Portbnd,  ME  04104. 

CREATIVE  DIREaOR 


_ CIRCULATION _ 

CIRCULATION  DISTRia  MANAGER 

The  Rocky  Mountain  News,  Denver,  Col¬ 
orado,  is  seeking  motivated  individuals 
to  join  our  Circulation  Deportment.  We 
neM  full-time  district  managers  to  work 
in  our  home  delivery  department. 

The  district  managers  are  responsible 
for  recruitment,  training,  sabs,  and  pro¬ 
viding  satisfactory  service  to  sub¬ 
scribers.  Qualified  applicants  should 
be  a  take  charge  individual  who  can 
quickly  identify  and  correct  problems. 
Must  have  three  to  five  years  manage¬ 
ment  experience,  prebrably  in  news¬ 
papers.  Good  organization  skills,  good 
communicator,  computer  knowledge 
helpful.  Must  be  abb  to  work  flexile 
hours. 

We  offer  an  exceptional  salary  and 
benefit  package.  Interested  candidates 
should  submit  a  resume  and  sobry  his¬ 
tory  to: 

Human  Resources  Office 
Rocky  Mountain  News 
400  W.  Colfax  Avenue 
Denver,  CO  80204 
EOE 


CIRCULATION  DIVISION  MANAGER  - 
Single  Copy  -  responsible  for  manag¬ 
ing  a  distribution  operation  in  a 
specified  geographic  area.  Will 
develop  and  implement  goals  and 
strategies  far  Circulation  growth. 
Responsible  for  increasing  market 
penetration  and  market  shore  of  singb 
copy  circulation.  Will  hire,  train, 
evaluate,  arK)  motivate  division  person¬ 
nel.  Coordinate  special  events  and  be 
directly  responsibb  for  implementation 
of  programs.  Looking  For  a  highly 
motivated  self  starter,  able  to  work 
independently,  having  excellent  orga¬ 
nization  and  planning  skills,  possessing 
excellent  oral  and  written  communica¬ 
tion  skills,  and  computer  literate.  Col¬ 
lege  experience  is  prebrred,  and  Five 
or  more  years  of  supervisory  or  man¬ 
agement  experience  is  required.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  to  Human  Resources,  The 
Tampa  Tribune,  P.O.  Box  191,  Tampa, 
FL  33601,  EOE. 


CREATIVE  DIREQOR 


CR£Ar/V£  OmCTOR 


THE  TIMES-PICAYUNE  in  New  Orleans  seeks  a  creative  and 
innovative  art  professional.  A  minimum  of  five  years  of  supervisory 
experience  in  newspaper  advertising  and/or  in-house  or  outside 
agency  design  and  print  production  is  required.  Ability  to  inspire, 
lead  and  train  a  staff  of  advertising  artists  as  a  team  is  essential. 
Be  prepared  to  present  your  portfolio.  It  should  demonstrate  an  ability 
to  conceptualize,  design  and  execute  engaging  layouts  and 
illustrations. 

The  ideal  candidate  will  also  have: 

•  Energy  to  provide  high  quality  work  in  a  quick  turn,  deadline 
environment 

•  Strong  interactive  skills  to  manage  projects  and  communicate 
concepts  to  prospective  clients 

•  Experience  in  computer  graphics  to  include  Mac  applications, 
QuarkXPress,  Freehand  and  Photoshop.  Harris  Ad  Building  software 
knowledge  helpful. 

We  offer  a  comprehensive  benefit  package  in  a  team-oriented  work 
environment. 

Send  your  resume  with  salary  history,  and  samples  in  confidence  to: 

THE  TIMES-PICAYUNE,  Attn:  Both  Adams 
3800  Howard  Avenuo,  Now  Orloans,  LA  70140.  EOE  M/F 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  for  under 
15,000  circulation,  6-day  property 
with  great  growth  potential  serving 
scenic  and  historical  cammunities  in 
Zane  2. 

We  are  willing  to  pay  for  a  savvy  pro¬ 
fessional  who  can  develop,  administer 
and  lead  programs  which  will  result  in 
excellent  customer  service,  efficient  col¬ 
lection  procedures  and  aggressive  and 
imaginative  sales  octivities. 

Reply  to  Box  08123,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER:  Group 
with  5-day  daily,  2  weeklies  and 
several  specially  products  in  north¬ 
eastern  Maryland  has  an  opening  for  a 
circulation  manager  whose  strengths 
are  sales  promotion  and  a  proven 
record  in  growing  home  delivery. 
Experience  supervising  a  telemarketing 
room  a  must.  Excellent  benefits  include 
health  and  401  jk).  Send  resume  to 
Chesapeake  Publishing,  c/o  General 
Manager,  P.O.  Box  429,  Elkton,  MD 
21922-0429. 

SALES  COORDINATOR 

The  Oshkosh  Northwestern  is  a  27,000 
circulation  7  day  AM  paper  located  in 
a  college  community  situated  along  the 
shores  of  Lake  Winnebago  and  the  Fox 
River.  We  are  in  need  of  an  experi¬ 
enced  circulation  sales  professional 
who  is  self-motivated,  goal  oriented 
leader  with  proven  sales  results  in 
customer  acquisition  and  direct  market¬ 
ing. 

If  you  meet  the  qualification  and  would 
like  to  enjoy  a  competitive  salary  and 
benefits  package,  please  submit  your 
resume  and  salary  requirements  to: 

Human  Resources  Director 
Oshkosh  Northwestern 
P.O,  Box  2926 

Oshkosh,  Wl  54903-2926 
Equal  Opportunity  Employer 

SALES  REPRESENTATIVE 
National  newspaper  campany  has 
opening  for  a  circulation  sales  and 
marketing  rep  based  in  Houston.  Can¬ 
didates  must  have  prior  sales  and 
marketing  experience  and  possess 
excellent  written  and  verbal  communi¬ 
cation  skills.  To  excel  in  this  fast  paced 
enviranment  the  candidate  should  be 
organized,  have  the  ability  to  handle 
multiple  tasks,  meet  deadlines  and  be 
computer  literate.  Overnight  travel 
required.  Excellent  starting  salary, 
benefits,  bonus  plan  and  company  vehi¬ 
cle.  Send  resume  to  Single  Copy  Sales 
Manager,  P.O.  Bax  920160, 
Norcrass,  GA  30092. 

CIRCULATION  DIREaOR 
Seven-day  local  newspaper,  under 
30,000  circulation,  is  seeking  results- 
oriented  professional  ta  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Cam¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  aur  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 


CIRCULATION 


SUBSCRIBER  SERVICE  MANAGER 
The  Mobile  Register  has  an  opening  for 
a  Subscriber  Service  Manager  in  the 
Circulation  Department.  Applicants  will 
possess  instructional,  mativational  and 
supervisory  experience.  You  must  be 
skilled  in  personal  computers  and  com¬ 
puter  terminal.  Organizational, 
interpersanal  communications  ore 
essential.  The  position  requires  depen¬ 
dability  and  self-motivation.  This  is  o 
full  time  position  offering  competitive 
benefit  package.  Must  be  able  to  work 
flexible  hours  not  excluding  weekends. 
Only  qualified  applicants  meeting  all 
requirements  need  apply.  Send  resume 
and  salary  requirements  to: 

Mobile  Register 
Human  Resources  Department 
P.O.  Box  2488 
Mobile,  AL  36652 


THE  LOS  ANGELES  TIMES  has  several 
exciting  oppartunities  in  aur  Cansumer 
Marketing  Department.  The 
opportunities  include  Circulation  Man¬ 
ager,  San  Diego  {#97H054),  Circula¬ 
tion  Manager,  autside  the  Primary 
Marketing  Area-OPMA  (#97H055), 
and  two  Key  Account  Sales  Executive 
positions  (#97H060). 

Both  Circulation  Manager  positians  will 
develop  home  delivery  and  single  capy 
circulatian  strategies,  tactics  and  goals 
far  their  assigned  areas.  Both  man¬ 
agers  will  establish  distribution 
networks  focused  on  customer  needs, 
negotiate  and  determine  independent 
contractor  rates,  and  evaluate  and 
respond  to  competitive  influences. 

Qualified  candidates  will  have  S-t- 
years  demonstrated  success  in  manag¬ 
ing  sales  and  distribution,  competitive 
newspaper  market  experience  a  plus, 
strong  organizational,  analytical  and 
strategic  planning  skills,  demonstrated 
ability  ta  develop  and  implement  supe- 
riar  customer  service  programs,  and  a 
Bachelor's  degree  preferred. 

The  Key  Account  Sales  Executives  will 
be  responsible  for  establishing,  devel¬ 
oping  and  maintaining  relationships 
with  key  accounts  and  generating 
significant  single  copy  safes  volumes 
within  the  assigned  categories  and  ter¬ 
ritories. 

Qualified  candidates  will  have 
at  least  3  years  af  successful  sales 
experience  merchandising  praducts 
with  small  price  points  and  profit 
margins,  competitive  newspaper 
market  experience  is  a  plus,  strong 
customer  service  skills,  and  a 
Bachelor's  degree  preferred. 

THE  LOS  ANGELES  TIMES  offers  a  com¬ 
petitive  compensation  and  benefits 
package. 

Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  the  appropriate  position 
number  to  LOS  ANGELES  TIMES,  Employ¬ 
ment  Office,  Times  Mirror  Square,  Los 
Angeles,  CA  90053  (Fax:  (213)  237- 
4962). 

EOE 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


ing  an  upscale  30,000+  circulation 
newspaper  in  the  rural  Narth  East. 
50%  of  your  time  would  be  spent  on 
investigative  reporting  and  50%  help¬ 
ing  produce  the  most  highly  read  and 
best  designed  community  newspapers 
in  the  caunty.  Send  resume  with  news 
clips  to  Human  Resources  News 
Department,  P.O.  Box  5219,  Massena 
NY  13662. 


ASSISTANT  BUSINESS  EDITOR  and 
COPY  EDITOR  positions  open.  Looking 
for  ambitious  journalists  with  a  few 
years  of  experience  who  want  a 
challenge.  Stories  in  Puerto  Rico  range 
from  housing  project  takeovers  to 
privatizations  and  political  status 
palitics.  The  Assistant  Business  Editar 
helps  direct  a  staff  of  five  reporters; 
Spanish  is  required  far  this  position. 
Spanish  is  a  plus  far  the  Capy  Editor 
position.  Please  send  clips  and  resume 
ta  Barbara  Le  Blanc,  associate  editor. 
The  San  Juan  Star,  P.O.  Box  364187, 
San  Juan,  PR  CXD936-4187. 

ASSISTANT  CITY  EDITOR  saught  by 
Zane  5  metro,  1 50,000-circulation.  Pro¬ 
ven  supervisory  and  editing  skills  are 
required.  Competitive  pay  and  bene¬ 
fits;  apportunities  for  advancement. 
Respond  to  Box  08129,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  MANAGING  EDITOR 
Help  to  direct  staff  of  1 4  in  producing 
small  daily  newspaper.  Should  know 
how  to  achieve  good  design,  solid  writ¬ 
ing  and  reporting.  Must  know  Quark¬ 
XPress.  Small  town  in  metropolitan  area 
in  Zone  4.  Please  send  resume  and 
sample  of  current  newspaper  to  Box 
0801 4,  Editor  &  Publisher. 

ASSISTANT  METRO  EDITOR  needed  to 
lead  a  group  of  talented  reporters  cov¬ 
ering  education,  medical  issues  and 
the  military.  We  need  an  experienced 
assigning  editor  who  has  a  proven 
track  recard  and  wha  can  coach 
reporters  in  all  areas.  Creativity  with 
story  ideas,  excellent  management 
skills,  and  solid  line  editing  required. 
The  right  candidate  will  be  in  the  fore- 
frant  of  a  major  evaluation  of  public 
education  by  the  ne>«spaper.  We  cover 
the  metro  area  af  Jacksonville,  FL,  one 
million  people  strong  and  growing  fast. 
Qualified  applicants  should  send 
resume  and  work  samples  to:  John 
Burr,  news  editor.  The  Florida  Times- 
Union,  1  Riverside  Avenue, 
Jacksonville,  FL  32202. 

DRUG-FREE  WORKPLACE 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


ASSISTANT  NEWS  EDITOR:  The  Battle 
Creek  (Mich.)  Enquirer,  a  Gannett  Co. 
newspaper  with  27,000  circulatian 
daily  and  36,000  Sunday,  seeks  a 
reader-focused,  inspirational  and 
creative  assistant  news  editor  with 
some  design  layout  and  editing  experi¬ 
ence.  Pagination  experience  not 
required,  but  a  big  plus.  The  person 
who  fills  this  position  will  play  a  big 
part  in  production  of  our  Saturday  and 
Sunday  ne'vspapers,  as  well  as  future 
sections.  The  assistant  nevrs  editor  also 
helps  with  Page  lA  layout  and  design, 
and  supervision  of  copy  desk  staff.  Two 
to  three  yeors'  copy  editing  experience 
preferred.  Great  opportunity  for  copy 
editor  to  work  their  way  up  the  man¬ 
agement  ladder.  Send  resume  and 
references,  salary  history,  a  week's 
worth  of  work  and  any  special  efforts, 
along  with  a  letter  outlining  your 
thou^ts  on  what  a  cammunity  news¬ 
paper  should  be,  to  Nan  Seelman, 
executive  editar.  Battle  Creek  Enquirer, 
155  W.  Van  Buren  St.,  Battle  Creek, 
Ml  49017-3093.  The  Enquirer  is  an 
Equal  Opportunity  Employer  that 
values  diversity  in  the  warkplace,  and 
especially  encourages  those  who  share 
this  visian  to  apply. 

ASSISTANT  NEWS  EDITOR  -  Our  ANE 
is  moving  back  to  Texas  so  we'll  be  fill¬ 
ing  this  entry-level  management  posi¬ 
tion.  If  you're  on  the  copy  desk  and 
want  to  move  up,  send  us  your  stuff. 
The  ANE  works  runs  the  desk  two 
nights  a  week.  QuarkXPress  experi¬ 
ence  preferred.  Send  caver  letter  and 
resume  to  Executive  Editor  Linda 
White,  Altaona  Mirrar,  P.O.  Bax 
2008,  Altoona,  PA  16603-2008. 

ASSOCIATE  EDITOR  for  professional, 
nonprofit  monthly  magazine  written  by 
NYC  public  school  students  on  social 
and  political  issues  (circ.  75,000). 
Duties  include:  training  and  supervis¬ 
ing  a  diverse  teen  staff,  writing  instruc¬ 
tion,  story  development,  copy  editing. 
Begin  late  June.  $28-$32K.  Send 
resume,  cover  letter  and  two  writing 
samples  immediately  to  NYC,  144  W. 
27th  St.,  #8R,  New  York,  NY  1 0001 . 

BUSINESS  EDITOR 

The  Des  Moines  Register,  Iowa's  pre¬ 
mier  newspaper,  is  looking  for  a  busi¬ 
ness  editor  who  can  lead  our  renewed 
and  expanded  focus  on  coverage  of 
local  business  trends  -  from  workplace, 
ta  retail;  finance  and  technology. 
We're  looking  for  an  innovative  leader 
for  a  talented,  1  3-person  business 
news  staff,  somebody  vdio  can  help  us 
greatly  expand  readership  af  our  busi¬ 
ness  news  staff,  somebody  who  con 
help  us  greatly  expand  readership  of 
our  business  news  sections.  Please 
send  resume,  work  samples  and  cover 
letter  explaining  your  business  news 
philosophy  to  Dennis  Ryerson,  editor. 
The  Des  Moines  Register,  P.O.  Box 
957,  Des  Moines,  lA  50304.  The  Des 
Moines  Register,  a  Gannett  newspa¬ 
per,  is  committed  to  diversity  and 
proud  to  be  an  equal  opportunity 
employer. 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well  as 
the  amount  of  times  the  ad  is  to  appear. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 
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EDITORIAL  I  EDITORIAL 

BUSINESS  REPORTER  j  COMMUNITY-FOCUSED  DAILY  on 


The  Business  Press  in  Southern  Califor¬ 
nio's  fast-growing  Inland  Empire  seeks 
an  aggressive  aigger  for  our  health 
care  and  banking  beats.  We're  a 
young  publication  that  enjoys  a  reputa¬ 
tion  for  quality  writing,  comprehensive 
coverage  and  scooping  the  dailies. 
Applicant  must  be  creative  team  player 
with  excellent  news-gathering  abilities 
and  a  flair  for  the  language.  At  least 
one  year  of  daily  or  specialty  weekly 
reporting  experience  is  required.  Send 
a  cover  letter,  resume  and  your  five 
best  clips  to  Editor  Paul  McAfee,  The 
Business  Press,  3281  Guasti  Road, 
Suite  440,  Ontario,  CA  91761. 

BUSINESS  WRITER 

Hard-hitting  business  newspaper  in 
Zone  7  seeks  an  experienceJ  business 
writer  who  wants  to  join  us  as  a  senior 
writer/associate  editor.  Position  would 
combine  reporting  and  some  editing 
skills,  with  an  eye  to  the  future.  We're 
a  small  staff  with  big  accomplishments, 
but  we  need  a  seasoned  pro  to  help 
make  us  better.  Pay  range  is  mid-30s. 
Respond  to  Box  08120,  Editor  &  Pub¬ 
lisher. 

BUSINESS  WRITER:  The  Dayton  Daily 
News  is  seeking  an  experienced  busi¬ 
ness  writer  to  cover  such  topics  as 
small  business,  banking  and  regional 
economic  development.  We  are  a 
160,000  AM  in  a  city  with  a  dynamic 
business  environment  that  is  home  to 
such  major  corporations  as  NCR, 
Mead,  Standard  Register  and  Huffy. 
Ability  to  write  on  tight  deadlines  is 
essential.  We  are  a  Cox  newspaper 
and  offer  excellent  pay  and  benefits. 
Send  cover  letter,  clips  and  resume  to: 
D.  Koine  Stankovich,  business  editor, 
the  Dayton  Doily  News,  45  S.  Ludlow 
St.,  Dayton,  OH  45402. 

CHALLENGING  OPPORTUNITY  for 
reporter  in  state  capital  set  in  the  beau¬ 
tiful  bluegrass  and  horse  country  of 
Control  Kentucky  and  in  a  spanking 
new  plant.  Two  years  daily  newspaper 
work  preferred  but  exceptional  experi¬ 
ence  with  a  weekly  will  be  considered. 
Send  resumes,  clippings  and 
references  to  Corl  West,  The  State 
Journal,  321  West  Main  Street, 
Frankfort,  KY  40601 . 

COMMUNITY  EDITOR  needed  by  the 
Morning  Journal,  an  award-winning, 
1 3,000  circulation,  7-day  AM  news¬ 
paper  in  Lisbon,  Ohio.  Must  be  able  to 
perform  duties  of  society/lifestyles 
editor  as  well  as  fill  in  on  the  night 
news  desk.  Experience  in  pagination 
and  extensive  knowledge  of  Quark¬ 
XPress  and  Photoshop  preferred.  Four- 
year  degree  required,  preferobly  in 
journalism,  English  or  communications. 
Prior  newspaper  and  Macintosh  expe¬ 
rience  a  must.  Send  resume,  salary  his¬ 
tory  and  samples  of  published  layouts 
to  Editor,  c/o  Morning  Journal,  308 
Maple  Street,  P.O.  Box  249,  Lisbon, 
OH  44432. 


FAX  YOUR  AD  TO:  (212)  929-1259 


ethnically  diverse  Hawaiian  island 
seeks  general  assignment  reporter.  Suc- 
cessfuf  candidate  will  be  enterprising, 
flexible,  strong  in  news  judgment,  con¬ 
tent  development,  creative  writing 
skills.  You'll  work  hard,  experience  a 
unique  lifestyle  and  become  a  member 
of  a  newspaper  team  that  is  in  the  pro¬ 
cess  of  growth  and  change.  Send 
resumes  and  clips  to  Susan  Dixon, 
managing  editor.  The  Garden  Island, 
3137  Kunio  Highway,  Lihue,  Kauai,  HI 
96766.  Phone  (808)  245-3681 . 

COMPETITIVE  35,0(X)-circulation  daily 
in  Zone  5  has  a  great  opportunity  (or 
an  assistant  metro  editor  with  energy 
and  ambition.  We're  looking  for  a 
crackerjack  news  person  who  can  help 
coach  and  motivate  a  staff  of  10, 
pursues  a  story  like  captain  Ahab 
^ing  after  Moby  Dick,  ond  loves  to  go 
nead-to-head  with  the  competition. 
Resumes  to  Box  08125,  Editor  &  Pub¬ 
lisher. 

CONSCIENTIOUS  REPORTER  needed 
on  small  Caribbean  Weekly  to  produce 
clean,  crisp  copy  and  quality  photo¬ 
graphs.  Must  be  computer  literate,  and 
able  to  fit  in  with  small  team.  Salary 
$225/week.  Rush  resume,  clips  to  Box 
08116,  Editor  &  Publisher. 

COPY  DESK  LEADER.  Must  have  copy 
desk  experience.  PC  pagination, 
QuarkXPress  helpful.  Send  resume, 
references  to  Mary  Woolsey,  manag¬ 
ing  editor,  Wyoming  Tribune-Eagle, 
702  West  Lincolnway,  Cheyenne,  WY 
82009  or  Fax  (307)  638-7330. 

COPY  EDITOR  -  We're  looking  for  a 
copy  editor  who  can  paginate  with 
QuarkXPress,  work  the  wires,  edit 
copy  closely  and  design  a  page.  Send 
cover  letter,  resume,  sample  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 

COPY  EDITOR/PAGINATOR:  The  East 
Oregonian,  a  12,(X)0  circulation  after¬ 
noon  doily  located  in  Pendleton, 
Oregon,  seeks  a  top-notch  copy 
editor/poginotor.  We  are  dedicated  to 
a  first  class  news  product.  Candidates 
should  have  strong  design  and  copy 
editing  skills,  and  a  good  sense  of 
photo  and  graphics  display.  Quark¬ 
XPress  experience  preferred.  Good 
woges  and  excellent  benefits.  Send 
resume,  clips  to  Hal  McCune,  news  editor. 
East  Oregonian,  P.O.  Box  1089, 
Pendleton,  OR  97801 . 

COPY  EDTTOR/PAGE  DESIGNER 

The  Doily  Times,  a  growing  17,000 
circulation  daily,  seeks  a  copy  editor 
with  strong  skills  in  design  ond 
pagination.  Sharp  news  judgment, 
attention  to  detail  and  good  headline 
writing  skills  are  a  must.  Send  resume 
and  work  somples  to  Debbie  Allard, 
Daily  Times,  P.O.  Box  581, 
Portsmouth,  OH  45662  or  Fax  to  (614) 
353-4676. 

America  is  90  percent  com. 

Andrew  Erish 


_ EDITORIAL _ 

COPYEDITOR 

The  Bismarck  Tribune,  a  31 K  circulation, 
capital  city  newspaper,  seeks 
copy/design  editor  with  excellent  editing 
and  design  skills.  QuarkXPress 
knowledge  and  ability  to  paginate  on 
Mac  required.  We  offer  a  four-day  vrork 
week  and  lots  of  room  to  grow  skills.  To 
apply  sefKl  a  letter,  resume,  refererKes, 
and  samples  of  work  to  Libby  Simes,  HR 
Manager,  Bismarck  Tribune,  P.O.  Box 
1 498,  Bismarck,  ND  58502. 


Invest  IN 

AN  EDITING  CAREER 
WITH  A  WORLD  LEADER 
IN  FINANCIAL  SERVICES. 

Fidelity  Investments*,  the  worid’s  largest  mutual  fund  company  and 
the  largest  privately  hdd  investment  fimi  in  the  country,  has  over  $400 
billion  in  managed  assets.  Ifyou’re  looking  for  an  editing  career  that 
offers  unparalleled  growth  potential  and  one  of  the  best  compensar 
don  and  benefits  pack^es  in  the  industry,  consider  Fidelity  today. 

Editor  Job  Code  ET2176 

Working  within  a  large,  diverse  employee  training,  informadon  and 
reference  group,  you  will  copy  edit  and  proofread  print  and  on-line 
materials  to  ensure  that  they  are  clear,  current,  and  consistent  in 
presentadon.  Requirements  include  5+  years  of  editorial  experience, 
including  developmental  editing,  and  knowlec^e  of  both  paper- 
based  and  electronic  publishing.  SGML,  indexing  and  reference 
editing  (structural  content  modeling)  preferred.  Must  have 
excellent  interpersonal,  writing,  and  editing  skills,  and  be  able  to 
work  well  with  a  team  of  editors,  proofreaders,  and  writers.  Writing 
coaching  and  software  quality  assurance  experience  helpful. 

We  offer  great  benefits.  If  this  intrigues  you,  please  mail  or 
£ax  your  resume  to:  Fidelity  Investments,  82  Devonshire  SL, 
Mailzone:  R23C,  Boston,  MA  02110.  Fax:  617-476-7170 
(please  also  mail  a  hard  copy  to  ensure  that  your 
resume  is  scanned  into  our  database),  or  e-mail  to: 
Elizabeth.Bemstein@finr.com.  Please  note  Job  code. 

Fldemy^^ImfMmeniw 

Rdelity  Investments  is  committed  to  creating  a  diversified 
environment  and  proud  to  be  an  equal  opportunity  empioyer. 


COPY  EDITOR 

Bold,  Influential  100,000  plus  AM 
daily  has  immediate  openings  on 
universal  desk.  Clean  copy,  sharp 
heads  are  priorities.  Resume  with 
references  and  clips  to  Bryant  Snapp, 
copy  desk  chief.  The  V/oshington 
Times,  3600  New  York  Ave.,  NE, 
Washington,  DC  20002. 

COPY  EDITORS  and  Reporters  wanted 
for  Zone  2  doily  tabloid.  Only  pros 
need  apply.  Send  resume  and  clips  to 
Box  08121,  Editor  &  Publisher. 

EDITOR  (Deputy  Metro)  -  Make  local 
copy  sing,  reporters  soar  in  PM 
newsroom.  Teach  by  challenging  supe¬ 
rior  effort.  Salary  mid  $30s.  Letter,  sam¬ 
ple,  resume  to  ME,  The  Hour,  346 
Moin  Avenue,  Norwalk,  CT  06851 . 


EDITORIAL 


_ EDITORIAL _ 

COPY  EDITORS 

We  were  judged  Michigan's  best  big 
daily  last  year  and  we're  looking  to 
repeat  -  by  getting  better.  We  need 
two  detoil-oriented  news  copy  editors 
who  can  spot  holes  in  a  story  and 
know  how  to  tweak  a  story  to  moke  it 
sing.  The  right  carKlidote  will  know  the 
value  of  a  good  headline  and  be  able 
to  handle  layout  and  pagination.  Expe¬ 
rience  should  include  time  as  o 
reporter,  a  copy  editor  ond  with  life  in 
general.  Send  a  resume,  some  clips 
and  a  page  or  so  about  who  you  ore 
and  why  you're  a  journalist  to: 

News  Editor 
The  Grand  Rapids  Press 
1 55  Michigan  Street,  NW 
Grand  Rapids,  Ml  49503 

DESIGN  EDITOR  -  The  Santa  Maria 
Times,  a  mid-size  daily  on  California's 
Central  Coast,  seeks  a  talented  page 
designer  to  make  our  pages  sparkle. 
We  are  fully  paginated  and  run  full 
color  daily.  Qua^Press  skills  essen¬ 
tial;  Illustrator  and  Photoshop  skills 
helpful.  Send  resume  and  page  sam¬ 
ples  to  Wayne  Agner,  managing 
editor,  Sonto  Mario  Times,  P.O.  Box 
400,  ^nta  Maria,  CA  93456-04(X). 

EDITOR:  NYC-area  weekly  newspaper 
group.  Lean,  mean,  quality  operation. 
Competitive  salary  &  benefits  package. 
Great  family  community.  Write:  Pub¬ 
lisher,  Box  8108,  Editor  &  Publisher. 


EDITORIAL 
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EDITOR  -  The  Portland  Business  Journal 
is  looking  for  on  editor.  The  suc¬ 
cessful  applicant  will  have  a  track 
record  of  journalistic  and  managerial 
success,  be  an  outstanding  com¬ 
municator  and  team  builder,  write 
snappy  headlines,  be  capable  of  clean¬ 
ing  up  and  punching  up  mundane 
copy,  have  a  solid  sense  of  clean  page 
design  and  a  keen  imagination  in  put¬ 
ting  together  a  winning  business  news 
package.  Fax  resume  and  cover  letter 
to  (503)  274-1262,  Mike  Consol,  Busi¬ 
ness  Journal,  P.O.  Box  14490, 
Portland,  OR  9721 4. 


EDITORIAL  CARTOONISTS 
HAWAII  CALLS!! 

The  Honolulu  Star-Bulletin,  Oahu's 
afternoon  daily,  has  an  immediate  tem¬ 
porary  opening  for  a  top-notch 
editorial  cartoonist.  Spend  up  to  a  year 
in  paradise  while  our  award-winning 
staffer  is  on  a  1 2-month  sabbaticoL 
We're  looking  for  creativity,  speed,  a 
clean  style  and  a  great  sense  or  humor. 
Send  resume  and  samples  to  Diane 
Chang,  senior  editor  &  editorial  page 
editor,  Honolulu  Star-Bulletin,  P.O.  Box 
3080,  Honolulu,  HI  96802. 

EDITORIAL 

WRITER 

The  Seattle  Times  has  an  opening  for 
an  editorial  writer.  Applicants  must 
have  a  minimum  of  5  years  reporting 
experience  and  have  demonstrated 
strong  writing  skills.  Experience  as  an 
editorial  writer  strongly  preferred. 
Clips  must  show  an  ability  to  analyze 
issues  and  events.  Clear,  authoritative 
writing  about  complicated  topics  is 
essential.  Experience  in  reporting  and 
writing  on  public  policy  issues  a  plus, 
but  successful  applicants  won't 
necessarily  be  a  policy  wonk.  Eclectic 
interests  desired.  Ideologues  of  any 
stripe  need  not  apply.  Successful  appli¬ 
cant  will  be  smart  and  opinionated,  but 
open-minded  and  comfortable  working 
in  collaborative  team  environment 
where  all  views  are  welcome,  but  only 
some  views  prevail. 

Send  cover  letter,  clips  and  resume  to 
Millie  Quan,  AME,  The  Seattle  Times, 
P.O.  Box  70,  Seattle,  WA  981 1 1 .  No 
calls,  please. 


EDITORIAL 


_ EDITORIAL _ 

EDITORIAL  WRITER:  Experienced,  with 
conservative  views.  Edit  columns,  let¬ 
ters,  may  write  op-eds.  New  England 
daily  with  excellent  benefits.  Please  sub¬ 
mit  resume  and  writing  samples  to 
Patricia  Nagle,  personnel,  Republican- 
American,  389  Meadow  St., 
Waterbury,  CT  06702. 

EDITORS 

Lee  Enterprises  has  a  number  of  open¬ 
ings  for  news/copy  editors  among  its 
19  daily  newspapers.  Ideal  candidates 
would  include  recent  college  grads  and 
seasoned  veterans  with  a  high  degree 
of  competency  in  language,  style  and 
design.  Pagination  experience  helpful. 
Our  award-winning  newspapers  are 
located  in  small-to-medium-sized 
midwestern  communities  that  are  fam- 
ily  and  civic-oriented.  We  are 
interested  in  both  competent  pro¬ 
fessionals  who  wish  to  develop  their 
careers  and  beginners  who  seek  con- 
tinuous  career  development 
opportunities.  EOE  M/F/H.  Mail 
resume  to  Jane  McMurray,  Lee 
Enterprises,  215  N  Main,  Suite  400, 
Davenport,  lA  52801.  FAX:  (319) 
323-9608. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000). 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 


EDITORIAL 
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EDUCATION  REPORTER 
We're  looking  for  someone  who  can 
make  education  the  premier  beat  at  the 
Savannah  Morning  News.  POSITION: 
Covering  K-12  education  issues. 
BASICS:  A  blend  of  at  least  two  years 
reporting  experience  and  passion  for 
covering  children  and  the  institutions 
that  serve  them.  PHILOSOPHY:  Respect 
breaking  news,  understand  the  issues, 
teamwork  and  understand  initiative. 
PAPER:  We  are  an  80,000  circulation 
newspaper  in  the  South's  most  intrigu¬ 
ing  city.  We  reward  integrity,  integra¬ 
tion,  initiative  and  innovation.  APPLY: 
Resume  and  five  clips  to  Dan  Suwyn, 
Savannah  Morning  News,  P.O.  Box 
1 088,  Savannah,  GA  31402. 


EUROPEAN  STARS  &  STRIPES,  a 
50,000-daily  based  in  Darmstadt, 
Germany,  seeks  experienced  assistant 
city  editor  to  direct  reporters  covering 
the  U.S.  military  community  in  Europe. 
Bachelor's  degree  desired;  minimum 
five  years  experience  on  a  daily  news¬ 
paper  required.  Supervisory  experi¬ 
ence  on  a  daily  newspaper  at  a  posi¬ 
tion  equivalent  (o  that  of  city  editor  pre¬ 
ferred.  Compensation  package  at  least 
$50,000,  includes  salary  and  tax-free 
housing  allowance.  Round-trip  reloca¬ 
tion  expenses  paid.  Fax  or  mail 
resume,  cover  letter  and  clips  to  Editor 
at  (011-49)  6155-601395  or  Attn: 
Editor's  Office,  The  Stars  &  Stripes, 
Unit  29480,  APO  AE  09211.  We  are 
an  equal  opportunity  employer. 
Applications  must  be  received  by  April 
18. 


EXECUTIVE  FEATURES  EDITOR  -  The 
Times-Union  of  Albany,  NY,  is  looking 
for  a  creative,  passionate,  skilled  editor 
to  direct  lifestyle  coverage  for  this 
Hearst  newspaper  of  100,000/ 

1 55,000  circulation. 

The  successful  candidate  will  oversee 
and  motivate  staff,  produce  daily  and 
Sunday  lifestyle  sections,  suggest  timely 
and  creative  ideas,  edit  stories  and 
projects,  and  be  involved  in  new  pro¬ 
ject  development. 

Requirements:  College  degree;  several 
years  of  daily  competitive  newspaper 
work  or  similar  experience;  back¬ 
ground  in  editing  and  in  motivating 
staff;  demonstrable  creativity  and  plan¬ 
ning  skills. 

Contact:  Karen  Potter,  managing 
editor/features,  Times-Union,  Box 
15000,  Albany,  NY  12212.  (518) 
454-5436  or  kpolter^imesunion.com 

FINE  ARTS  EDITOR 

One  of  the  USA's  fastest  growing 
dailies  located  on  Alabama's  oeoutiful 
Gulf  Coast,  featuring  fine  writing  and 
in-depth  reporting,  is  looking  for  a  Fine 
Arts  Editor.  The  Fine  Arts  Editor  will  be 
both  a  good  writer  and  an  excellent 
reporter.  Sharp  and  intelligent  criticism 
expected,  wit  and  humor  also  desira¬ 
ble  qualities.  EXCELLENT  SALARY, 
BENEFITS.  Send  resume  to  Box  08111, 
Editor  &  Publisher. 

GENERAL  ASSIGNMENT  position 
open  for  reporter  with  1  -2  years  expe¬ 
rience  at  Illinois'  top  daily  (under 
10,000  circ.).  Good  pay,  benefits, 
opportunity  with  this  member  of  grow¬ 
ing  Copley  Newspapers  Inc.  Call  Jeff 
Ndson,  ME,  at  The  Courier,  Lincoln,  IL 
(800)  747-5462. 


_ EDITORIAL _ 

FOOD  &  WELLNESS  WRITER 
The  Harrisburg  Patriot-News  is  looking 
for  creative  self-starter  to  keep  our  food 
coverage  current  and  lively.  Applicants 
should  be  well-versed  in  culinary  and 
restaurant  trends  and  have  the  ability 
to  write  with  style  and  humor.  In  addi¬ 
tion,  must  be  willing  and  able  to  do 
stories  on  health,  fitness,  wellness. 
Send  resume  and  clips  to  Cate  Barron, 
features  editor,  Patriot-News  Com¬ 
pany,  P.O.  Box  2265,  Harrisburg,  PA 
17101. 

FOOD  AND  WINE  \MRITER 

Wanted:  Food  and  wine  writer  who 
can  do  it  all  --  from  restaurant  reviev/s  to 
breaking  front  page  news  to  gossipy 
trend  stories  to  proKling  tomorrow's  hot 
chefs.  The  San  Francisco  Examiner,  in 
the  world's  most  exciting  food,  wine, 
agriculture  and  restaurant  market,  is 
seeking  an  experienced,  versatile  food 
and  wine  writer.  Please  send  a  resume 
and  clips  to: 

Phil  Bronstein 
Executive  Editor 
San  Francisco  Examiner 
1 1 0  Fifth  Street 
San  Francisco,  CA  94103 
e-mail:  philsfx@examiner.com 

The  Examiner  is  an 
Equal  Opportunity  Employer 

GRAPHIC  ARTIST 

We're  seeking  a  graphic  artist  who 
can  produce  eye-catching  illustrations 
and  graphics  for  our  news,  sports  and 
features  sections.  At  least  two  yeors' 
experience  and  knowledge  of  Quark¬ 
XPress,  Freehand  and  Illustrator 
required.  If  interested  in  joining  us  at 
the  Fayetteville  Observer-Times,  a 
75,000  circulation  daily,  send  a  cover 
letter,  resume  and  at  least  five  work 
samples  to: 

Michael  Amholt 
Managing  Editor 
Fayetteville  Observer-Times 
P.O.  Box  849 
FcYetteville,  NC  28302 
e-mail:  momholl@foto.infi.net 
GROWING  SUBURBAN  DAILY  in  Ari- 
zona  seeking  sports  copy  desk  editor. 
We're  one  of  1  1  cities  with  sports 
teams  in  all  four  pro  leagues  -  NBA, 
NFL,  NHL,  major  league  baseball  -  our 
circulation  is  now  1 10,000  and  if  you 
like  to  play  golf  1 2  months  a  year,  this 
is  the  place  ter  you.  Layout,  pagination 
skills,  copy  editing  skills  a  must.  Send 
resume  to  Scott  Bordow,  executive 
sports  editor.  Tribune  Newspapers, 
P.O.  Box  1 547,  Mesa,  AZ  8521 1 . 
EXECUTIVE  EDITOR  for  alternative 
weekly  newspaper  start-up  by  suc¬ 
cessful  newspaper  publishing  company 
in  exciting  Southern  metro  city. 
Talented,  experienced  professional 
needed  to  lead  the  charge.  Resume  to 
Publisher,  Birmingham  Weekly,  2101 
Magnolia  Avenue,  4th  FI.,  Birm¬ 
ingham,  AL  35205.  (^iter@bbj.com). 


GET 

STUCK!! 

Place  Your  Ad  On 
Our  Web!! 

http://www.mediainfo.com 
(212)  675-4380,  ext.  170/171 


YOU 

are  a  working  editor  or  reporter  with  strong  writing  skills. 
You  have  at  least  3  years  experience  on  weeklies  or 
small  to  mid-sized  dailies.  You're  looking  for  an 
opportunity  to  further  demonstrate  your  writing  abilities 
and  in  doing  so,  earn  an  excellent  salary  with  topnotch 
benefits. 

We  are  STATE  FARM  INSURANCE  COS.,  with 
headquarters  in  Bloomington,  IL.  We  need  great 
writers  who  are  capable  of  translating  jargon  into  clear, 
common  language. 

Send  a  letter  describing  yourself,  a  resume  and  some 
of  your  best  clips:  Box  08127,  Editor  &  Publisher. 
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INVESTK3AT1VE  REPORTER 
Looking  for  a  place  where  you  con 
write  carefully  crafted  stories  rather 
than  hasty  blurbs?  THE  INDEPEN¬ 
DENT,  an  edgy,  award-winning 
alternative  weekly  (circulation  50,000) 
in  the  Research  Triangle  area  of  North 
Carolina,  is  seeking  a  talented 
reporter  who  can  also  craft  a  memora¬ 
ble  narrative.  Send  resume,  references 
and  clips  to:  Editor,  The  Independent, 
P.O.  Box  2690,  Durham,  NC  27715. 
No  phone  calls,  please. 


lAYOUT/COPY  EDITOR 
The  Seattle  Times  seeks  a  copy  editor 
with  strong  layout  skills  and  a  flair  for 
attractive  designs  and  the  sophisticated 
use  of  photos,  font  and  graphic  ele¬ 
ments.  Pagination  a  plus.  Also 
required:  strong  word-editing  and 
headline-writing  skills  as  demonstrated 
on  editing  test;  minimum  of  five  years 
of  layout  or  editing  experience  on  a 
major  daily  newspaper.  To  apply,  send 
cover  letter,  resume  and  work  samples 
to  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 


UFESTYLE  EDITOR:  Medium-sized  West 
Coast  daily  newspaper  is  seeking  an 
experienced  lifestyles  editor  to 
supervise  a  6-person  staff.  Must 
possess  exceptional  organizational 
skills.  Candidate  will  also  be  required 
to  mentor  young  writers  and  have  a 
strong  artistic  eye  toward  newspaper 
design.  We  are  looking  for  an  editor 
who  is  willing  to  break  traditional  iour- 


page  design  and  approach  to  storytell¬ 
ing.  A  minimum  of  three  years  experi¬ 
ence  as  a  supervisor  is  required.  Send 
resume  and  clips  to  Human  Resources, 
Inland  Valley  Daily  Bulletin,  P.O.  Box 
4000,  Ontario,  CA  91761. 


MANAGING  EDITOR 
You  will  help  lead  a  team  of  7 
journalists  as  they  report  on  one  of 
Europe's  most  dynamic  economies. 
Minimum  5  years  business  journalism 
experience,  investigative  reporting  flair 
a  plus.  Send  cv  &  clips  to  Miklos  S. 
Gaspar  (BBJ,  Ferenciek  tere  7-8, 
Budapest,  H-1053,  Hungary).  Tel:  (01 1- 
36-1 )  266-6088,  Fox:  (01 1  -36-1 )  1 1 8- 
0215;  e-mail:  editor^bbj.hu. 


MANAGING  EDITOR 
Mid-size,  Western  PA  daily  seeks 
leader  who  can  teach,  steer,  and 
develop  young  people.  Exceptional 
salary  and  good  benefits  package. 
We're  family-owned,  community- 
minded,  and  need  a  stronger  force  in 
the  newsroom.  Send  resumes  in  strict 
confidence  to  Box  08088,  Editor  & 
Publisher. 

EXPERIENCED  REGIONAL  ISSUES  & 
GOVERNMENT  REPORTER  for 
dynamic  weekly  &  daily  independent 
newspaper  group  (combined  circ.  @ 
50,000)  to  cover  metro  topics  in 
Rochester  &  Monroe  County,  NY. 
Brood-based  background  &  solid  track 
record  essential.  Faint  at  heart  need 
not  apply.  Grow  with  us!  Decent  pay  & 
benefits.  Reply  to:  Mark  Syverud, 
managing  editor,  Messenger-Wolfe 
Publications,  P.O.  Box  C,  666  Phillips 
Road,  Fishers,  NY  1 4453. 

e-mail:  geogwing@frontier.net. 


MANAGING  EDITOR 
The  Packer,  the  leading  business  news¬ 
paper  covering  the  $65  billion  fresh 
produce  industry,  is  seeking  a  manag¬ 
ing  editor.  This  is  an  excellent 
opportunity  for  an  individual  with 
strong  leadership  skills  and  the  desire 
to  produce  a  quality  publication.  4-5 
years  reporting  or  editing  experience 
required;  business  reporting  experi¬ 
ence  preferred.  Previous  supervisory 
experience  helpful.  Send  cover  letter, 
resume  with  work  samples  and  salary 
requirements  to  Vance  Publishing  Cor¬ 
poration,  Attn:  Human  Resources-ME, 
10901  W.  84th  Terrace,  #200, 
Lenexa,  KS  66214. 

MARYLAND'S  BEST  mid-sized  daily  is 
looking  for  an  assistant  managing 
editor  to  run  the  newsroom  on 
weekends.  Duties  include  assigning 
reporters  and  photographers,  supervis¬ 
ing  the  desk  and  getting  the  paper  out 
on  time.  There  is  also  some  page 
design.  This  award-winning  newspa¬ 
per  is  about  70  miles  from  Washing¬ 
ton,  DC  and  Baltimore.  Excellent  salary 
and  benefit  package,  including  401  (k) 
plan.  Send  resume,  salary  require¬ 
ments  and  clips  to  Personnel  Director, 
Herald-Mail  Company,  P.O.  Box  439, 
Hogerslown,  MD  21741. 


MAY  GRADS  --  Jumpstort  your  career 
with  forward-looking,  technologically 
savvy  35,000  daily  two  hours  from 
NYC.  We  are  looking  for  well-reod, 
inquisitive,  energetic,  organized 
would-be  reporters  with  good  grades 
from  good  schools.  Write:  Top  Grad 
Search,  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901. 


MUSIC  EDITORAVRITER 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fremance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces 
Send  cover  letter,  resume  and  five  best 
clips  to: 

Christine  Brennan 
P.O.  Box  5970 
Denver,  CO  8021 7 


NEWS  COLUMNIST 

Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  what 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1 201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 


NEWS  EDITOR:  13,000-circulation 
Gannett  AM  daily  in  upstate  New  York 
seeks  news  editor  to  manage  small, 
hard-working  copy  desk  and  do 
hands-on  editing,  pagination  and 
graphics  for  the  daily  paper  as  well  as 
special  projects.  Strong  skills  as  editor, 
page  designer  and  supervisor  a  must. 
Send  resume,  samples  of  relevant 
work,  reference  and  salary  require¬ 
ments  to  Managing  Editor  Barbara 
Lombardo,  The  Saratogian,  20  Lake 
Avenue,  Saratoga  Spring,  NY  12866. 
e-mail:  saratoga4u@aol.com 


NIGHT  SPORTS  EDITOR  needed  for 
East  Coast  newspaper.  Candidates 
must  have  pagination  skills,  man¬ 
agerial  experience  and  solid  sports 
news  judgment.  Send  resume  and  clips 
to  Box  081 22,  Editor  &  Publisher. 


PAGE  DESIGNER:  Design  feature  cov¬ 
ers,  inside  pages,  wonc  with  editors 
and  reporters  to  create  eye-catching, 
informative  and  entertaining  sections. 
Working  knowledge  of  QuarkXPress, 
Photoshop  and  familiarity  with  Adobe 
Illustrator,  some  copy  editing.  Send 
tearsheets  and  resume  to  Diane  Ten¬ 
nant,  Sarasota  Herald-Tribune,  P.O. 
Drawer  1719,  Sarasota,  FL  34230. 


PAGE  DESIGNER:  The  Inland  Valley 
Daily  Bulletin,  an  85,000  daily  news¬ 
paper  located  in  Ontario,  Southern 
California,  is  seeking  an  experienced 
page  designer  with  proven  skills. 
Pagination  and  Mac  experience  pre¬ 
ferred.  Also  seeking  a  copy  editor,  pre¬ 
ferably  with  daily  newspaper  experi¬ 
ence.  Send  resume  to  Human 
Resources,  Inland  Valley  Daily  Bulletin, 
P.O.  Box  4000,  Ontario,  CA  91 761 . 

PAGE  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  for  a  page 
editor  on  the  night  news  desk.  We  are 
looking  for  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation 
daily  on  Florida's  beautiful  southwest 
coast.  Pages  are  produced  using  the 
Harris  pagination  system  and  QuarkX¬ 
Press.  Please  send  resume,  plus  the 
names  and  telephone  numbers  of  three 
references  to:  Bill  Blanton,  deputy 
managing  editor/presentation,  Naples 
Daily  News,  1075  Central  Ave., 
.  Naples,  FL  34102.  For  more  informa- 
j  Hon  coll  (941)  263-4852. 


PAGE  ONE  EDITOR 

The  Naples  Daily  News,  a  Scripps 
Howard  newspaper,  has  an  immediate 
opening  for  a  Page  One  Editor.  The 
successful  applicant  will  be  responsible 
for  creating  our  front  page  five  days  a 
week  using  QuarkXPress  on  the  Mac.  We 
are  looking  for  someone  vnth  good  news 
judgment  who  has  the  design  skills  to  put 
together  an  eye-catching  page  and  the 
vrord  skills  to  edit  copy  and  craft  good 
headlines.  The  Page  One  Editor  will 
also  be  responsible  for  jump  pages, 
and  must  learn  the  Harris  Pagination 
system.  We  are  an  award-winning 
50,000-circulation  daily  on  Florida's 
beautiful  southwest  coast. 

Please  send  resume,  samples  of  your 
work,  plus  the  names  and  telephone 
numbers  of  three  references  to  Bill 
Blanton,  deputy  managing 
editor/ presentation,  Naples  Daily  News, 
1 075  Central  Avenue,  Naples,  FL  34102. 

For  more  information 

coll  (941)  263-4852. 


REPORTER/WRITER  to  cover  educa¬ 
tion,  GA.  Seek  curious,  fair,  digger 
with  exceptional  writing  talent  to  join 
staff  striving  for  excellence.  One  to 
three  years'  daily  experience.  No  for¬ 
mula  writers  or  hole  fillers,  please. 
We're  at  the  edge  of  the  Adirondacks, 
but  near  cultural  centers.  Send  resume, 
clips  to  Stephen  Bennett,  ME,  The  Pos^ 
Star,  P.O.  Box  2157,  Glens  Falls,  NY 
12801. 


REPORTER:  Looking  for  a  fast-paced 
job  for  a  small.  Southern-town,  daily 
newspaper?  If  you're  willing  and  capa¬ 
ble  enough  to  cover  the  county  com¬ 
mission  meeting  in  the  morning,  senior 
citizen  seminar  in  the  afternoon  and 
the  breaking  cops  bust  of  the  day  this 
could  be  for  you. 

Qualified  applicants  for  this  entry-level 
position  must: 

•Live  in  town 

•Have  a  friendly,  professional  attitude 
•Be  able  to  shoot  competent  photos 
•Be  able  to  write  2-4  stories  per  day 
•Willing  to  accept  on-the-job  training. 

The  DeSoto  Sun  Flerald  is  a  drug-free 
vrork  place.  Pre-employment  drug  test¬ 
ing  is  required.  (SS  card  and  Photo  ID 
required.) 

Coll  (941)  494-0300. 


CORPORATE  COMMUNICATIONS 


MAJOR  accounting  and  consulting  firm  based  in  NYC  is  seeking  a 
writer  to  think  strategically,  interview  intelligently,  write  persuasively 
and  manage  marketing  communciations  projects.  Ability  as  a  writer 
and  editor,  resourcefulness  and  at  least  5  years'  experience  are 
required. 

The  environment  is  professional  and  independent.  And  the  position 
has  proven  a  good  bridge  for  many  journalists  who  want  to  enter 
corporate  communications.  For  consideration,  please  send  your 
resume  with  salary  requirements  and  3  writing  samples  to:  BHA 

BOX  #009,  555  MADISON  AVENUE,  NEW  YORK,  NY  10022. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
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HELP  WANTED 


REPORTERS  wanted  to  work  out  of  our 
Dayton,  NJ  office.  Will  cover  municipal 
beat,  including  school  coverage  and 
feature  writing.  Send  resumes  and  writ¬ 
ing  samples,  including  salary  history  to 
Helene  Ragovin,  regional  managing 
editor.  The  Central  Post  (EP),  397 
Ridge  Road,  P.O.  Box  309,  Dayton,  NJ 
08810  or  fox  to  (908)  329-9286.  EOE 


REPORTERS:  The  Flint  Journal  is  seek¬ 
ing  two  experienced  reporters  for  sub- 
uroan  government  and  education 
beats.  Candidates  will  have  two  or 
more  years  of  local  news  reporting 
experience  and  clips  that  demonstrate 
enterprise,  news  judgment  and  writing 
ability.  We  are  a  97,000  afternoon 
daily  committed  to  covering  local  news 
in  a  great  news  town.  Send  resume 
and  clips  that  prove  your  ability  to  find 
and  cover  news  to:  Brooke  Rausch, 
associate  editor.  The  Flint  Journal,  200 
E.  First  St.,  Flint,  Ml  48502.  No  phone 
calls,  please. 


RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 


SPAIN'S  INTERNATIONAL  NEWS 
AGENCY  is  seeking  fully  bilingual 
Spanish-English  journalists,  translators 
and  editors  for  its  new  English  lan¬ 
guage  service  headquarters  in  Miami. 
Please  apply  ta  Alberto  Marrder,  2655 
Le  Jeune  Road,  Agenda  EFE,  Suite 
1004,  Carol  Gables,  FL  33134. 


SPORTS  COPY  EDITOR 
The  Des  Moines  Register  seeks  a  sports 
copy  editor  as  part  of  our  move  to  full 
pagination.  Page  layout  experience 
and  two  years  prafessional  newspaper 
work  are  preferred.  Qualification  in 
the  following  areas  would  be  an  advan¬ 
tage:  pagination  (DTI  system),  photo 
editing,  and  knowledge  of  Big  Ten  and 
Big  1 2  conference  sports.  Interested 
candidates  should  send  a  resume, 
cover  letter  and  work  samples  to: 
Diane  Graham,  managing  editor,  P.O. 
Box  957,  Des  Moines,  lA  50304.  The 
Register,  a  Gannett  newspaper,  is  an 
equal  opportunity  employer. 

SPORTS  EDITOR  for  weekly  award¬ 
winning  newspaper.  Competitive  pay, 
full  benefits.  Call:  Travis  Svihovec, 
Mobridge  Tribune,  Mobridge,  SD, 
(800)594-9418. 

Bad  is  good  and  good  is  bad. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisca  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  yau 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  EDITOR:  The  Free  Press,  an 
award-winning  13,000  circulation 
daily,  seeks  a  sports  editor  to  direct  cov¬ 
erage  of  high  school  and  college 
sports,  as  well  as  minor  league 
baseball.  Experience  with  layout  and 
page  design  a  must.  QuarkXPress  a 
plus.  Mail  or  Fax  resume,  clips  and 
layout  samples  to:  Editor,  The  Free 
Press,  Box  1 29,  Kinston,  NC  28502. 
Fax:  (919)  527-9407. 


STAFF  WRITERS 

i  Two  reporters  with  strong  writing  skills. 
I  The  first  should  have  proven  ability  to 
:  humanize  government  stories,  working 
i  a  Tuesday- Saturday,  mostly  evening, 
j  shift.  The  second  will  be  a  business/ 
:  consumer  writer,  working  a  Sunday- 
i  Thursday  day  shift.  We're  a  23,500 
j  daily  and  Sunday  in  Plattsburg,  close 
:  to  Montreal,  Burlington,  Lake  Placid, 
j  Attractive  benefits.  Resume/clips  to  Lois 
:  Clermont,  news  editor,  Press- 
:  Republican,  P.O.  Box  459,  Plattsburgh, 
i  NY  12901. 


GET 

STUCK!! 

Place  Your  Ad  On 
Our  Web!! 

hUp://www.mediainfo.coni 
(212)  675-4380,  ext.  170/171 


EDITORIAL 


FEATURES  REPORTER:  The  Past- 
Crescent  (60,000  daily,  78,000  Sun¬ 
day)  is  seeking  a  Features  Department 
reporter  for  our  new  Home  section. 
Duties  will  include  writing,  page 
design,  copy  editing  and  pagination. 
The  ideal  candidate  will  have  an 
interest  in  home/garden-related  sub¬ 
jects.  A  4-year  college  degree  or 
equivalent  experience  on  a  weekly  or 
daily  newspaper  is  required.  Send 
resume  and  clips  to  Features  Editor  Ed 
Berthiaume,  The  Post-Crescent,  P.O. 
Box  59,  Appleton,  Wl  5491 2. 


STEP  UP!  Award-winning  family- 
owned  28,000  daily  seeks  detail- 
oriented  ACE  to  oversee  regional 
report,  help  maestro  Sunday  pa»ages. 
Right  candidate  will  be  veteran  copy 
editor  or  reporter.  Also  seeking 
features  editor.  Outside  and  Outdoor 
Life  rate  ours  a  top  Rockies  town. 
Apply  by  4/12  to:  Dean  Miller 
(dmiller@idahonews.com).  The  Post 
Register,  Box  1800,  Idaho  Falls,  ID 
83403. 


TECHNOLOGY  REPORTER 

THE  SAN  FRANCISCO  EXAMINER  has 
an  immediate  opening  for  an  experi¬ 
enced  technology  reporter.  Candidates 
should  be  capable  of  breaking  stories 
on  a  competitive  beat.  Strong  writing 
ability  and  story  conception  a  must. 
Clips  should  demonstrate  the  ability  ta 
report  on  everything  from  corporate 
finances  to  digital  culture.  Send 
resume,  clips,  and  a  letter  that  explains 
why  you  are  the  right  person  for  The 
Examiner  to  Tim  Porter,  assistant 
managing  editor/ news,  San  Francisco 
Examiner,  1 1 0  Fifth  Street,  San  Fran¬ 
cisco,  CA  94103.  E-mail:  porter@ex- 
aminer.com.  No  phone  calls. 

Equal  Opportunity  Employer 


THE  FLORIDA  TIMES-UNION  is  seek¬ 
ing  a  business  page  designer  who  has 
a  desire  to  show  off  skills  with  graph¬ 
ics.  The  job  centers  on  producing  daily 
and  weekend  pages,  but  aur  hire  will 
alsa  plan  and  praduce  off-deadline 
graphics  used  as  centerpieces. 
Qualified  candidates  will  have  at  least 
two  years  of  journalism  experience  that 
includes  building  pages  and  graphics 
using  QuarkXPress  and  Freehand.  The 
Times-Union  is  a  180,000  circulation 
daily  with  a  12  member  business  staff. 
Please  send  resume,  cover  letter  and 
work  samples  to:  H.  Robinson  Clark, 
business  editor,  The  Florida  Times- 
Union,  P.O.  Ek)x  1949,  Jacksonville,  FL 
32231. 

DRUG-FREE  WORKPLACE 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


THE  ORLANDO  SENTINEL  is  seeking 
an  experienced  reporter  to  cover  medi¬ 
cine,  nutrition,  fitness  and  consumer 
health  issues.  We  need  versatility, 
enterprising  reporting  and  colorful  writ¬ 
ing,  and  our  emphasis  is  on  providing 
health  information  that's  relevant  and 
useful  to  our  readers.  Candidates  must 
have  experience  covering  these  issues 
for  a  daily  newspoper  and  must  be 
able  to  write  stories  that  are  in-depth, 
well-facused  and  comprehensive. 
Send  a  resume  and  five  to  seven  varied 
clips  to  James  C.  Clark,  staff  devel¬ 
opment  editor.  The  Orlando  Sentinel, 
P.O.  Box  2833,  Orlando,  FL  32802. 


EDITORIAL 


COPY  EDITOR  -  Work  hard  all  night 
and  rest  all  day  on  the  beach.  Tne 
News-Journal  in  Daytona  Beach,  FL,  a 
100,000  plus  daily  in  a  highly  com¬ 
petitive  market  is  looking  for  an  expe¬ 
rienced  copy  editor.  The  ideal  candi¬ 
date  for  our  quality-drive  news  desk 
will  be  a  team  player  who  possesses 
strong  editing  and  graphic  skills. 
Versatility  and  enthusiasm  are  as 
important  as  experience.  Send 
resume/work  samples  to  Don  Lindley, 
managing  editor.  The  News-Journal, 
P.O.  Box  2831,  Daytona  Beach,  FL 
32120-2831. 


THE  REGISTER-GUARD,  a  78,000- 
circulation  morning  daily  in  Eugene, 
Ore.,  has  an  opening  for  a  news 
design  artist  who  can  translate  con¬ 
cepts  into  concise  and  visually  compell¬ 
ing  informational  artwork. 

The  successful  candidate  will  be  an 
expert  user  of  the  Macintosh  computer 
and  professional  graphics  and  design 
software. 

Our  artist  must  be  able  to  coordinate  a 
wide  variety  of  projects  from  simple 
charts  and  maps  to  complex  multi¬ 
layered  illustrations  and  the  overall 
design  of  the  pages  on  which  they 
appear.  Haurs  are  flexible  and  can 
include  nights  and  weekends. 

Applicants  must  hove  a  degree  from  a 
four-year  college  or  university  pre¬ 
ferably  supplemented  by  some  experi¬ 
ence  in  graphics,  design  and  art  at  a 
newspaper;  ar  any  satisfactory 
equivalent  of  experience  and  training. 
Excellent  writing  and  verbal  communi¬ 
cation  skills  are  required. 

Qualified  applicants  submit  a  cover  let¬ 
ter,  resume  and  10  samples  of  recent 
work  representing  illustrations,  informa¬ 
tional  graphics  and  page  design  no 
later  than  MONDAY,  APRIL  28,  1997 
to;  NEWS  DESIGN  ARTIST,  The  Regis¬ 
ter-Guard,  H.R.  Dept.,  P.O.  Box 
10188,  Eugene,  OR  97440-2 1 88. 

If  you  would  like  samples  returned, 
please  send  a  self-addressed/stamped 
envelape;  all  athers  will  remain  prop¬ 
erly  of  the  Register-Guard. 

Salary  range:  $543.74  -  $852.63  per 
week.  All  applicants  will  receive  a 
response.  Women  and  Minority  appli¬ 
cants  are  encouraged  to  apply. 


WE'RE  LOOKING  far  a  highly 
energetic  Managing  Editor  to  lead  aur 
16,000  circulation  AM  publication  into 
the  future.  The  successful  candidate 
should  be  prepared  for  leading  by 
example  and  committed  to  being  the 
:  number  one  news  and  information 
:  leader  in  our  area.  Please  send  a  brief 
:  salary  history,  resume  and  cover  letter. 

I  We  offer  on  excellent  benefit  package 
:  and  salary  will  be  negotiated  based  on 
j  experience.  Moil  responses  to  the 
i  Morning  Sentinel,  232  E.  Broadway, 
I  Centralia,  IL  62801 . 

TIRED  OF  LONG  WINTERS? 

We  are  hiring  ccpy  editors  who  aren't 
afraid  to  handle  the  big  story  on 
deadline.  Can  you  spot  h(^es  in  your 
sleep?  Do  your  headlines  have  zing? 
Send  references  and  a  resume  to  Pat 
Mitchell,  senior  editor/presentation, 
P.O.  Box  191,  Tampa,  FL  33601 . 
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HELP  WANTED 

EDITORIAL  i _ EDITORIAL _ 

ASSISTANT  EDITORIAL  PAGE  EDITOR  !  THE  SUN-SENTINEL  is  looking  for 


The  Bangor  Daily  News  (daily  circ. 
75,000)  seeks  an  experienced 
journalist  to  help  produce  outstanding 
editorial  and  op-M  pages.  Successful 
candidates  will  oe  able  to  demonstrate 
an  ability  tc  write  daily  editorials  on  a 
wide  range  of  state  and  local  issues. 
They  will  have  strong  editing  skills, 
welcome  meetings  with  the  members  of 
the  public  and  work  well  in  a  small 
staff.  We  are  looking  for  someone  who 
can  build  contacts  and  quickly 
research  and  write  well-informea, 
persuasive  editorials  that  forgo  the 
typical  ponderous  editorial  voice  and 
instead  use  insight,  wit,  compassion 
and  punch.  Layout  abilities,  including  a 
knowledge  or  QuarkXPress,  a  plus. 
Apply  to  Todd  Benoit,  Bangor  Doily 
News,  P.O.  Box  1 329,  Bangor,  ME 
04402-1329,  with  cover  letter, 
resume,  samples. 

The  LOVELAND  DAILY  REPORTER- 
HERALD,  an  18,000  circulation  news¬ 
paper  in  the  shadow  of  the  Rocky 
Mountains,  a  short  drive  from  major 
league  sports  venues  and  in  the  heart 
of  a  community  of  art,  has  the  follow¬ 
ing  openings: 

WEEKEND  EDITOR  —  We're  looking  for 
someone  to  take  charge  of  the 
weekend  production  shifts,  to 
coordinate  content  and  oversee  page 
design.  The  weekend  editor  will  work 
Tuesdays  through  Saturdays  and  hove 
primary  responsibility  for  shaping  the 
weekend  papers  while  also  assisting 
during  the  week  as  a  page  editor  and 
designer.  Page  design,  copy  editing 
and  supervisory  skills  are  essential.  Col¬ 
lege  degree  and  at  least  five  years 
design  and  editing  experience  required 
(amundsonQrepor1er-herald.com). 

SPORTS  REPORTER/PAGE  DESIGNER 
—  This  staff  member  will  work  as  part  of 
the  sports  staff  to  provide  detailed  and 
complete  local  and  wire  sparts  cov¬ 
erage.  Page  design  duties  will  be  of 
primary  consideration  but  also  report¬ 
ing.  College  degree  and  at  least  a 
year's  sports  reporting  and  page 
design  experience  required. 

WEEKEND/GENERAL  ASSIGNMENT 
REPORTER  —  The  weekend/general 
assignment  reporter  will  work  Tuesday 
through  Saturday  shifts  with  primary 
focus  on  generating  stories  for  the 
Sunday  newspaper.  College  degree 
and  at  least  one  year's  newspaper 
reporting  experience  required. 

SENIOR  REPORTER/COPY  EDITOR— 
Someone  with  exceptional  word  skills  — 
as  a  writer  and  as  the  editor  of  other 
people's  vA>rk  —  is  needed.  This  person 
will  provide  news  and  feature  cov¬ 
erage  of  community  issues,  particularly 
those  that  go  beyond  the  routine  in 
depth  and  completeness.  The  person 
also  vrill  assist  with  the  detail  editing  of 
local  and  wire  stories  and  assist  the 
local  news  desk  as  needed.  College 
degree,  at  least  five  years  newspaper 
reporting  experience;  and  an  above 
average  grasp  of  grammar,  style, 
usage  and  spelling  required. 

Send  resume  and  clips  to  Troy  Turner, 
assistant  managing  editor,  Loveland 
Daily  Reporter-Herald,  P.O.  Biox  59,  Lov¬ 
eland,  CO  80539. 


talented  and  ambitious  journalists  who 
are  challenged  by  the  prospect  of  work¬ 
ing  in  South  Florida's  highly  com¬ 
petitive  environment  ancT covering 
some  of  the  country's  most  exciting 
news  events.  Daily  circulation  is 
250,000;  Sunday  is  360,000. 

Opportunities  include: 

HIGHER  EDUCATION  BEAT  -  VYe  are 
looking  (or  a  candidate  with  the  ability 
to  localize  and  regionalize  national 
education  trends,  to  dig  into  the  oft- 
unexamined  worlds  of  academia  and 
higher-ed  bureaucrar^  and  to  work 
closely  with  a  team  or  reporters  who 
cover  other  aspects  of  the  school 
system.  We  seek  someone  with  at  least 
five  years  reporting  experience  and  a 
record  of  consistently  producing  clear, 
compelling  enterprise  stories. 

DESIGNER/COPY  EDITOR  -  The  ideal 
candidate  (or  this  position  on  the  Arts 
&  Features  Desk  will  hove  at  least  tvw> 
years  of  experience  at  a  daily  news¬ 
paper.  Strong  computer  design  skills 
are  necessary.  Duties  include  front 
page  features  design  on  the  CCI 
pagination  system.  Some  editing  is 
required. 

To  Apply:  Submit  a  letter  of  interest, 
resume  and  up  to  10  samples  of  your 
work  to  Kathy  Pellegrino,  Sun-Sentinel 
Recruitment  Coordinator,  200  E.  Las 
Olas  Blvd.,  Fort  Lauderdale,  FL  33301 . 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 

toopply. _ 

TWO  KEY  EDITORS 

We  are  looking  for  two  top  editors, 
one  to  run  our  10-person  sports  staff 
and  one  to  run  our  10-person  copy 
desk.  We're  looking  (or  candidates 
with  strong  design,  content  and  man¬ 
agement  skills  -  and  vrith  a  passion  (or 
serving  the  needs  of  readers.  We  want 
accessible,  compelling  designs  and 
unique,  useful  cantent.  Pagination 
skills,  or  the  obility  to  learn  quickly, 
and  an  enthusiasm  (or  change  are 
critical.  Sports  editor  candidates  should 
apply  to  Executive  Editor  Vicki  S. 
Gowler.  Executive  News  and  Pres¬ 
entation  Editor  candidates  should 
apply  to  Managing  Editor  Craig 
Gemoules. 

PAGE  DESIGNER 

We're  also  looking  for  a  page 
designer/copy  editor  ^o  can  create 
lively,  reader-friendly  pages  that 
infarm  and  inspire.  Strong  computer 
skills  a  plus,  with  Harris  pagination, 
Macintosh  and  AP  Leaf  experience 
helpful.  Also  must  be  able  to  write 
great  headlines,  tightly  edit  copy  and 
snow  enthusiasm  (w  cnallenges.  Apply 
to  News  Editor  Holly  Gruber. 

To  apply  for  any  position,  send  cover 
letter,  resume,  references,  work  sam¬ 
ples  and  a  short  autobiography  (no 
more  than  2  pages)  to  424  West  1st 
Street,  Duluth,  MN  55802, 

E-mail  address  Newstrib@duluth.infi.net. 

The  Duluth  News  Tribune  is  an  award¬ 
winning,  Knight-Ridder  newspaper 
with  a  circulation  of  54,000  daily  and 
83,000  SurKlay. 

ESTIMATOR 

ESTIMATOR  -  CUSTOMER  SERVICE  - 
SALES  for  web  or  sheet  fed  printer. 
Minimum  5  years  experience.  Bindery 
and  mailing  background  also  helpful. 

Mr.  K  Lesnar  (800)  843-6805 


_ FELLOWSHIPS _ 

FELLOWSHIPS 

Seeking  applicants  for  national  fellow¬ 
ships  in  education  reporting.  Spend 
two  months  on  a  story  you've  alwoys 
wanted  to  write.  Expert  advice, 
stipend,  opportunity  for  travel. 
Deadline  May  16.  Contact  Education 
Writers  Association,  1331  H  St.,  N.W. 
#307,  Washington,  DC  20005,  (202) 
637-9700;  e-mail:  ewa@crosslink.net, 
http:/ /www.ewa.org. 

FINANCE 

CHIEF  FINANCIAL  OFFICER 

Wanted  immediately.  Chief  financial 
officer  with  highest  professional  skills  la 
work  and  live  in  one  of  the  most  beau- 
tiful  locations  in  the  Southeast. 
Aggressive,  growing,  acquisition- 
minded  public  company  offers  all  the 
challenges  and  opportunities  to  attract 
the  best.  Rewards  in  pay  and  benefits 
are  significant.  Opportunity  for 
broadening  experience  at  this  $10 
million  range  publishing  company, 
with  a  proven  publisher  vrho  wants  a 
Strang  leader  associate.  Hare  Associa¬ 
tes  Inc.,  62  Black  Walnut  Dr., 
Rochester,  NY  14615.  Contact: 
Richard  L.  Hare,  president,  Tel:  (716) 
621-6873;  Fox:  (716)  621-4197. 


INFORMATION  SYSTEMS 

DSI 

BUSINESS  SYSTEM  VENDOR 

A  leading  provider  of  business  systems 
has  career  opportunities  for  experi¬ 
enced  customer  support  personnel.  This 
is  a  great  opportunity  to  be  involved 
with  the  implementation  of  our  new 
Windows  and  Client/Server  products. 

You  MUST  have  experience  with 
advertising  accounts  receivable  or 
circulation  software,  effective  commu¬ 
nication  skills  and  a  desire  to  travel. 
Additionally,  experience  in  software 
installation,  on-site  customer  training, 
and  telphone  support  are  required. 
Enjoy  a  relaxed  teamwork  oriented 
office  environment  with  excellent  salary 
benefits  package.  Must  be  willing  to 
relocate  to  the  Washington  DC  area. 

Send  resume  and  cover  letter  describ¬ 
ing  your  qualifications  to: 

Data  Sciences  Inc. 

Attn:  Customer  Support  Position 
21 50  Industrial  Parkway 
Silver  Spring,  MD  20904 
FAX:  (301)622-7954 
e-mail:lammye@clala-sci.com. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


CVBEBGRBPmC 

The  Future  of  Publishing  Technology 

Cybergraphic  is  a  world-wide  leader  in  offering  newspapers  cutting  edge 
clienVserver  soiutkms.The  Cyber$ell  ad  selling  system  and  CyberNews  editorial 
system  offer  publishers  efficiency  and  flexibility  in  delivery  of  information  in  both 
print  and  electronic  format.  Cybergraphic  is  seeking  candidates  to  fill  key  roles  in 
the  growth  of  its  US  operation. 

I  Pffljecl/llccoynt  Hanaflefs~i 

In  this  role  those  chosen  will  be  responsible  for  the  successful  installation  of 
Cybergraphic  editorial  arrd  advertising  systems  technology.  ExperierKe  with 
NT/Server,  SQL  Server.  WItkIows  95.  Open  VMS.  EthemetTCP/IP.  and  HTML  is 
highly  desired.  Knowledge  of  newspaper  advertising  and/or  editorial  operations  is 
essential.Travel  is  required. 

Inleflffliion  Engineers  j 

In  this  position  you  wM  be  primarily  responsible  for  the  coordination  atxl  integration  of 
core  Cybergraphic  technology  with  third  party  aspects  of  fuHy  integrated  system 
solutions.  As  the  primary  technical  liaison  between  the  development  team,  customer 
engineers  and  the  erxl  user,  these  persons  wiV  ensure  that  the  systems  delivered  meet 
the  customer  requirements.  Experience  with  4GL  tools. C++. NT/Seryer.SQL/Server. 
Wirxtows  NT.  Wmdows  95.  EthemetTCP/IRand  HTML  is  highly  desiredThe 
ability  to  integrate  custom  solutions  along  with  ktxwvledge  of  newspaper  advertising 
and/or  editorial  operatkxis  is  essentiaL  Some  travel  is  required. 

Sales  SyppoflSpecialisl~| 

As  a  key  member  of  the  sales  team,  you  will  provide  in-depth  product  demcxrstra- 
tion  support,  respond  to  prospect  requests  for  information,  analysis  of  customer 
needs,  and  assist  in  the  day-to-day  prospect  contaa  and  management  of  the  sales 
process.  Knowledge  of  newspaper  advertising  and/or  editorial  operations  is  essen¬ 
tial.  Frequent  travel  is  requir^.  Compensatkm  for  this  position 
includes  a  base  salary  and  incentive  bonuses  based  on  overall 
sales  team  performance. 

Cybergraphic  offers  competitive  salaries,  and  a  comprehensive 
benefits  package.To  explore  these  opportunities  please  send  or 
fex  your  resume  with  a  cover  letter  indicating  salary  history  to: 

CyberfrapMc,  Inc.,  200 Wheeler  Road,  Burlington.  HA 
0IM3;Faiti(6l  7}  22I-007A  Equal  Opportuniiy  Eropfoycr. 
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HELP  WANTED 


INFORMATION  SYSTEMS 

THE  ARIZONA  REPUBLIC'S  Information 
Technology  deportment,  a  leader  in  pre¬ 
press  and  business  systems,  is  looking 
tor  individuals  with  a  positive  altitude 
and  the  ability  to  work  in  a  customer- 
driven,  team-oriented  organization. 

SYSTEM/PROJEQ  MANAGERS/ 
APPUCATION  DEVELOPERS 
Candidates  with  experience  in  client/ 
server  environments,  specifically  skills 
in  rapid  application  development. 
Specific  areas  of  interest  include  Data¬ 
base  Marketing,  Plan  Operations  and 
Financial/Payroll  Systems. 

EDITORIAL  SYSTEM  DEVELOPERS 
Experienced  team-oriented  publishing 
system  analyst  needed.  Experienced 
with  Sun  OS,  Unix,  C  and  C-i- 
required.  Experience  with  Oracle,  shell 
programming  and  pagination  systems 
is  highly  desirable.  Exposure  to  Sll  and 
CCI  Fjewsdesk  are  a  plus. 

INTERNET/INTRANET  SPECIAUSTS 
Strong  technical  skills  needed  to  help 
coordinate  major  Internet  integration 
and  help  work  on  a  company-wide 
Intranet  project.  Minimum  of  two  years 
of  experience  in  Unix  (or  similar  expe¬ 
rience);  experience  in  Web  devel¬ 
opment  tools  and  programming  (CGI, 
C-t“H).  Experience  with  Java  and  Active 
X  are  a  plus. 

Excellent  salary,  benefits  and  300+ 
days  of  sunshine  per  year.  Immediate 
openings.  The  Arizona  Republic  is  an 
equal  opportunity  employer. 

Send  resume  for  these  positions  to: 

The  Arizona  Republic 
Information  Technology 
Mail  drop:  NOl  7 
P.O.  Box  1950 
Phoenix,  AZ  85001 

Or  visit  our  Web  site  to  submit  your 
application  electronically: 

http:/ / www.azcentral  .com/ 
infotechjobs.html 

No  phone  calls  will  be  accepted. 

MARKETING 

CIRCULATION  DIREaOR 
The  Bismarck  Tribune,  a  31,000 
circulation,  capital  city  newspaper, 
seeks  a  circulation  director.  We  require 
knowledge  of  the  best  operational 
practices  in  large,  rural  areas,  and  a 
good  understanding  of  circulation  cost 
controls  and  return-on-investment. 
Equal  knowledge  in  audience  devel¬ 
opment  through  marketing/product 
strategies,  and  reader  and  carrier  pro¬ 
motion  should  be  evident.  The  right 
candidate  will  be  a  good  coach  for 
marketing  and  operations  staff  and  a 
solid  communicator.  Ability  to  connect 
with  the  newsroom  is  imperative.  If  this 
osition  sounds  intriguing  and  you 
ave  solid  newspaper  experience  in 
circulation,  news  or  marketing,  please 
apply.  Send  a  letter,  resume  and 
references  to:  Libby  Simes,  HR  Man¬ 
ager,  Bismarck  Tribune,  P.O.  Box 
1498,  Bismarck,  ND  58502. 

II  WE  ACCEPT 

MASTERCARDA'ISA 


_ NEW  MEDIA _ 

ART  DIREaOR/MULTIMEDIA/WEB 

Are  you  seeking  a  position  where  you 
can  apply  the  passion  and  range  of  a 
Renaissance  artist  in  creating  World 
Wide  Web  sites?  Look  no  further. 
We're  a  commercial  Web  site  devel¬ 
oper  and  a  daily  news  and  entertain- 
ment  Web  service  seeking  a 
multimedia  artist  who  can  create 
unique  graphics,  including  .gif89a 
animatians  and  wed  those  graphics 
with  text  and  photos  into  compelling 
HTML  pages.  Audio  and  video  capture 
skills  far  the  Web  would  be  a  bonus, 
but  we'll  train  the  right  person.  In  fact, 
we're  looking  for  an  artist  who  realizes 
they  hove  something  to  learn  every  day 
and  is  comfortable  in  sharing  their 
knowledge  with  colleagues. 

If  you're  interested  in  joining  us,  send  a 
resume  with  URL's  where  we  can  view 
your  work  to:  The  Princeton  Packet,  Inc. 
(EP),  P.O.  Box  350,  Princeton,  NJ  08542, 
ATTN:  Human  Resources  or  fax  to 
(609)  921-8412. 

_ EOE/M/F/D/V. _ 

CONTENT 

DEVELOPER 

We're  looking  for  someone  with  jour¬ 
nalism  experience,  technical  skills  and 
proven  new  media  savvy  ta  help 
develop  our  growing  web  site,  Fayet¬ 
teville  Online  (http://www.foto.com). 

Knowledge  of  HTML  and  strong  writing 
skills  mandatory;  other  high-tech  skills 
(including  Photoshop,  PERL,  and  Java 
script)  a  plus.  Our  New  Media  team  is 
redesigning  the  site  and  developing  a 
"virtual  community"  for  our  region  of 
North  Carolina. 

If  you're  interested  in  joining  us  at  the 
Fayetteville  Observer-Times,  a  75,000 
circulation  daily,  send  a  resume,  cover 
letter  and  new  media  work  samples  to: 
Shawn  Tooley 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 
e-mail:  stooley@foto.infi.net 

PRESSROOM 

PRESS  OPERATOR 
NEEDED 

The  Virgin  Island  Daily  News  is  seek¬ 
ing  an  experienced,  highly  motivated 
and  quality  conscious  press  operator  to 
work  on  a  Goss  community  press. 

Candidate  must  have  at  least  5  years 
press  experience,  good  interpersonal 
and  communication  skills  and  be  will¬ 
ing  to  relocate  to  the  Virgin  Islands. 

Interested  persons  should  send  a  cover 
letter  and  resume  to: 

Ken  E.  Ryan 
Production  Director 
The  Virgin  Island  Daily  News 
P.O.  Box  7760 
St.  Thomas,  VI  00801 
Fox:  (809)  776-0740 


_ PRESSROOM _ 

QUALITY  TECHNICIAN 
The  San  Antonio  Express-News  is  seek¬ 
ing  an  experienced  qualified  candidate 
to  fill  a  new  position  as  Quality  Techni¬ 
cian.  The  ideal  candidate  must  be  a 
hands-on  self  starter  with  a  strong 
knowledge  in  all  phases  of  offset  print¬ 
ing  as  well  as  the  materials  used  in  the 
process  Responsibilities  include  setting 
up  a  quality  test  Icb,  developing  and 
training  personnel,  setting  print  stan¬ 
dards,  daily  print  quality  testing,  as 
well  as  ink,  paper,  and  raw  material 
testing.  The  Express-News  offers  an 
excellent  salary  and  comprehensive 
benefits  package  (medical,  dental,  life, 
401  (k),  etc.).  Resume  with  cover  letter 
and  salary  history  can  be  sent  to:  San 
Antonio  Express-News,  P.O.  Box 
2171,  San  Antonio,  TX  78297-2171, 
Attn:  Malt  Oliver. 

PRINT  SALES 

PRINTING  SALES 

Nationally  based  newspaper  printing 
CO.  seeks  Sales  Rep  to  assist  marketing 
at  all  our  locations.  Extensive  travef, 
fast  pace.  Previous  print  sales  experi¬ 
ence  required,  knowledge  of 
spreadsheet  software  a  plus.  SaTary  + 
bonus,  401  (k),  insurance  and  profit 
sharing.  Resume  to  Sales  Manager, 
Intermountain  Color  Inc.,  P.O.  Box 
4299,  Boulder,  CO  80306. 

PRODUCnON/TECH 


PRODUCTION 

MANAGER 

Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Knight-Ridder 
Inc.  seeks  an  individual  with 
experience  in  the  printing  and 
publishing  industry.  Position 
involves  a  consultative  role 
developing  initiatives  for  all 
facets  of  newspaper  production, 
from  digital  imaging  through 
newspaper  packaging.  This 
individual  would  also  have 
oversight  responsibility  to 
ensure  optimal  use  of  newsprint 
and  other  commodities  utilized 
in  the  printing  and  packaging 
process. 

Significant  travel  required. 
To  be  a  comptelling  candidate, 
you'll  need  a  4-year  degree, 
strong  general  business  skills,  a 
thorough  understanding  of 
publishing  systems,  3  or  more 
years  of  newspaper  production 
experience,  preferably  line 
management  experience  in  the 
mailroom  and  pressrooms.  We 
are  seeking  a  candidate  that  will 
strengthen  our  management 
team  and  have  the  potential  to 
develop  into  a  production 
executive. 

Located  in  Miami,  Florida, 
with  excellent  pay  and  benefits. 

Plea.se  send  resume  and 

REFERENCES  TO: 

Box  08009 
Editor  &  Publisher 
We  are  an  Equal  Opportunity 
Employer  and  welcome  diverse 
candidates. 


PRODUCnON/TECH 

CNI,  a  computer  integration  company 
for  the  newspaper  industry  is  filling 
positions  in  systems  engineering.  Can¬ 
didates  must  nave  experience  in  news¬ 
paper  workflow,  MS  Word,  and  Quark¬ 
XPress.  Novell  and  MS  network  certifica¬ 
tion  is  desiroble.  Travel  is  required. 
Send  resume  to  mfo@cnicorp.com. 


GLENS  FALLS  NEWSPAPERS,  INC., 
publisher  of  THE  POST- STAR  is  seeking 
qualified  applicants  to  fill  the  position 
of  Press  Foreman  in  the  Production 
Department.  The  Post- Star  is  a  39,000 
circulation  daily  newspaper  serving  the 
Glens  Falls/Adirondack  region.  We 
are  looking  for  an  energetic,  safely 
minded,  intelligent  professional, 
possessing  the  offset  printing  experi¬ 
ence  and  knowledge  required  to  fill 
this  demanding  position.  We  recently 
were  awarded  1  st  place  in  our  circula¬ 
tion  category  in  the  AmericaEasK®  Print 
Quality  Contest  covering  the  Eastern 
United  States.  This  position  is  for  a 
working  foreman  reporting  directly  to 
the  Operations  Director.  Duties  include 
operation,  and  maintenance  of  a  ten 
unit  Goss  Urbanite®  press  and  all  press 
related  equipment.  The  press  foreman 
is  responsible  for  quality,  productivity, 
training,  and  safety  compliance  for  a 
staff  of  nine.  This  is  an  evening  posi¬ 
tion.  Four  years  experience  on  Goss 
Urbanite®,  Community®,  or  equivalent 
web-affset  printing  press  necessary. 
We  offer  company  paid  life,  and 
health  insurance,  retirement  plan, 
401  (k|,  paid  vacation,  education  tui¬ 
tion  reimbursement,  and  the 
opportunity  to  live  and  wark  in  a  beau¬ 
tiful  area.  Send  resumes  with  cover  let¬ 
ter  and  salary  requirements  to  Sam 
Gayle,  operations  director,  c/o  The 
Post- Star,  P.O.  Box  2157,  Glens  Falls, 
NY  1 2801. _ 

PRODUaiON  MANAGER 
Pulitzer  Community  Newspapers  is 
seeking  a  tcm  quality  production  man¬ 
ager.  Candidates  should  possess  a 
strong  press  background,  and  be  capa¬ 
ble  or  overseeing  the  entire  production 
process  -  from  composing  through  mail 
room  -  at  a  daily  newspaper  and  com¬ 
mercial  printing  operation.  To  be  suc¬ 
cessful,  you'll  need  excellent  scheduling 
and  people  skills.  This  is  a  unique 
opportunity  to  join  one  of  America's 
leading  media  companies.  Please  send 
your  resume  and  salary  requirements 
to  Bill  Stabler,  Pulitzer  Community 
Newspapers,  7701  Forsyth  Boulevard, 
Suite  1000,  St.  Louis,  MO  63105.  Or, 
fax  to  (3141  340-3145. 

Equal  Opportunity  Employer 

PRODUaiON  MANAGER 
The  News-Dispatch,  a  northwest  Indi¬ 
ana  daily,  has  an  immediate  apening 
for  a  production  manager.  Knowledge 
of  prepress,  pressroom  and  distribution 
departments  required.  Must  be  able  to 
lead  departments  during  the  transition 
to  fully  paginated  pxjblications.  This  top 
level  management  position  provides  a 
competitive  salary  and  full  benefit 
package.  Send  resume  to:  Debby 
Everly,  general  manager.  The  News- 
Dispatch,  121  West  Michigan  Blvd., 
Michigan  City,  IN  46360. _ 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  19046. 

email:  pkelts@maned.com. 
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Foreign/Positions  Wanted  advertisers  must  preisoy. 
Effective  January  1, 1997 


UNEADS 

1  week-S9.05  p)er  line 

2  weeks-$8.00  per  tne,  per  Issue. 

3  weelo-$7.00per  Hoe,  per  Issue. 

4  weelo-$6.05  per  Ine.  per  Issue. 


POSITIONS  WANTED 

1  weel(-$4.S0  per  nne 

2  weeks-SS.SO  per  Ine,  per  Issue. 

3  weelo-$3.15  per  Ine,  per  Issue. 

4  weeks-  $2.90  per  Ine,  per  Issue. 


Add  S 1 2.x  per  Insertion  for  box  service.  Add  S6.X  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  os  on  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time,  SIX:  2  to  5  times,  SIX 
6  to  13  times,  S95;  14  to  26  times  S90;  27  to  52  times  SX, 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  moiled  each  day  as  they  are  received. 


Name  - 

Company  _ 

Address - 

City  _ 

State _ 

Zip  _ 

Phone  _ 

Classification _ 

Authorized  Signature 

No.  of  Insertions:  _ 

Copy:  _ _ 


Amount  Enclosed:  $ 


PUBLISHER 


11  WESTiyiH STREET, NY, NY  10011.  212)67&4380,  FAX (212) 929-1259. 


POSITIONS  WANTED 

ADVERTISING 

EDITORIAL 

SALES  &  MARKETING/AD  DIREQOR 
Visionary  leader  ready  to  strategically 
turn  around  your  sales  effort,  generate 
new  revenues,  dramatically  improve 
customer  service.  WWW  experience 
too.  Over  20  years  of  major  market 
success.  Prefer  mid-size  daily  in  Zone  8 
or  9.  RON  BEACH,  (970)  245-2590 
or  E-mail:  ronbeach6wic.net 

UNBEATABLE  TEAM  -  He's  an  avrord- 
winning  film  critic,  entertainment 
editor;  layout,  pagination  skills;  back¬ 
ground  in  food/wine,  theater,  travel 
writing.  She's  on  award-winning 
writer/copy  editor,  veteran  of  specid 
sections  for  Class  A  paper;  Net 
expertise.  You  can  afford  us  (or  spark 
in  your  sections,  but  con  you  afford  to 
be  without  us?  E-mail:  jenlm6aol.com 

CIRCULATION 

CIRCULATION  DIREaOR/MANAGER 
Over  20  years  experience.  Can  do  it 

samples  and  directions  to  our  Net  loca¬ 
tions. 

all  from  computers  to  marketing. 
Would  like  to  relocate  southeast  NC, 
SC,  North  Florida.  Reply  to  Box 
081 19,  Editor  &  Publisher. 

AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/~iinnews/ 

Contact  Dave  Goins,  Idaho  Indepen- 

EDITORIAL 

dent  News,  (208)  336-2870  and/or 
iinnev)'s6micron.net 

ENTERPRISING  Managing  Editor  of 
New  England  weekly  se^s  greater 

EDITORIAL  CARTOONIST 

challenge  in  a  wriling/editing  position 
with  a  mid-sized  daily.  Possesses  solid 
writing,  editing  and  paginating  skills. 
Familiarity  with  Mandarin.  Strong 
references.  Call  (401)  466-5627. 

EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 

Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  for  samples 
(423)  588-0624 

AMERICAN  journalist  in  Asia  with  10 
years  af  experience  and  language 
skills  seeks  regiotKil  assignments. 

E-mail  rmeyer^mocau.ctm.net 


TALENTED  GIRL  FRIDAY.  Yale  grad 
with  5  years  daily  experience  and  str¬ 
ing  af  writing  awards  seeks  new 
challenge,  scenery.  Will  relocate.  Reply 
to  Box  08117,  Eaitor  &  Publisher. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


AWARD-WINNING  editor  with  strong 
writing,  editing  and  paginating  skills 
seeks  challenging  manager-lev«  posi¬ 
tion  on  Zone  3  weekly  or  daily  pub¬ 
lication  with  emphasis  on  local  news. 
Reply  to  Box  08085,  Editor  &  Pub- 


Bring  ihe  sole  to  the  hole. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  nevrspapers,  books! 
Free  travel!  Jeff  (201)  575-1005. 


It^s  A  Classified 
Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Dep¬ 
artment  with  an  attached  note 
listing  the  newspapers  or 
companies  you  do  not  want  the 
reply  to  reach.  If  the  Box 
Number  you're  answering  is  on 
your  list.  We'll  discard  your 
reply 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  Identification 


April  5,  1997  ■  Editor  &  Pubusher  63 


SHOP  TALK  AT  THIRTY 


BY  DAVK  LIKBKR 


Ernie  Pyle  And  National 
Columnists  Day 


A  NEWSPAPER  COLUMNIST, 
by  his  or  her  nature,  is  a 
solitary  figure.  A  columnist 
usually  doesn’t  travel  with 
the  pack.  He  or  she  sits  off 
alone,  literally,  in  a  comer  of  the  news¬ 
paper’s  metro,  editorial  or  lifestyle 
pages. 

Getting  columnists  to  agree  on  any¬ 
thing  is  almost  impossible.  A  good 
columnist,  by  definition,  is  a  curmud¬ 
geon  who  goes  against  the  grain. 

That’s  why  the  grow¬ 
ing  movement  among 
many  of  America’s 
columnists  to  celebrate 
April  18,  the  day  the 
great  Ernie  Pyle  was 
shot  and  killed  during 
Worid  War  n,  as 
National  Columnists 
Day  is  somewhat 
unusual. 

Why  did  the  National 
Society  of  Newspaper 
Columnists  pick  the 
day  Pyle  died  in  1945 
to  honor  and  celebrate  America’s 
columnists? 

Pyle  represents  the  best  of  our  pro¬ 
fession.  He  set  standards  for  writing  and 
reporting  that  still  demonstrate,  better 
than  anything,  what  newspapers  must 
do  to  compete  with  television  and 
movies  as  great  evokers  of  emotion 
among  our  readers. 

The  written  word,  especially  as  found 
in  the  newspaper  column,  remains  the 
most  immediate  way  for  writers  to 
bring  forth  laughter  or  tears  from  our 
readers.  Yet  as  newspapers  fight  to  sur¬ 
vive  in  the  Techno  Age,  emotional  col¬ 
umn  writing  has  become  a  struggling 
art  form. 

These  days,  it’s  easier  to  turn  on  the 
television  and  cry  along  with  George 
Clooney  on  “ER”  or  laugh  with  Jerry 
Seinfeld  than  it  is  to  find  those  same 
feelings  in  a  daily  newspaper.  Many 


Lieber,  a  columnist  for  the  Fort  Worth 
Star-Telegram,  is  secretary  and 
newsletter  editor  of  the  National 
Society  of  Newspaper  Columnists.  He 
can  be  reached  at  dlieber@startext.net. 


newspaper  columnists,  I  believe,  have 
unwittingly  given  up  the  franchise  of 
emotional  writing.  The  kind  of  beautiful 
prose  best  exemplified  by  Ernie  Pyle. 

As  Pyle  demonstrated  half  a  century 
ago,  column  writing  seems  to  be  one 
sure-fire  way  to  maintain  readers’  emo¬ 
tional  link  with  their  hometown  news¬ 
paper. 

National  Columnists  Day  is  also  a 
way  to  remind  the  350  NSNC  members 
across  the  nation,  as  well  as  other 

columnists  and  their 
readers,  about  why  we 
do  what  we  do.  And 
how  we  can  do  it  bet¬ 
ter. 

Ernie  Pyle  has  been 
gone  for  52  years,  but 
his  lessons  must  never 
be  forgotten.  April  18  is 
a  few  days  away.  The 
goal  of  the  NSNC  is  for 
every  columnist  in 
America  to  honor  the 
day  with  a  personal, 
heartfelt  column  about 

column  writing. 

Here  are  excerpts  from  some  of  our 
members’  columns  from  the  past  sever¬ 
al  years: 

Charles  Memminger///bno/r//u  Star- 
Bulletin: 

I  wasn’t  really  ready  for  the  strong 
emotional  reaction  I  had  when  1  finally 
found  the  grave  of  Ernie  Pyle  yesterday. 
It’s  not  like  I’m  not  familiar  with  the 
National  Cemetery  of  the  Pacific.  My 
dad,  a  Vietnam  veteran,  is  buried  there 
in  Punchbowl  crater.  I’m  familiar  with 
the  nondescript  little  headstones  that 
lie  flat  along  the  ground  to  make  mow¬ 
ing  easier. They  all  look  alike.  And  there 
are  thousands  of  them  .... 

Finally,  I  found  it,  sandwiched 
between  two  headstones  on  which 
were  simply  etched  “Unknown.”  There 
was  no  pile  of  flowers  on  Ernie’s  grave. 
Just  two  vases  with  some  wilted 
orchids  and  a  rain-sodden  lei. 

I  don’t  want  to  get  mushy,  but  find¬ 
ing  little  Ernie  here,  just  about  a  driver 
and  a  nine  iron  away  from  my  dad’s 
grave,  was,  well,  pretty  intense  .... 


I  brushed  some  of  the  dried  grass 
from  Ernie’s  headstone  and  placed  a 
fresh  lei  of  orchids  and  a  cold  can  of 
Budweiser.  I  was  going  to  wish  him 
Happy  Columnists  Day,  but  that  soimd- 
ed  kind  of  weird.  So  I  just  said,  “Cheers.” 

Jane  C.  Beaver  County  (Pa.) 

Times: 

Ernie  Pyle  did  not  write  facts. 

Ernie  Pyle  wrote  the  truth. 

I  have  learned  there  is  often  a  differ¬ 
ence  .... 

1  have  decided  to  mark  [the  holiday] 
this  way:  I  have  decided  to  thank  you, 
the  people  with  the  newspaper  in  your 
hands,  for  feeding  me  your  writing  and 
agreeing  and  disagreeing  and  certainly, 
most  certainty,  for  reading. 

Mike  Deupree/Cerfiar  Rapids  (Iowa) 
Gazette: 

The  tradition  [is]  that  if  you  meet  a 
columnist  in  a  bowling  alley  on 
National  Columnists  Day,  it’s  bad  luck 
not  to  buy  him  a  beer. 

If  a  columnist  fails  to  see  his  shadow 
on  National  Columnists  Day,  there  will 
be  six  more  weeks  of  columns  com¬ 
plaining  about  the  weather. 

Or  the  one  that  says  surely  as  Easter 
follows  Good  Friday,  National 
Columnists  Day  comes  three  days 
before  National  Apology  and  Retraction 
Day .... 

Nobody  writes  like  Ernie  Pyle  on  a 
national  basis  anymore.  I  don’t  mean 
nobody  writes  as  well  as  he  did.  I  mean 
nobody  writes  the  kind  of  columns  he 
wrote. 

We  have  our  Dave  Barrys  and  our 
Mike  Roykos  and  our  George  Wills  and 
your  Ellen  Goodmans,  and  we  have  sin¬ 
gle-issue  columnists  for  every  special 
interest  from  angina  to  zebra  mussels, 
but  we  don’t  have  an  itinerant  chroni¬ 
cler  of  the  American  soul. 

Regina  Akron  (Ohio)  Beacon- 
Journal 

My  readers  have  given  me  a  standard 
of  what’s  important,  but  it’s  nothing 
you  can  put  on  a  resume.  Like  a  man 
coming  up  to  you,  pulling  a  weathered 
(See  Shop  Talk  on  page  50) 


Wljy  the  National 
Society  of 
Newspaper 
Columnists  picked 
the  day  Pyle  died 
in  1945  to  honor 
and  celebrate  _ 
America’s 
columnists 
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It’s  True. 

Read  it  Yourself. 

Anti-cancer  benefits  of  regular, 
moderate  sun  exposure  outweigh 
the  risks  associated  with  sunburn 
and  overexposure  which  easily  can 
be  minimized,  according  to  new 
research  conducted  outside  of  the 
dermatology  industry. 

Why  doesn’t  the  media  ever  hear 
this  side  of  the  story? 

Giant  pharmaceutical  firms  have 
teamed  with  dermatology  industry 
lobbyists  to  intentionally  overstate 
the  risks  of  regular  sun  exposure — 
promoting  the  financial  interests  of 
industries  making  billions  of  dollars 
by  scaring  p>eople  out  of  the  sun. 

Sound  incredible?  Consider; 

■  Legitimate  research  connects 
increased  sun  exposure  to  lower 
risks  of  the  most  deadly  cancers. 
Colon,  breast,  prostate  and  ovarian 
cancers — which  kill  a  combined 
138,000  Americans  annually — may 
be  retarded  or  inhibited  by  regular 
sun  exposure. 

I  One  1993  study  suggests  that 
30,000  cancer  deaths  could  be 
avoided  every  year  if  more  people 
tanned  regularly.  Yet  “sun  scare” 
lobbyists  bury  their  heads  in  the 
sand  and  claim  unilaterally  that 
there  are  no  benefits  from  tanning 


or  regular  moderate  sun  exposure. 
Although  it  would  be  difficult  to 
document,  it  is  very  conceivable  that 
this  anti-tanning  position  could  be 
killing  thousands  of  (people. 

■  Researchers  have  known  for 
years  that  melanoma  skin  cancer  is 
most  common  on  parts  of  the  body 
that  do  not  receive  regular  sun 
exposure.  People  who  tan  regularly 
seem  to  be  at  a  lower  risk  for  this 
deadly  form  of  skin  cancer,  yet  “sun 
scare”  lobbyists  flood  the  news  with 
misleading  anti-tanning  messages. 

■  Rank-and-file  dermatologists, 
who  journalists  turn  to  frequently 
for  information,  are  not  privy  to 
what  the  tesearch  really  says  on  this 
issue.  Typically,  they  only  read  what 
dermatology  industry  lobbyists 
publish  in  their  own  propaganda. 
They  seldom  read  the  research,  but 


merely  “salad  bar”  summary  stories 
written  with  a  preconceived  agenda. 

B  Cosmetic  manufacturers  and 
multibillion-dollar  pharmaceutical 
companies  spend  $100  million 
every  year  advertising  a  self-serving 
message  that  tanning  is  bad  for  us. 
They  are  the  single-largest  advertis¬ 
ing  category  in  beauty  magazines. 

You’ve  been  told,  “There  is  no 
such  thing  as  a  safe  tan.”  In  reality, 
it  isn’t  safe  NOT  to  tan.  Avoiding 
the  sun  may  be  dangerous. 

We’re  not  saying  that  people 
should  tan  recklessly — just  that 
moderate  tanning  is  smart,  outdoors 
in  the  sun  or  indoors  in  a  salon. 
Don’t  lose  sight  of  that  in  profit- 
inspired  “sun  scare”  rhetoric. 

Interested  in  hearing  more?  We 
have  a  lot  to  tell  you,  and  will  send 
you  the  research  to  back  it  up. 


(Left)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
exposure  reduces  risks.  (Right)  Research  supports  the  concept  that 
regular,  moderate  sun  exposure  is  less-risky  than  avoiding  sunshine. 


Moderate  Tanning.  It’s  Smart. 

Call  (800)  652-3269  for  a  free  kit  on  “Smart  Tanning.’’ 


How  to  Build 
the  Online 
Service 

Microsoft  Cant 

- 

yC^  While  Bill  Gates  figures  out  what  Microsoft  is  going  to  do,  Knight-Ridder  and  Landmark 
Communications  are  actually  building  their  local  online  services.  Knight-Ridder,  Landmark,  and 
other  newspapers  are  Zip2  partners  because  they  know  a  Zip2  partnership  provides  superior  tools 
for  online  publishing.  And  because  they  know  the  combination  of  their  local  expertise  and  Zip2 
technology  will  create  a  product  far  better  than  anything  Microsoft  could  ever  build. 


•Online  Yellow  Pages  •Home  Finder  •  Auto  Finder 
•  Calendar/Arts  &  Enteiiainment  Guide 


Your  online  readers  expect  more  than  an  electronic  version  of  your  paper.  Your  local 
knowledge  and  Zip2's  turnkey  technology  products  will  help  you  expand  your  readership  — 
and  revenue  base  —  on  the  web.  As  a  Zip2  partner,  you  won't  have  to  worry  about  the  technology 
—  you'll  be  free  to  focus  on  making  your  online  service  the  best  it  can  be.  It's  how  you  find  it.  Zip2. 


See  the  Zip2  Yellow  Pages  in  action  by  visiting  WWW.zip2.COIIl/sjin©rcury/ 
Then  call  (800)  250-3800  or  email  channel@zip2.COm  fo  learn 

more  about  a  Zip2  partnership.  The  competition  is  coming  -  what  are  you  waiting  for? 


